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UNIVERSAL HEALTH COVERAGE -
THE RASHTRIYA SWASTHYA BIMA YOJANA-WAY

A High Level Expert Group set up by the Planning Commission under the chairmanship of Dr.Srinath Reddy
to formulate a scheme of universal health coverage of Indian population. The report submitted by the Group
clearly stated that no insurance companies or other private independent agencies should be entrusted the
task of Universal Health Coverage. It should be within the direct control of the governments and the
implementation agencies are the Government themselves .The health care services should be provided to
the people from the public health care facilities and additional services might be purchased by the government
from contracted-in private providers.

So it had rejected the logic underlying schemes like the Rastriya Swasthya Bima Yojana (RSBY), which is
a health insurance scheme for BPL families: each family is entitled under this scheme to maximum
hospitalization expense of Rs 30,000 per year and the central and state governments share the insurance
premium in the ratio of 75:235.In fact the Expert group had recommended that all such insurance schemes
should be withdrawn overtime and expenditures incurred on them should be devoted instead to the universal
health coverage programme. But such an idea of insurance premium paid by the government to get a benefit
to the tune of Rs.30,000 per year for BPL family may not appear unreasonable at first glance. We have to get
the crux of the idea of this insurance scheme only when a serious thought is extended to the inherent
fundamental duty of the government to provide public health care facilities. The reason for this is quite
simple. Since the governments, both at the Centre and States incur the cost of insurance premium under the
RSBY. The intention to the above proposition of the universable health care administration is clear. The
Governments should typically start cutting down on public health expenditure, including what is needed for
the upkeep of public hospitals. As a result while the public healthcare facilities languish, the people are
increasingly forced to access private facilities. They therefore cease to get the range of free healthcare
services which they had been getting earlier. The banner of RSBY should not be allowed to make the
governments to build a camouflague for gradually withdrawing from the constitutional duty if provision of
public health care facilities and going to the rampant way of exposing the healthcare system to commercial
interests. The provisions in the RSBY can only be used as a supplementary facility for creating a strong base
of Universal health care system. But the establishment, maintenance and up gradation of public health care
facilities should not be linked with the insurance scheme. So a public fight is needed to force the Government
to invest at least 3 percent of the GDP in the maintenance of Indian public healthcare institutions as a safety
net for saving the Toiling Indian millions.
Dr.J.Rajan
Chief Editor
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A STUDY ON FOREIGN DIRECT
INVESTMENT IN INDIA

*Arunjilal G.L.

Abstract

Substantial amount of capital is flowing from the developed world to the emerging
market economies. India also had witnessed a considerable rise in FDI flows during
the last decade. Liberalization of the economy as well as capital account liberalization
and significant changes announced by the union government on FDI policy front
have increased capital flows. Capital flows are more directed towards services sector,
followed by construction, automobile industry, drugs and pharmaceuticals, etc. In
India agriculture sector and allied activities still remain sidelined. But, while initiating
the development process we should consider the structure of the economy where it is
built-in. Roots of development in the Indian economy still depends on the agriculture
sector. It is a major source of livelihood and employment. Hence policies to promote
FDI inflows to agriculture will contribute to growth and development at the grass root
level.

I ntroduction

Cross-border refersto movement or activity acrossaborder between two countries.
Thiscomesthrough maintaining strict border policiesand running cross-border patrols.
There has been alarge increase in cross-border trade and investment in recent years.
Crossborder investment can bemade by anindividua, agroup of related individuals, an

* Associate Professor of Economics, Government Arts College, Thiruvananthapuram



6 A Study on Foreign Direct Investment in India

incorporated or unincorporated entity, apublic company or private company, agroup of
related enterprises, agovernment body, an estate (Ilaw), trust or other socia institution or
any combination of theabove.

Crossborder investments comprise of both outflowsand inflows. Asdevel oping
economiesarefaced with capita scarcity, theinflowsto theseeconomiesaremoresignificant
than outflowsfrom theseeconomies. Foreign Direct Investment (FDI) playsavitd rolein
the development of anation. When domestically available capital isinadequate, foreign
capita isseen asaway of filling in gaps between domestic savingsand investment. The
roleof Foreign Direct Investment (FDI) in accel erating economic growth hasbeenwiddy
discussedintheliterature on foreign direct investment and economic devel opment (Kjetil
Bjorvatn et.al 2002, Neuhaus, 2006, Abdul Khaliqand Ilan Nay, 2007). FDI hasbecome
avital ingredient of the globalization efforts of theworld economy.

But, it should be noted that, all effortsto attract FDI inflowsto an economy should
be strictly adhered to the structure of the economy, becausefor adevel oping economy like
Indiaal effortsto congtitute economic development should carry balanced devel opment
and adequate employment. The formulation and implementation of effective policy
framework for itsattractionisamajor job in the part of government.

Theobjectiveof thispaper istofocusonthetrend and pattern of FDI inflowsto India
with emphasison policy framework and the mgjor challengesinfront. Thediscussion has
been organisedinfour sections. Thefirst section presentstrend of FDI flowsto emerging
market economiesand India. The second section analysesthe FDI policy framework in
Indiaincluding therecent policy initiatives. Thethird section discussestheissues associated
with FDI inflowsto Indiaand thefinal section concludestheandysis.

Section 1; Trends in FDI flows

Consderable amount of capitd isflowing from the devel oped world to theemerging
market economies. Emerging markets are sought by investorsfor the prospect of high
returns, asthey often experiencefaster economic growth asmeasured by GDP. However,
Investments in emerging markets is also risky due to political instability, domestic
infrastructure problems, currency volatility and limited equity opportunities. Table 1 presents
trendsin capita inflowsto regionsand selected economies.

Thereisasharp rise in cross border investments flows to the emerging market
economies. Itisalso highlighted that wider growth difference exists across economies.
Global FDI inflowshaveincreased by 9 per cent in 2013, to $1.45 trillion from $1.33
trillion. Devel oping economiesmaintained their lead in 2013. FDI flowsto devel oped
countriesincreased by 9.5 per cent to $ 566 billion, leaving them at 39 percent of global
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Arunjild GL. 7

Tablel
FDI inflows by Region and Economy (in million US $)
%chang
Country/ 2008 2009 2010 2011 2012 2013 ein
Region 2013
over
2012
World 1818 1221 1422 1700 1330 1451 9.1
834.3 840.1 254.8 082.4 272.9 965.4
Develope
d 1032 | 618595.7 | 703474.1| 880406.2| 516664.3 | 565626.5 9.5
Economi 384.6
es
Developi
ng 668 758.0 | 532580.1 | 648207.6| 724839.9| 729449.2| 7783724 6.7
Economi
es
Transitio
n 117 691.6 70 664.3 70 573.1 94 836.3 84 159.4 | 107 966.5 28
Economi
es
China 108 312.0 95000.0 | 114734.0| 123985.0| 121080.0| 123911.0 2.3
India 47 138.7 35 657.3 27 431.2 36 190.4 24 195.8 28 199.4 17
South- 9209.2 7 502.1 3635.6 42429 4558.8 8187.9 80
Africa
Brazil 45 058.2 25 948.6 48 506.5 66 660.1 65 271.9 64 045.3 1.9
Russian
Federatio 74782.9 36 583.1 43 167.8 55 083.6 50 587.6 79 262.0 57
n
Thailand 8 454.7 48544 9 146.8 3709.6 10 705.3 12945.6 21

Source: - World Investment Report, 2014

flows, whilethoseto devel oping economiesreached anew high of $778billion, or 54 per
cent of thetotal. Though FDI inflowsto transition economiesdeclined in 2012, itsshare
has sharply increased by 28 per cent in 2013. It isargued that improved macro economic
conditions, particularly inthe emerging economies, which boosted corporate profit coupled
with better stock market val uations and rising business confidence have contributed to
hikein FDI inflows.

Indiaexperienced 17 per cent increasein inflowsin 2013, to $ 28 billion. The
significant increasein FDI inflowsto Indiareflected theimpact of liberalization of the
economy aswell ascapital account liberdization. Aspart of the capital account liberdization,
FDI wasgradually allowed in amost all sectors, except afew on grounds of strategic
importance. But itishighly sgnificant that in India, macroeconomic uncertainties continue

Review of Social Sciences



8 A Study on Foreign Direct Investment in India

tobeaworry for foreign investors. Theannua growth rate of GDP hassowed down to
about 4 per cent, and the current account deficit hasreached ahigh level of nearly 5 per
cent of GDP. The Indian rupee depreciated significantly in mid-2013. Despite the
Government’sambitious goal to boost foreign investment, the above macroeconomic
uncertainties have cast doubts on prospectsof FDI. With aweak macroeconomic base,
together with highinterest ratesat home, someIndian companieswith high financid leverage
sold equity or assetsin order to improve cash flows.

Section 2: FDI Policy Framework in India

InthePre-Liberaization period, Indiahad followed an extremely cautiousand sdlective
approach whileformulating FDI policy inview of thedominance of ‘import- substitution
srategy’ of industrialization. A major shift occurred when Indiaembarked upon economic
liberdizationand reformsprogramin 1991 aming toraiseitsgrowth potential andintegrating
with theworld economy.

Comparisonof FDI paliciesin Indiaat thegloba level will helpto understand ‘where
Indiastands ‘intermsof FDI policy framework. This paper highlightsthe resultsof a
survey of 87 economiesunder taken by theworld bank in 2009 and published initslatest
publicationtitled‘ Investing AcrossBorders . Thesurvey hasconsidered for indicators,
viz.,‘InvestingAcrossBorders , ‘ Sarting aForeign Business , * Accessing Indusdtrid Land',
and * Arbitrating Commercial Disputes’ to provide assessment about FDI climateina
particular country. Investing Across Bordersindicator measures the degree to which
domesticlawsallow foreign companiesto establish or acquireloca firms. Starting Foreign
Businessindicator record thetime, procedures, and regulationsinvolved in establishing a
local subsidiary of aforeign company. Accessing Industrial Land indicator evaluates|egal
optionsfor foreign companiesseeking toleaseor buy land inahost economy, theavailability
of information about land plots, and the tepsinvolved inleasing land. Arbitrating

From the sectoral perspective, recent estimatesreveal that services sector took the
lionsharein FDI inflows(See Table 2). It wasfollowed by construction, telecommunications,
computer software & hardware, drugsand pharmaceutica's, automobileindustry, tourism
etc. But it should be significant to seethat with the exception of certain activitiesspecified
by law, foreilgn ownership inthe agriculture sector or activity isnot alowed.

Whileinitiating the devel opment process we should consider the structure of the
economy whereit isbuilt-in. Asfar asthe Indian economy isconcerned, agriculture sector
accountsfor 18 per cent of India sgrossdomestic product (GDP) and employeesjust a
littlelessthan 50 per cent of the countriesworkforce. This sector has made considerable
progressinthelast few decades. Indiais presently theworld'slargest producer of pulses
and second largest producer of rice and wheat. The country isalso the largest producer,
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Arunjila GL. 9

Table 2
Statement on Sector -
Wise FDI Equity inflows from April, 2000 to October, 2014

1 | SERVICES SECTOR 195,553.5 | 41,111.0 17.50
2 | CONSTRUCTION DEVELOPMENT: Townships, 112,443.4 | 23,951.8 10.20
housing, built-up infrastructure and construction-
development projects)
3 | TELECOMMUNICATIONS 81,442.31 | 16,634.0 7.08
4 | COMPUTER SOFTWARE & HARDWARE 63,626.92 | 13,470.1 5.73
5 | DRUGS AND PHARMACUETICALS 62,752.95 | 12,715.8 5.41
6 | AUTOMOBILE INDUSTRY 55,705.02 | 11,048.8 4.70
7 | CHEMICALS(OTHER THAN FERTILIZERS) 47,956.79 | 10,120.9 4.31
8 | POWER 45,580.35 | 9,386.59 4.00
9 | MISCELLANEOUS INDUSTRIES 39,918.08 | 8,577.55 3.65
10 | METALLURGICAL INDUSTRIES 39,488.54 | 8,280.50 3.52
11 | HOTEL & TOURISM 39,159.51 | 7,607.01 3.24
12 | TRADING 36,288.74 | 6,854.90 2.92
13 | PETROLEUM & NATURAL GAS 31,620.50 | 6,514.74 2.77
14 | FOOD PROCESSING INDUSTRIES 35,573.80 | 6,089.51 2.59
15 | INFORMATION & BROADCASTING (INCUDING 18,392.28 | 3,769.10 1.60
. PRINT MEDIA)
16 | ELECTRICAL EQUIPMENTS 18,001.65 | 3,738.75 1.59
17 | NONCONVENTIONAL ENERGY 17,887.40 | 3,419.61 1.46
18 | INDUSTRIAL MACHINERY 16,544.66 | 3,214.79 1.37
19 | CEMENT & GYPSUM PRODUCTS 14,147.13 | 3,008.12 1.28
20 | CONSTRUCTION 13,987.39 | 2,792.20 1.19
(INFRASTRUCTURE)ACTIVITIES
21 | CONSULTANCY SERVICES 13,538.04 | 2,726.99 1.16
22 | MISCELLANEOUS MECHNICAL & ENGINEERING 12,655.78 | 2,676.00 1.14
INDUSTRIES
23 | HOSPITAL & DIAGNOSTIC CENTRES 12,784.75 | 2,507.53 1.07
24 | FERMENTATION INDUSTRIES 11,181.32 | 2,110.67 0.90
25 | AGRICULTURE SERVICES 8,556.35 | 1,732.90 0.74
26 | PORTS 6,730.91 1,637.30 0.70
27 | RUBBER GOODS 8,861.02 | 1,628.99 0.69
28 | MINING 8,198.34 | 1,626.70 0.69
29 | TEXTILES (INCUDING DYED,PRINTED) 7,366.47 | 1,500.43 0.64
30 | ELECTRONICS 6,675.32 | 1,404.96 0.60
31 | SEA TRANSPORT 6,426.37 | 1,349.44 0.57
32 | PRIME MOVER(OTHER THAN ELECTRICAL 6,063.73 | 1,162.68 0.49
GENERATORS)
33 | EDUCATION 4,987.17 964.98 0.41
34 | PAPER AND PULP (INCLUDING PAPER 4,266.67 900.54 0.38
PRODUCTS)
35 | MEDICAL & SURGICAL APPLIANCES 4,523.15 873.45 0.37
36 | SOAPS, COSMETIC & TOILET PREPARATION 4,371.48 839.27 0.36
37 | MACHINE TOOLS 3,458.77 703.01 0.30
38 | CERAMICS 3,121.97 667.59 0.28
39 | RAILWAY RELATED COMPONENTS 3,406.07 630.98 0.27
Source: - World Investment Report, 2014

Review of Social Sciences



10 A Study on Foreign Direct Investment in India

consumer and exporter of spices and spice productsin theworld. Overall infarm and
agriculture outputs, it is ranked second. Diary, processed and frozen food, fisheries,
meet, poultry, and food grains, the Indian agro industry has plenty of areasto choosefor
busness.

Abovead| food security isone of themgjor chalengesthat the country isfacing today.
Itisinteresting to seethat the 2007-2008 world food price criseshasresulted large scale
land grabbing around theworld. Land grabbing has become awidespread phenomenon.
Obtaining water resourcesisusudly criticd toland acquidition, soit dsoledtoan associated
trend of water grabbing. A 2010 World Bank paper estimated that 37 per cent of the
newly acquired land isused to grow food crops, 21 per cent to grow cash cropsand 21
per cent to grow bio fuels. Food security fears within the devel oped world found new
economic opportunities to agricultural investors. According to the report on World
Deve opment Indicators 2014, in Indiaagricultural land congtitutes 61 per cent of thetotal
land area, of which 60 per cent isirrigated and 94,470.9 thousand hectares are under
cered production. Inthiscontext, withitslargeresourcesof farmland, water and sunshine,
thereisample scopefor investment inthe agricultura and alied activities. Abovedl since
50 per cent of thework forceisengaged in theagricultural sector, moreinvestmentsinthis
sector would bring growth with more socio-economic equity.

Conclusion

Largeamount of capital isflowingintotheemerging market economiesand Indiaalso
had witnessed aconsderablerisein FDI flowsduring thelast decade. Liberdizationpolicies,
opening of capita account and significant changesannounced by the union government on
FDI policy front haveimpacted ahikein capital flows. Aboveall, accelerated regional
economic integration contributed to rising FDI flows. Though Indiaimposed restrictions
on foreign equity ownership in many sectors, recent policy changes have moreor less
liberalized the restrictions on foreign equity ownership in many sectors. Service sector
obtained amagjor share of capital inflowsfollowed by manufacturing, hotel sand tourism,
automobile, construction, drugsand pharmaceuti cal setc. Agriculture sector and activities
gtill remain sidelined. But we should seethat the basi ¢ structure of theIndian economy lies
withintheagricultural sector. Sinceit isthelivelihood for half of theworking force, itis
highly significant, to attract more capital in thissector. Hence, dong with attracting capital
inflowsin service and manufacturing sectors, agriculture sector aso hasto belooked into.
Government should frame policiesto expand thelimitsof FDI capsintheagricultural
sector for attai ning growth with more socio-economic equity.
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THE RELEVANCE OF RAMANUJA’S
BHAKTI MARGA IN THEPRESENT WORLD

* Ashalekshmi A.N.

Abstract:

Bhakthi, according to Indian tradition is a loving devotion and it includes a total
self surrender, a readiness on the part of the devotee to go oneself into the bountifulness
of the divine, motivated by the sheer of love. It is not a simple intellectual exercise to
achieve pure knowledge about the ultimate reality, far more, it is an effort to know and
experience the reality by the commitment in love, which eventually turns out to be
loving devotion culminating in total self-surrender.

A true devoteeisthe onewho is capable of approaching every onewith aintense
senseof equanimity and equdity. In Indiaonecanfind many taented and committed persons
making their influenceinthetradition of Bhakthi, infusing it with newer aspect and powerful
dynamics, thusenriching religion and humanity.

Some of the basic thinkerswere known far and wide and they havetaken usto the
new lights of Bhakthi. Ramanujais one among those theistic Vedantins. Ramanuja's
Visgtadvaitahasitsrootsin the Vedantic tradition. It hasgot primary importance among
thetheistic school of Vedanta. Ramanujapointsto thetruth that devotionisasimportant as
knowledge. In Ramanuja sphilosophy thereisdistinction between Bhakthi and Prapatti.
Bhakthi isdevotion and Prapatti issubmission. Prapatti iscompleting self-surrender to
God and it isthe easiest and surest meansto liberation. Prapatti can be practiced by all

* Research Scholar, University College, Thiruvananthapuram



Ashaekshmi A.N. 13

people bel onging to any caste and creed. Modern men livein atension ridden world of
pluralism and many of them took towards God for relief and in the present day Situations.
Ramanuja s Bhakthi margahas special relevance because it had ademocratic outlook
embracing all sectsand communities.

According to Ramanuja sphilosophy, among the different paths, itisvery difficult to
define or understand Bhakthi by the means knowledge. Theword Bhakthi isobtained
from theroot bhaj, which meansto render service. Thevital aspect of Bhakthi isserviceto
the Lord, contained in the total resignation of the body, mind and speech. It isthough
Bhakthi oneisableto experience supremeredity.

Thetwo important waysto liberation are actually jnanaand Bhakthi but athird way
karmaisaso mentioned. Jnanawhichisa so caled avyaktopasana: attainment of brahmigthiti
isnecessary. Thisstate can beachieved only by greet effortsand long practice. Init actions
aretobesurrendered to the Lord (Bhramarpana). But thispath isvery complicated asitis
filled with many dangersand difficulties. In Bhakthi yogait isself that issurrender to the
Lordandiseasier than jnanayogaand ischosen by Ramanujabut Sankarasupportsjnana

yoga

Threetypesof effectivenessare possessed by theAbsoluteviz. internal and externa
(Maya) and intermediate. Bhakthi being theinternal potency of the Lord isbelieved by
many scholarsto be superior to external and intermediate potencies. External potency
(Maya) can useinfluence over living creatures (jivas) but not over internal potency. The
only way for ajivato bereleased fromthe control of Mayaisonly of oneismagnified by
theinterna potency. Thetwo productsof earthly nature being action (karma) and knowledge
(jnana) are not capable of diminishing the problemsof thejiva. Onefollowskarmawhen
onefollowsthe dutiesrecommended by the scriptures, which can be accomplished either
withamaterial motiveor selflesdy. Onefollowsjnanawhen one cultivate the knowl edge of
prejudice between spirit and matter. Hindusbelievethat if karmais performed correctly
one can reach heaven and enjoy the efforts of one' sreligiouskarmatill it getsused up and
then again bereborn. Thuskarmacannot |ead oneto the awareness of God. Thequestion
then arises, why then do the Vedas prescribe karma? Theanswer issmple: it isacontinuous
processfor those who are securely linked to the fruits of their actions. If one engages
onesalf in karmawithout any materia purposeit will impact detachment in the doer and
thuskarmacreates circumstancesthat assist progressto the path of jnana.

Bhakthi isdifferent from the process of karma, jnanaand yogabecausethese have
limitswhereas Bhakthi can be performed by anyone, anytimeand anywhereand under any
condition. Bhakthi, likethe L ordisexceptionally independent. Knowledge and detachment
follow ascontributory effectsin one hasBhakthi.

Review of Social Sciences



14 The Relevance of Ramanuja’ sBhakti Marga.....

Another important feature of Bhakthi isthat the method or action usedto reach the
goal il persistsafter completeness, so even liberated souls perform devotion and one
does not cease devotion after attaining perfection unlikejnanaand yoga. One causes out
thetask accurately and without any purpose. Bhakthi isunobstructed or apratihata, asitis
abovetheconcept of blissand suffering. Bhakthi unlikekarmaand jnanaisheavenly when
it comesout of itstask and it givesextremebliss.

The Lord’s pleasure effectiveness, an aspect of hisinternal potency, is Bhakthi.
Thispleasure effectiveness, whichissimilar tothe Lord’ sinterna constitution (svarupa),
Is bestowed by the Lord on his creatures to give pleasure to them as well as Him.

Thispleasurethat the Lord gets comesfrom hisown svarupaand not from any external
source.

InHinduismtheroot of the cult of Bhakthi ishiddenin mystery butitisquiteclear that
itsbeginningscomefrom the Vedic hymns. “ The Vedic hymnsarerepletewith sentiments
of piety and reverenceintheworship of the Gods. The UpasanaK andaof theAranyakas
and the Upanishadshavelaid thefoundation of Bhakthi marga, way of devotion and faith”?.
Inthe hymnsof the Rig Veda, Indrais praised asthe divine bestowal of gifts, whomthe
love of the seeker intheform of hisinner most thoughts, embraceslike“wivesembrace
their husbands’2. SomeHindu scholarsbelievethat Bhakthi initspresent form wasunusud
theintact of Rig Vedabut neverthel ess, the beginning of Bhakthi wasbornintheRigVeda
which later flourished to its next form. The later Upanishads like Kadha, Mundaka,
Svetsvataraclearly show evidence of the doctrine of devotion. Thedoctrine of graceis
stressed and the doctrine of self- surrender is proposed in the Svetsvatara. The cult of
Bhakthi which wasforeshadowed in the Vedic hymnsand Upanishads matured in Gita,
Mahabharataand Vishnupuranabut flourished very wel in Ramanuja. The Vashnavaappears
to havedisclosed in brilliant but concealed glance theideaof Bhakthi, which they later
devel oped to perfection. Throughout the Upanishads, constantly repeatsthat theidea of
atman cannot be got elther by theintellect or by learning but by wholeleaved and single
minded devotion to the God. In the Svetsvatara Upanishads, it ends on the note of total
devotiontothe God or Guru. Although the actual pathto seif redlizationwasnever directly
supported, the Bhagavad Gitafully clarified for thefirst timethe path of sdif redlization. In
Bhagavad Gita, the assured basi ¢ pattern of the Upanishad, theterm‘yoga which pointed
out awell defined system appeared withitsown disciplinewas connected for thefirst time
totheideaof Bhakthi.

IntheGita, theLord says:

Evenif thevilest Snner worshipsmewith exclusve devotion, heshould beconsdered
asaint; for hewasrightly resolved.
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Speedily he becomesvirtuousand secures|asting peace.
Know it for certain Arjuna, that My devotee never falls’.

Perhapsthewholeideaof Bhakthi, asitisimplied today can be collected from the
Bhagavad Gitaand the Bhagavata.

Bhakthi Marga

According to Ramanuja, Bhakthi aloneisthe meansto emancipation. He defines
Bhakthi ascontemplation on God followed by love. Bhakthi asaloving meditationisaso
described by him asasteady remembrance, thisissteady remembranceiscompared to an
uninterrupted flow of ail. RamanujaregardsBhakthi assynonymouswith Upasana. Inthe
Vedicliteraturewefind both thesetwo wordsused for devotion. Bhakthi, derived fromthe
root bhaj, appearsin the Vedi ¢ passage, “ mahaste visnoh sumatim bhajamahe’*. Theroot
aswith affix Upa, isalso used side by sidewith theroot bhaj, aswefindinthe Ygurveda
passage Yasyavisvaupasate' .

Ramanujawritesthat it isonly knowledgein the form of meditation which being
regularly practiced and constantly revised by repetition and continued up to forsaking the
morta framebecomesthemeansof liberation. 1nVedarthaSamgrahahewritesthat Bhakthi
isakind of knowledgeto excdllent, preciousand exclusivethat it robseverything e seof its
interest. Hethat hasacquired thisknowledgeis e ected by the Supreme Person, and sohe
can grasp Him..... It isthrough Bhakthi yoga, furthered at first by karma yoga and
subsequently by jnanayogathat such knowledgein theform of supreme Bhakthi arises.
(GitaBhashya, intro) inthe GitaBhashya Ramanujamakesit clear that the knowledge of
atman combined with karmayogaleadsto jnanayoga. Through knowledge onearrivesat
thetrue contemplation for redlizing atmanwhich resultsintheknowledge of God. Ramanuja
guotes Chandogyato corroborate hisview that the contemplation of atmanisauxiliary to
theattainment of God. Inthefirstinvocatory verse of Sri BhasyaRamanujaimploring the
L ord —bhavatu mama parasmin semusi bhakti rupa—i.e., ‘May my mind befilled with
devotion towardsthe Highest Brahman'.

Ramanujamakesit quite clear that mereknowledgeisnot sufficient for liberation. It
isthe meditation which takestheform of devotionthat isrequired. Thismeditationisof the
form of knowledge whichisprescribed by the Vedanta. But thisknowledgeisnot mere
Vakyarthajnana, but that which isdenoted by dhijana, Upasanaand similar terms. Here
Ramanujaderives supports from the Brhdaranyaka, Chandogya, Mundaka and katha
Upanishads. On thisbasi s Ramanujadistinguishes between two kinds of knowledge, one
lower knowledge based on the scriptura sentences, and the other higher knowledgewhich
isof thenature of devout meditation and consistsof direct intuition of Brahman.
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Ramanujaisof the opinion that such aBhakthi requiresareverent concentration, and
as such, isan effect of devout remembrance. In this connection he quotes katha. The
sources of direct understanding are pravacana, medhaand sruti. A devoteefor selection
by God can be singled out only if heisaproduct of a Smrti and Ramanuja says that
product of smrti isBhakthi.

It isto be noted that this Bhakthi is not an outer form of worship, but isan close
spiritual approach created and improved by virtues. It is not an emotionalism, but a
preparation of the body, will and theintellect. Theflower of Bhakthi can be produced by
ascheme of “ Sadhanasaptaka’ . These seven meansto steady remembranceresultingin
Bhakthi, are borrowed by Ramanujafrom the vakyakara, and for thisalso derive support
fromthe Upanishadsand the Gita. Thefirstisviveka, i.e., discrimination or purity of food.
Thisdietetic purity promotesthe purity of being or sattva-suddhi, and sattva-suddhi again
promotes clear and determinate knowledge. The secondisVimoka, i.e., freedom from
desire, resultingin detachment and tranquility. Thethirdisabhyasa, i.e., frequent repetition
or continued practice. The faith is kriya, i.e., performance of the pancamaha yajnas
accordingtoone' sown ability. Thefifthiskayana, i.e., virtuous conduct. It comprises of
truth, smplicity, charity, benevolence and non-maliciousnessetc. the sixth isanavasada,
I.e., congtant vigilance and absence of despondency. Thelastisanuddharsa, i.e., absence
of exultation. Equipped with thesethe devotee entersin thelife of devotion and cultivates
thelove of God. Along with these seven aids, Ramanujasuggests al so yajnasand other
karmas.

From Sadhana Saptakaand other aids, Bhakthi isformed and it hasthree stagesand
ninephases. Thethreestagesbeing dhruvananusmrti (firm meditation) asakrdavrtti (frequent
repetition) and darsanasamanakarata (orison of union) itsnine phasesarefollows: -- stuti
(glorification), smrti (remembrance), namaskrti (homage), vandana (sal utation), yatana
(mortification), kirtana(exatation), gunasravana(listening to the attributes of the L ord),
vacana(narrating them), dhyana(meditation), arcane (edoration) and pranama (progration).
Though the Vedas Upani shads, Gitaand Vishnu puranado not expressly enumerate all
theseat one place, they contain many referencestoal of them, soit can safely be said that
Ramanuja s Bhakthi isbased on the Vedas.

Not only inearly literature but also in Ramanuja, feelings of enthusiasm and erotic
elementindevotionwerenot alowed. Devotionin Ramanujaisquitediscreet and thoughtful
and consistsof calm and serenemeditation.

Prapatti Marga

Lord Krishnaduring hislong discoursewith Arjuna, at the battlefield of Kurukshetra,
exemplifiesmany disciplinesfor improving the behavior of humansin thisworld and for
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obtaining M okshaor absolution from the cycle of birthsand deaths, like karmayoga,
jnanayogaand Bhakthi yoga. Krishnaat the end of hissermon to finding that all these
disciplined arevery hardto practice, givesArjunaavery easy formulato achievethegod:

“Leaving asideall other duties, surrender thyself to Meaone.
| Shall grant youreleasefromall sins. Do not grieve.”.

Inthe scriptures ol der than Bhagavad Gita, like Vedas, Upanishadsand Pancharatra,
wefind that theideaof yielding one'swill to God and ameansof obtaining Mokshawere
present then Prapatti and Saranagathi were devel oped systematically asagenuine spiritual
disciplineequivaent to Bhakthi Margaby the VaishnavaAcharyas, Yamuna, Ramanuja,
Vedanta Desika, Pillailokacharya and their successors. The Alvars are known to be
exceptional for their Bhakthi and one person among them Nammalvar issaluted asthe
messenger and all seeker of thispath, for he set an example by doing Prapatti beforethe
Lord Tirumaa

Prapatti in Sanskrit means, “ Throwing oneself down” . Bhakthi meanstotal, absolute
resignationto God, along with theattitude of persona weakness, modestly and endurance.
InVaishnavism, theterm isused to name aconcept intensay essentia tobasicaly al Hindu
schools of thought. According to Saiva Siddhanta, Bhakthi is very important for the
development of thesoul and itsreleaseinto divine ability.

The history of the concept of Prapatti isinteresting and inspiring. The author has
traced it fromthe Vedas, Upanishads, Itihasas, and the Puranas. ‘ It findsitsculminationin
theworks of mysticsand inspired the Acharyas. Because the spirit of hel plessnessand
surrender tothedivineistherein the heart of asincere devotee, none can claim Prapatti as
theexclusive prerogative of aparticular philosophy or religion’®.

Bhakthi yoga requires knowledge, will and patience and those who are unableto
follow Prapatti, asthisisan dternative path to mukti. Thatiswhy itiscalled Prapatti yoga
In this path or surrender is done by the Lord himself by following from the Gita, the
charamd oka, sarva Dharmaan parithygyamaamekam Saranamvrga, itinvolvesthewhole
world of jivasby offering them mukthi.

Among the bhramavidyas defined in the Upani shads, Prapatti which also known as
nyasavidhyaisasoinit. Prapetti kegpsall theessentid requirementsof Bhakthi but iminates
the severedisciplinesof Bhakthi such asceremonia worship and the other accessoriesare
placedinthesatras. Theonly requirement of Prapatti ischangeof heart wherearebelieves
that the Lord isonly for him, vaasudhevas sarvam ithi, and have compl etefaith that the
Lord is his protector and also have resolute faith that the Lord’s mercy is absolute
irrespective of the sinsone hascommitted in the past and now.
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Prapatti being an act of self-surrender, it requiresgiving up of self- pride, blameand
being responsiveto God'sgrace. The prapannaonce hesurrender himself totheLord, he
feelsthat heisnot the doer but doeseverything inthe, service of thelord, thushecarries
out thewish of Lord. He acceptswhatever accumulates asaresult of hisactionsasthe
graceof theLord. Thisemotionisrelated to Bhakthi sincethe prapannaisal so abhakta
and helovestheL ord for what Heis. The bhaktaremainsdetached fromtheLord sncehe
only enjoysdoing Bhakthi but the prapannabelongsto God as a Seshaand in Prapatti,
Seshaseshi bhavais prominent.

Prapatti isinfact afreeact of complete self -surrender. The prapannaseeks God's
graceand the Lord liftshim up and makeshim deserving it. Thisshowsthat how alittle
effort can produces great effect. Desika outlines the principles of the Prapatti in his
nyasadhasakathus,

Svaamin Svaseasham Svavasam SvabharathvenaNirbharam Svadhattha Svaartham
Svasmin Nyasayathi maam Svayam.

Themeaning of thisdokaisthat the Lord makesthe prapannaHis Seshaunder His
control and bestowsknowledge about Himself and takes al theresponsibility to protect
his Sesha.Deskaa so explainsabout themethod of Prapatti and characteristicsof aprapanna
by two dokas.

*  Aham madhrakshanabharah madhrakshanaphalam thathaa
Namamasregpatheh evaithi asthmaanam nikshipeth budhah

» Nyasyaami akinchanah serman anukool o anyavarjithah
Visvavaasapraar thanagpoorvam aathmarakshaabharam thvayi.

Prapatti isameansto salvation according to Ramanujaand he explained the chief
principlesunder three headsviz. Sadhaka (thelearner), Sadhya (the object to be achieved)
and Sadhana (the meansti achievethe end). Thetwo meansto Sadhanaare Bhakthi and
Prapatti which blend into oneeventualy. Thefour yogas, Karmayoga, Jnanayoga, Bhakthi

yogaand Prapatti yogablend with each other. When Bhakthi getsintensified it surrenders
fully to God and thus becomes Prapatti.

The Ramanujaschoolshave rooted Prapatti asatechnical term but Ramanujararely
uses the term Prapatti but when he usesit almost the same as Bhakthi or asa'‘refuge’
bringing about theaccomplishment of Bhakthi

Prapatti consists of three steps:

1. SvarupaSamarpanam meansto surrender and atma (step) and noticethat thisatma
isnot free but submissivetotheLord.
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2.  Bharasamarpanam issurrendering one sauthority for protectionfromtheLord.

3. Phalasamarpanamisto surrender to the Lord whatever benifitswe gain from our
existence. Prapatti |eadsto M oksham when prapatti gainsknowledge of thisstandard
from an acaryaand makes devotedness of atmato the Lord.

Weget aperfect exampleof Saranagathi or Pragpatti from VVamiki Ramayana sepisode
of Vibheeshan Saranagathi.

Throughout the epic, Valmiki describes Vibheeshana as dharmathmawhich shows
hisaanukoolyasankal pam forsaking everything. Being adharmathma, he advised Ravana
many timesbeforeleaving him because he could not sdewith adharma. Thisisprathikoolya
varjanam. He enlighten the varnas when he met Rama, “thyakthvaa puthraamscha
raaghvamsaraNam gathath,” | haveleft my sonsand wivesand cometo Ramawhoismy
only refuge. Thisisgopthrthvavarnam. He showsthat faith that Ramashould accept him
after he hasforsaken everything which showshisakinchanyam and goingto Rama Thisis
mahaavisvaasam. When he meets Ramahe saysto him, bhavdhgatham meragjyam cha
jeevitham chasukhanni. | surrender to you my kingdom, lifeand happiness. After that he
livesto serviceto Ramawhichillustratesthe sesha-seshi-bhavaof Visstadvaita. According
to Vashnavadoctrine, the Ramayanais considered as Saranagathi veda. We see Ramaas
Saranyaor defender to all thosewho camein contact with him and hegave asrefugeto dl
men, birdsand beast. He gave arefugeto the sages of dandakaaranya, and to kakasura
who committed an inexcusableviolation. The principle of prapatti isfully displayedin
VibheeshnaSaranagathi.

Prapatti iscomplete self-surrender to the Supreme by full obedience, prevention of
any opposition, the assurance of protection and selecting the divine asthe savior, and
resigning oneself with humility to God. Thismeans complete surrender of | and mineto
God. By thissincereand compl etetransfer of spiritual duty to the Supreme detachesone
from human achievementsand buildsasituation for amovement of divinegrace. When
onegivesup one'sego at the shine of the supreme, the Lord himself comesforward to
receiveit. Prapatti isthe direct meansfor ashaktas (for those who feel helplessintheir
smple pathway of introspective bhakti and are anxiousof theimprovement bhakti. | think
it is here (sarva dharman paritygjya ... ... , the Charma Sloka of Gita) that the Lord’s
promisein Gitathat Kshipram Bhavati Dharmataisrealized.

For everyoneeventheactud sadhakas, Prapatti isashort cut becauseitissoeasy, andis
conveniently disregarded and even battled with more complicated things. Many non-
Vaishnavas use Bhakthi and Prapatti (Saranagathi) assimilaritiesmaking the matter more
complicated. Bhakthi and Prapatti are actually two different meansto reach God and Sri
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Vaishnavism accordsgreater importanceto Prapatti. Both Ramanujaand VedantaDesika,
statethat it isimpossibleto get M okshawithout following Prapatti in someform or other.
Bhakthi yogaisaseveredisciplinewhichinvolvesincessant contemplation to God until
the devotee is able to reach the final stage of awareness of God which isthe same as
lasting vision of God. TheAlvarswhowerefamousfor their excellent Bhakthi experienced
intense physical and mental pain when separated from God whichisseenintheir poetic
outbursts.

Along with Bhakthi toga, Karmayogaand Jnanayogaareto be practiced. Onthe
other hand Prapatti isaonetimeself surrender with modesty at thefeet of God. Total faith
and acceptance of utter inability areto accept any other course. Unlike Bhakthi yogaitis
asmpler path meant for ordinary peopleand keento obtain absol ution. Asguaranteed by
Lord Krishnaaccrued karmaisdestroyed in thelife of such aperson.

Evenin Chrigtianity and Idamthereistheresigning of onesdf to God. TheVaishnava
Acharyasspecia contribution isestablishing thisdoctrineasagenuineand aclear cut path
to Mokshaequal to Bhakthi and jnanayogaand backed by ecclesiastical approval and
other sub-sectslike Saivismin Hinduism.

Conclusion

Bhakthi and Prapatti even though they are not the samethey are not opposed to each
other. In Bhakthi thereisawaysan € ement of resgnationwhichincludesavisiblefeature
of Bhakthi. Thecontrol of oneeement or the other decideswhether the pathisBhakthi or
Prapatti. Bhakthi yogarequireskarmayogaand jnanayogawhere as Prapatti doesnot
requirethem. Thetwo pathsare different inthe sensethat Bhakthi yogarequires Prapatti
asacomponent for itsbeginning and suitable accomplishment.

Thetradition in Indian thinking has acknowledged Mokshaasthe ultimate goa and
thedifferent philosophical sectshave suggested different waysto achieveit. Ramanuja
advocated Bhakthi Marga as the devotional path but shudras and women and a
large section of Hindu society wereintuitionally not allowed to achieve Moksha. Dueto
thisdiscrimination, Ramanujaadvocated adifferent way whichwasavailableto everyone
and that was Prapatti. This was achieved due to intense love of God and by this the
devoteewould surrender himsalf to God and accept Him ashisfina goa and thusachieve
Moksha.

Today peopleareliving under tension and terribly dissatisfied and having acrazy
character so Prapatti isvery sgnificant modern times. A man engaging in any enterpriseis
actually performing Prapatti. Heisactually devoting hiswork to God and can practice
Prapatti just asalabour engaging inlabour work practice Prapatti. Intoday’ sworld where
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man istoo busy and does not get much timeto practice Bhakthi, he can practice Prapatti
anytime, anywhere by all with no discrimination. Henceall will obtain the samepeacein
giving up hishappiness and unhappinessto God. Hence, Prapatti islogical for al believers
of God.
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ECOTOURISM PROJECTSAND SUSTAINABLE
TRIBAL DEVELOPMENT INKERALA

*Balamuraly S.S.

Abstract

Ecotourism is responsible travel to natural areas that conserves the environment
and sustains the well being of local people.! The development of sustainable tourism
necessitate the informed participation of all pertinent stakeholders, at diverse levels
of decision making and furthermore, as local people are able to affect local devel opment
prospects, it is eventually need to appraise the impact of ecotourism on the tribal
people and linking ecotourism with tribal development. This research paper is aimed
at answering the questions; potentials of ecotourism projects in Kerala and sustainable
tribal development , with the objectives of examining the impact of ecotourism on
tribal development, role of SHG's, EDC’s and NGOs in promoting ecotourism in tribal
area and the factors which create impediment in linking tribal development and
ecotourism. The study concludes that, tribal people can actively engaged in ecotourism
projects in their locality and the eco tourism initiatives can be beneficial to local
community in a significant manner and which needed a coordinated effort of all
associate factions.

Key words : Tribal inhabitants, Ecotourism, Sustainable development, EDC and SHG, Community
based ecotourism.
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I ntroduction

Thesouthernmost State of India, K eralaisblessed with human devel opment indicators
at parity with the devel oped countries, makes K eralathe most sophisticated stateinterms
of socia devel opment?. Tourismisthe one of the most important service sector which
contributesmuch tothesocial progress. Keraainitiated tourism devel opment programmes
by establishing aninternational beach resort at Kovalamin 1976 with the patronage of the
central government® . Tourism hasbeen givenindustry statusby Kerdasince 1986*. Varied
demographictraitsand theresultant uniquetraditionsand ethnicity inter diaforest andwild
life heritage tags make K eralaone of the popular tourism hotspotsin theworld with 60
potentia ecotourism destinations®. Most of theecotourismsitesin Keralaareinand around
theforest areaand are mostly occupied by locd tribal communities. Focusing ontheneed
for community benefitsand participation in tourism, ecotourism model swere conceivedin
thelate 90'sand the Responsible Tourisminitiative waslaunched in 2007. The tourism
contribute atotal revenue (including direct & indirect) Rs:19037 crores during 2011,
showing anincreaseof 9.74% over thelast year’ sfigure and Foreign exchange earnings
for theyear 2011 isRs.4221.99 crores, which recorded anincrease of 11.18 % over the
previousyears’ . Infact most of the tourism destinationsarelocated in hilly and tribal
areabut they are not benefited by these earnings and more than 50 percent local people
in these destinations are remaining below poverty line, it shows that they are not
benefited by this, hencethereisneed to study theimpact of eco tourism projectsinloca
peopleand how theeco tourism can bemade benefited for thetribal or theloca community
development.

Ecotourism in Kerala-Potentials

Keraaishlessed with nature, by 9400 sq.km’ of forestintheform of hillsand valeys
of the Western Ghats. The state has a population of about 33.39 million®, (census 2011)
of which 1.29% population is of tribeswho live in forest tracts. The state has along
coastline of 580 kilometers. It hasimmense natural resourcesin theform of forty four
major riversand denseregion of forests. The state containsaprotected area 2324 sg. km.
intwo national parksand 12 wild life sanctuaries. The Western Ghats of Keralawithits
tropical forest ecosystem providing anatural advantagefor development of Ecotourism
.Keeping thisobjectivein mind the K eralagovernment has setup aseparate ecotourism
wingto give policy support for the devel opment of the ecotourism destinationsin the State.
The productssuch astrekking, bird watching trail setc. are devel oped and operationalised
through the constitution of Eco-development Committees / Participatory Forest
Management Committees (Vana Samrakshna Samithi), thereby ensuring benefitsfrom
ecotourismtolocas, but whichwill ultimately dlicit support of local community. Keralais
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thefirst statein the entire country to initiate such an attempt of identifying potential eco-
tourism, Thenmalaecotourism India sfirst planned Ecotourism destination is, located at
thefoothillsof Western Ghatsin Kollam Digtrict. There after thetourism department has
successtully implemented anumber of popular eco-tourism projectsby involving theloca
community, at 32 destinations’. The projects a so have command to open opportunitiesto
thelocal tribal youth, ethnic minoritiesand women and to sharethe benefits.

Sustainable Tribal Development through Eco tourism- An analysis

Tribal peoplearegenerally regarded as native groups till living intheir homeland
aress;" Tribal peoplearetheexigting descendantsof theorigina peopleinhabiting aparticular
region or country”°. In Keraaindigenoustriba peoplearenot muchinvolvedinthetourism
industry, and particularly with ecotourism, but they have awide opportunity to participate
in nature-based tourism activities. Ecotourism supplementsasubsistencelifestyleand aids
thetrangtionto acash economy for many triba groups. Their cultureand land arefrequently
the main product for ecotourism and many of these eco regions and products are still
inhabited by marginalized Indigenousgroups.

Sudy Approach and Discussions

Based on above background the study was conducted among host people and eco
tourist agencies like EDCs, NGOs and officials of Tourism department and Forest
department. For the purpose of study 90 sampleincluding the Thiruvananthapuram-30
samples (2 eco destinations), Kollam-30 samples (2 eco destinations), Pathanamthitta-30
samples (2 eco destinations). Judgment sampling method was used for the study. A
respondent from each zonewas decided on the basisof active participationintourismand
related activitiesin the area. Interview schedulewas used to collect primary data. The
specific objectives of the study werethefollowing.

1. Toassesstheimpact of ecotourism ontribal devel opment.
2. Tostudy theroleof EDC's, SHG'sand NGOsin promoting Ecotourismintribal

area.

3. Tofind out the factors which create obstaclesin linking tribal development and
Ecotourism.

Sample Profile

Magjority of the respondents surveyed weremale. (Out of 60 samples selected 61.7
weremalegroups, and 38.3werefemale). It reved sthat male partakingismore. Out of
the 30 officials selected 15 were Forest department, 15 were Tourism department. In
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education level 55 Per cent have schooling up to secondary, 26.7 Per cent have graduation
and 18.3 Per cent of population wastechnically qualified. Most of the peopleintheeco
project areas are aboriginal inhabitance in that neighborhood (78.3 Per cent) .Of the
respondent selected 20 Per cent of respondentsare EDC member, 20 Per cent arelinked
withthe project astourist guide, 25 Per cent areof VSSmembers, 15 Per cent of respondent
arerunning shops, hotel in the destination and 20 Per cent areworking asdriversinvarious
vehiclesat the destination. The responds show that above 45 Per cent of respondent are
associated with asamember of vol untary organization. Based onthe objectivesand samples,
the study was conducted and thefollowing arethe revel ations of the study.

Impact of Ecotourism on Tribal Development

Datawerecollected from 30 officidsin Trivandrum, Kollam and Pattanamthittadisiricts
inorder to assesstheimpact of ecotourismonlocal community .Fromtheanalysisitis
reved ed thet, therewasanincreasein theincome of respondentsafter becoming beneficiary
of ecotourism. Itiscomprehens blefrom the collected information that registration of new
bus nessventures, show that thereisno improvement, after notification of areaasecotourism
destination. Wheressit isclear from theresearch that ecotourism hasapositive effect on
job security, reduced therisk of seasonal employment, and increased theincomefrom
subsidiary employment by providing employment opportunities. But theinfluence of
ecotourism on local peoplewas not much effective, only amoderate influence can be
consequent from therespondsof thelocals. It isevident that tribal membersinecotourism
destinationsarenot much benefitted fromthe project. They arenot satisfied with theexisting
System.

Changes in Economic Life of Local Inhabitants

Economic existence of anindividual ismainly associated with, how they generate
incomeand itsimpact ondaily life. It isdetermined with avariety of factorssuch asjob
security, influence of working environment, seasonal employment etc. The eco tourism
project isimplemented by the policy makerstoincludethelocal inhabitsin the benefits of
sustainable devel opment process.

I nfluence of ecotourism

The ecotourism projectswereimplemented for the sustainable devel opment of the
locd peoplethrough participatory tourism devel opment. Theaopinion of officidsandlocas
ontheinfluence of eco tourism about onlocal community disclosethat, 26.67 Per cent (In
total) of respondentsisof opinionthat theinfluencewas positive, 40 Per centisof (Intotal)
theopinion that influence of ecotourism onlocal peoplewas moderate and 33.33 Per cent
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of respondent (In total) opinesthat the Influence of eco tourism onlocal community was
poor. Itisclear from theanalysisthat theinfluence of ecotourism onlocal peoplewasnot
much effective, only amoderate influence can be consequent from the responds of the
locdsand officids.

Role of SHG’s, EDC’s and NGOs in Promoting
Ecotourism in Tribal Area

Self help group and Non government organization can play a very good
roleinlinking thelocal peoplewith the ecotourism. Theresourceswhich arenot amicable
toindividual can made available by these group and provided to thelocal people, and
canarrangevariousprogrammes and a so engagein other income generating activities, but
itseffectivenessismainly based on how they are associated with the SHGsand NGOs.

Table 1
Role of SHG/ NGO

SHG/ NGO Participation Association with project
District Not Moderately Highly Not Moderately Highly
active active active | active active active
Trivandrum | 9(45) 6(30) 5(25) 5(25) 11(55) 4(20)
Kollam 5(25) 10(50) 5(25) 6(30) 6(30) 8(40)
Pathar;amth'tt 5(25) 9(45) 6(30) | 9(45) 6(30) 5(25)

Figures in the parentheses shows Percentage
Source: Field survey

Table 1 depictslevel of participation of beneficiariesin self help groups. Fromthe
tableit wasdear that mgority of respondentswereactively participatingintheseorganization.
Tabledso point out that, the rel ationshi p between these agencies and ecotourism were not
much associated.

Economic Activity by SHGYNGOs

Dataanalysisshowsthat, 20 Per cent of SHGsare running Canteen, 31.7 Per cent
were engaged in Handicraft worksand 25 Per cent were engaged with Tourist hutsand
23.33 Per cent were providing tourist Guidefacility. It isobserved from the study that in
handi craft sector most of them are engaged for Income generation activitieswhich are
under taken by SHG/NGO.
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Impediment in linking tribal development and Ecotourism

Barriersand constrainsare common in human activities. Inthetourism devel opment
a0, thereare somelimiting factorswhich are particular to the destination, the success of
achievement liesinthe sense, how theloca peopleor the peopleat the detination overcome
thesameand fruit fully usethe availableresources.

Itisapparent from the data, that infrastructure and connectivity in eco tourism project
areaexist; only amoderate (Table 3) improvement can be noted. Basic amenitiesin eco
tourism project arearemai ned unchanged even after the declaration of areaaseco project
place. Out of the six major barriersidentified lack of education isthe most important
factor, followed by Cultural/community barriers, financial support, Tourism industry
knowledge, Marketing expertiseand Lack of political interest. Itisclear fromtheanaysis
that low literacy ratesin destination pretense significant barrier in the devel opment of eco
tourism. Congtraintsin community based ecotourism activitiesare environmenta problem
highly influencing one, followed by Political problem, Economical background, Policy and
regulatory issue, lack of loca coordinators, Implementing authorities, basic infrastructure
and marketing strategy. Itisclear fromtheandys sthat environmenta problemindestination
facade an important (Table 2) problem for the community based eco tourism in the
destination.

Table 2
Constraints of linking Tribal Community and Ecotourism

Constraints Rank

Environmental problem I

Political problem Il

Economical background [l

Policy and regulatory issue IV
Lack of local coordinators Vv
Implementing authorities Vi
Basic infrastructure VI
Marketing strategy VIII

Source: Field survey
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Table 3
Infrastructure and Connectivity

Districts Infrastructure and Connectivity
Improved | No change | Not improved
Trivandrum 4(40) 3(30) 3(30)
Kollam 3(30) 4(40) 3(30)
Pathanamthitta 4(40) 3(30) 3(30)

Figures in the parenthesis shows Percentage
Source: Field survey

Infrastructures and Connectivity

Thedevelopment of any areaismainly based ontheavail ability of basicinfrastiructure
likeroads, Bridges, Shopsetc. Thusinfrastructure playsasignificant roleintheoverall
progressof aareas. It actsasalink between the undevel oped areasto devel oped areas.

Table 3 portraysthecondition of infrastructure and conveyancefacility to ecotourism
project areas. 36.67 Per cent (Intotal) of respondents argue that their condition of the
roads and bridges were improved after the area were declared as eco tourism project
area, 33.33 Per cent says (In total) that there is no change in condition of roads and
bridges 30 Per cent argues that (In total) there is deterioration in the conditions of
infrastructure and other conveyancefacility.

Conclusion

Tourismistheworld’'smainstream momentous serviceindustry intermsof income,
number of employee and its possessi ons on soci o-economic devel opment of acountry.
Themain potentia of thissustainable devel opment of tourism practicesisto distributethe
benefitsof tourism; reduce poverty and minimize adverseecological impacts. Itdsoams
at development of thelocal economy, revival and regeneration of tribal artsand crafts,
preservation of culture and bringing awareness on how tourism benefits the local
communities. By proper planning and implementation of policy; theindigenoudly availed
resource can be used for income generation. By sustainable devel opment we should focus
on step by step approachi.e. growth plus devel opment, we envisage step by step growth
where ,oncereach aparticular positivelevel thereshould belesschanceto comedown,
for making such amove there need a comprehensive action plan, which requiresthe
empowerment of community membersthrough local participation and control of tourism
decision-making, employment and training opportunities and increased entrepreneurial
activitiesby locd people. Thusattai n the sustai nable devel opment to tribal community.
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Theprocessof empowerment shouldinvolve;

Theauthorities needsto organize programmesfor establishing the host community
conscious about the economic prospective of diversetourism related businessand
employment intheir areathrough aseparate agency.

Conduct career- oriented and vocationa programmesfor host neighborhood tofurnish
them to professionally knob the high acquiescent employment. For the
same,Indtitutiond tieupsfor linking ecotourismwith other formsof tourism should be
initiated.

Specid financid assstanceto micro, smal and mediumindustry inthe eco destination
should be promoted. And should be ensuring that the benefitsare reaching beneficiary
community.

Thepaper reved sthat moderate changesintheeconomiesof tribd lifecan beimproved

through appropriate policies, education, training, partnershipsand participation. Increased
statusand self esteem, lasting economic benefits, community devel opment and tourism
decision-making are key aspects of empowerment through tourism. Thusitisclear that
local people are pertinent for ecotourism devel opment and conservation of ecology as
they arethe offspring’s of land and with their participation we can achieve the aim of
sustainabledeve opment totribal community in eco destination through ecotourism projects.
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THE KEY DRIVERSON FINANCIAL POSITION
INPLANTATION SECTOR: ANANALYS'S

*Pradeep Kumar P, **Rajan J.

Abstract

The present study is a factor analytical investigator in order to find the key drivers
for a strong financial position in the Public Sector Undertakings in plantation sector.
The study was conducted on 4 public sector undertakings from the plantation sector
of Kerala. The sample for the study consisted of 32 top, middle and lower level managers
from these institutions. A rating scale was administered to the sample for collecting
data. The technique of factor analysis was done in order to analyse data.

The study found that ‘competence in marketplace’, ‘sustainable growth policy’,
‘performance efficiency’, ‘improved financial performance’ and ‘enhanced credibility.
A concerted effort from all those concerned in achieving the above-said goals may
transform these organisations’ financial performance and will lead to a healthy balance
sheet.

Keywords : Public Sector Undertakings, Plantation Sector, Key driversto financial position, Factor
Analysis

Introduction

Statement of Financid Position, dso known asthe Bd ance Sheet, presentsthefinancid
position of an entity at agivendate. Itiscomprised of three main components: Assets,
ligbilitiesand equity. BusinessDictionary definesfinancid position as“ Thestateof andthe
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relationships among the various financial data found on a firm’s balance sheet”
(Www.busi nessdicti onary.comv/definti on/financia -position.html). For example, acompany
withfairly vaued and rdaively liquid assets, combined with asmall amount of debt compared
to owner’sequity, isgeneraly described asbeing inastrong financia position. Financia
positionisalsotermed asfinancia condition.

Financia position of acompany mainly dependson the effectiveness of thebusiness
strategies adopted by acompany. Therearemany key driverstofinancial position. The
present study isan attempt to factor analysethekey driversto strong financia positionin
the Public Sector Undertakingsin plantation sector. Four PSUs, namely, Oil PamIndia
Ltd (OPIL), The Rehabilitation Plantations Ltd (RPL ), The Plantation Corporation of
Kerala Ltd (PCK) and The State Farming Corporation of Kerala Ltd (SFCK) were
selected for thestudy. Itishoped that by adopting thesefactors, these companieswho are
notinagood financial position can steer clear of theexisting financia position and show a
healthy balance sheet inthe near future.

Objectives of the study
Themajor objective of thestudy isasfollows:
1. Tofactor anaysethekey driverstoastrongfinancia position.
2. Tosuggest suitableremedial measuresbased onthefactor andysis.

M ethodology

Survey method was adopted for the present study. Thesamplefor the study comprised
of 32 respondentsin thetop, middleand lower management level inthe OPIL, RPL, PCK
and SFCK. A rating scale consisting of 17 itemswhich mentionsthe key driversof a
strong financial position was administered to the respondents. The respondentswere
askedtoratethesekey driversonafivepoint scale, viz., strongly agree, agree, moderate,
disagreeand strongly disagree. Thedatacollected using therating scalewastabul ated
and factor analysiswasdoneto find out thefactorswith significant loadings.

Analysis of Data

Factor analysisisamultivariate statistical method whichisused for theanalysis of
correlation coefficientsof alargenumber of variables. Thefactorsarenot eternd varieties,
they merely serveto represent the fundamental underlying sourcesof variation under a
specified set of conditions. This method reduces the original set of variables (whose
interrelationshipsispresented in theform of Cronbach’sa phacoefficients) into smaller
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number of variables, called factors, which are amenableto interpretation. Accordingto
theamount of loading onthe different variables suitable namesare givento thefactors.

After obtaining thefactors, they weretested for significanceusing Humphrey’sRule
(Fruchter, 1967, pp.79-80) and only the significant factorswereretained for final rotation.
The significant factorswere rotated and based on the rotated val ues of thefactors, the
rotated factors matrix for each group were prepared.

Thedetallsof theanalysisare presented bel ow:

Interpretation of Factors
Asper Frutcher’s(1967) theory, thefollowing conventionsare used for identifying

thefactors;

(1) Locatethegroup of variablesonwhich thefactor hasthe highest loadings.
(2) Locategroup of variablesinwhichthefactor hasthelowest |oadings.

Table 1

Cronbach’s Alpha Coefficients

Corrected Item - Total Cronbach Alpha Coefficient if
Item No. .
Correlation Item deleted
1. .603 792
2. 525 .798
3. 484 .801
4. .503 .800
5. .632 .794
6. .869 771
7. .130 .828
8. -.253 .842
9. .609 792
10. 134 .820
11. .710 .793
12. .390 .809
13. -.266 .831
14, 577 .798
15. -.208 .835
16. .745 791
17. .750 779

Overal Cronbach’s Alpha Coefficient = 0.799
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(3) Examinethepossibility of different factorsbecoming independent (because of the
orthogonality associated with thefactors).

(4) Treat factor loadingswhose absolute value are greater than .30 assignificant and
neglect other factor loadingsasnot significant.

Negativeloadingsare considered to indicate the negative of what isrepresented by
thevariableinthe present.

Therotated factor matriceswereinterpreted using sandard procedures. Thedifferent
variableswith high loadingson thefactor would giveaclueto the nature of thefactor. Also
thosevariablesonwhichthereislow loadingscan beof hel pinidentifying the nature of the
factors, anceitispossibletoidentify thisfactor asbeing different fromthe content of these
variables. Conventionally loadingslessthan 0.3 are not treated as significant and have
ignoredinnaming factors.

Theinter-correlation coefficientsobtained for the 17 itemsaregivenin Table 1

The Cronbach’sa phacoefficient of 0.799 showsthat theitemshave highinternal
congistency. All theobtained coefficientsif item del eted show that all the 17 itemsinthe
scaearehighly intercorrelated.

Factor Loadings in Key Drivers on Financial Position

The 10 significant factorsfor Factor | that emerged from factor analysiswith respect
totheKey driversonfinancia position aredetailed bel ow.

Factor |
Thisfactor hassgnificant loadingsonthefollowing variables:
1) Increaseseconomic sustainability (.480)
2) Enhancescompany’sreputation (.347)
3) Enhancesmarketing opportunity (.692)
4) Improvesstakeholder relationships(.885)
5) Meet client requirementsand expectations (.451)
6) Increasesefficiency and productivity (.520)
7) Pressurefromloca community (.359)
8) Pressurefrom government (.448)
9) Pressuresfrom supply chainand competitors(.860)
10) Increaseinawareness(.647)
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Table 2

Rotated Factor Matrix of
Key Drivers to Financial Position

Aspects Factor | Factor | Factor | Factor | Factor
| | ] v Vv
1. Increases economic sustainability 480 .526 -.496 .158 341
2. Enhances company’s reputation 347 .154 -.400 .629 442
3. Improves public relations 257 224 .094 219 .693
4. Ralseg international standard and 078 848 054 211 131
brand image
5. Enhances marketing opportunity .692 310 -.343 214 -.110
6. Improves stakeholder relationship .885 .292 .018 1441 .265
7. Meet cl|§nt requirements and 451 - 296 798 146 -089
expectations
8. Avoids government regulations -.095 .020 .510 .005 -.821
9. Improves environmental performance | .187 .836 .018 .340 -.041
10. Motivation from top management .049 .189 877 -.103 -.019
11. Increaggs efficiency and 520 273 147 793 - 051
productivity
12.. Imprgves relationship with financial 010 109 -079 929 167
institutions
13. Ava.|ls releyant accreditations (e.g. 243 093 754 _430 125
quality, environment, etc.)
14. Pressures from local community .359 .835 .086 -.235 211
15. Pressures from government 448 -.292 -.441 -.419 -433
16. Pressu.res from supply chain and 860 150 204 030 233
competitors
17. Increase in awareness .647 132 .002 476 517
Variance 3.751 2.990 2.935 2.757 2175
Percentage of Variance 22.07 17.59 17.27 16.22 12.80

Thehighestloadingsonthisfactor areonthethreevaridbles, viz., ‘ Improves stakehol der
relationships’, ‘ Pressure from supply chain and competitors', ‘ Enhances marketing
opportunity, ‘ Increasein awareness and ‘ I ncreasesefficiency and productivity’. Loading
on other factorsaresignificant but not so high. Thisfactor can betermed as* Competence
inMarketplace' . Thisfactor accountsfor 22.07% of thetotal variance.

Factor |1
Thisfactor hassignificant |oadingson thevariablesindicated bel ow.
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1) Increaseseconomic sustainability (.526)

2) Raisesinternationa standard and brand image (.848)
3) Enhancesmarketing opportunity (.310)

4) Improvesenvironmental performance (.836)

5) Pressuresfromlocal community (.835)

Thehighest loadingsareon‘ Rai sesinternationd standard and brandimage, ‘ Improves
environmentd performance and ' Pressuresfromloca community’. Loadingsontheother
two factors are significant but no so high. Thisfactor can be termed as‘ Sustainable
Growth Policy’. Thisfactor accountsfor 17.59 per cent of thetotal variance.

Factor 11
Thisfactor hassignificant |oadingson thevariablesindicated bel ow.
1) Meetclient requirementsand expectations(.728)
2) Avoidsgovernment regulations(.510)
3) Motivationfromtop management (.877)
4) Avalsrdevant accreditations(e.g. quality, environment, etc.) (.754)

Thehighest loadings onthisfactor areonthethreevariables, viz., ‘ Motivation from
top management’, ‘ Availsrelevant accreditations (e.g. quality, environment, etc.)’, and
‘Mest client requirementsand expectations . Loading ontheother variableissignificant
but not so high. Thisfactor can betermed ‘ Performance Efficiency’ factor. Thisfactor
accountsfor 17.27% of thetotal variance.

Factor 1V

Thisfactor hassignificant |oadingson thefollowing variables:
Enhances company’ sreputation (.629)

Increasesefficiency and productivity (.723)
Improvesreationshipwithfinancia ingtitutions(.929)
Increasein awareness (.476)

Thehighest loadingsonthisfactor areonthreevariables, viz.,  Improvesreationship
withfinancid inditutions', ‘ Increasesefficiency and productivity’ and EnhancesCompany’s
reputation’. Loading ontheother variablesissignificant but not so high. Thisfactor canbe
termed as‘ Improved Financial Performance’. Thisfactor accountsfor 16.22% of the
tota variance.

O DN PR
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Factor V

Thisfactor hassignificant |loadingsonthefollowing varigbles:
1. Enhancescompany’sreputation (.442)

Improvespublic relations (.693)
3. Increaseinawareness(.517)

From among the above three variableswhich have significant |oading, the highest
loading is for ‘Improves public relations’. This factor can be termed as * Enhanced
Credibility’. Thisfactor accountsfor 12.80 per cent of thetota variance.

Conclusion and Recommendations

Thefactor analysisof thekey driversto astrong financia position showed fivefactors
which are ' Competence in marketplace’, ‘ Sustainable growth policy’, ‘ Performance
efficiency’, ‘ Improved financial performance’ and ‘ Enhanced credibility. If thesefactors
areimplemented effectively, thefinancial position of public sector undertakingsinthe
plantation sector can be enhanced considerably.

The organisations have to devel op short-term and long-term corporate plansfor
sustainabledeve opment which not only enhance productivity but a soimproveinternationa
brandimage.

Proper arrangements should be madefor capacity building. Training should beto be
madean integral part of organisational culture. At least, 10% of the employeesshould be
trained every year and it should be designed based on aTraining Need Assessment (TNA).
Besides, motivation from top management isto be carried out to enhance the productivity
of theremaining sections of theemployees.

Induction of professionally trained managers, especially those who are adequate
experiencein plantation sector isimportant in enhancing thefinancial position of these
organisaions.

Merger of PSUsin the plantation sector will resultin synergy of operation by polling
of resourcesand it could reducethe operationa cost considerably. Moreover, thisprocess
will createamonopoly in rubber plantation for these organisationsand better and effective
human and financia resources.

L ast but not least, the management of these PSUs should takeinitiativeto set upa
Corporate Marketing Cell (CMC) for the plantation sector and this could jointly be
sponsored by al PSUsintheplantation sector. Thiswill enhance marketing/sglling directly
to consumers, price bargaining capacity and devel op acommon brand name.

Vol. XVI No. Il ¢ July - December 2015



Pradeep Kumar P. & Rajan J. 37

References:

1. Alexander, S. (2008). Rubber plantation industry in the public sector in Kerala -An
evaluative study. Ph.D. Thesis, Mahatma Gandhi University, Kottayam.

2. Brahmananda, PR. (1982). Productivity in thelndian Economy. Bombay: Himalaya.

3. Colin, Barlow (1978). The natural rubber industry, its development, technology
and economy in Malaysia. Kolalahmpur: Oxford University Press.

4. Fruchter, B. (1967). Introduction to Factor Analysis. Princeton: D.Van Nostrand
Co., pp. 79-99.

5. Geevarghese, C. (2002). A study of financial strength, profitability and productivity
of public sector chemical enterprisesin Kerala. Ph.D. Thesis, University of Kerala,
Thiruvananthapuram.

6. Kothari, C.R. (2006). Research methodology: Methods and techniques. New Delhi:
New Age International Publishers.

7. Varghese Mathew (1997). Performance evaluation of State public enterprises in
the manufacturing sector of Kerala. Ph.D. Thesis, Cochin University.

8. www.businessdictionary.com/defintion/financial -position.html. ®

Review of Social Sciences



PERFORMANCE EVALUATION OF
DEPOSITORIESININDIA:
A COMPARATIVE STUDY OF NSDL AND CDSL

*Rajan J., **Manikantan G.

ADbstract:

Depository, in very ssimple terms, means a place where something is deposited for
safekeeping. The principal function of depository is to dematerialize securities and
enable their transactions in book-entry form. India has chosen the concept of multi-
depositories and as such there may be more than one depository in operation. Presently,
the two depositories, National Securities Depository Ltd. (NSDL) and Central
Depository Services (India) Ltd. (CDSL), have been registered with Securities and
Exchange Board of India (SEBI). Depository is much like a bank and performs many
activities that are similar to a bank. The securities are transferred by debiting the
transferor’s depository account and crediting the transferee’s depository account.

The present study is an attempt to give an account of the functioning and benefits
of National Securities Depository Limited (NSDL) and Central Depository Services
(India) Limited (CDSL) and makes a comparative analysis of their performance in
terms of number of beneficiary accounts, number of depository participants, number
of companies available for DEMAT, DEMAT custody and number of depository
participants locations. The comparison is made by analyzing the Average Annual Growth
Rate of all variables. The comparative analysis of the performance of NSDL and CDSL
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shows that even though CDSL started its operations later than NSDL, it trails back
NSDL in all major operations.

Keywords : Depository, Depository System, Depository Participants, Beneficiary accounts,
Performance Evaluation.

Introduction

Capital markets world over are undergoing rapid transformation in terms of
moderni sation through technol ogical up gradation, higher level of transparency through
improved system of information dissemination and globalisation viaincreasing crossborder
transactionsand cross- listing of companies. Thetransactionsin secondary market are
processed through three distinct phases, viz, trading, clearing and settlement. The stock
exchange providesthetrading facility to itsmemberseither through screen based or floor
based system. Theclearing corporation |looksafter the clearing operations. Theclearing
banksand depositories ensure settlement of fundsand securities. Introduction of screen
based on-linetrading systemsby the stock exchangesisone very important devel opment
taking placerecently in Indian capital market contributing to higher liquidity and market
efficiency. Therearethreemain advantagesof el ectronic trading over floor based trading
asobservedin India, viz, transparency, more efficient price discovery and reductionin
transaction costs. |nthescreen based system, thetrading ring isreplaced by the computer
screen and distant parti ci pants can trade with each other through the Computer network.
For the smooth functioning of onlinetrading, safeand quick settlement of securitiesi.e.,
debit or credit ininvestorsaccount against buy/sdll ded sisimportant. For quick settlement
of securities, transfer of ownership of securitiesby meansof € ectronic book entry without
the physical movement of securitiesisnecessary.

Oneof thebiggest problemsfaced by the Indian capital market has been the manual
and paper based settlement system. Under this system, the clearing and settlement of
transactionstake place only with the use of paper work. Thesystem of physical delivery
of scripsposesmany problemsfor the purchaser aswell asthe sdller intheform of delayed
settlements, long settlement periods, high cost of transactions, bad ddliveries, theft, forgery,
mutilation of certificates, ddlay inrefund and remission of dividends, interest etc. Tomitigete
the costsand risks associated with physical delivery, it wasfound necessary to replacethe
old system of transfer and settlement with the new and modern system of depositories. A
depository facilitatesthe e ectronic book entry transfer of securitiesand making the stock
market transactionsscrip lessor paper free. Accordingly the Government of Indiaenacted
the DepositoriesAct in 1996 for the orderly growth and devel opment of the Indian capital
market.
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Objectives of the Study

1) Tostudy thefunctioning of Depositoriesin depository system

2) Tostudy thebenefitsof NSDL and CDSL indepository system.
3) Tocomparethe performance of NSDL and CDSL.

M ethodology

Thepresent study isof analytical nature, thereforethe useismade of secondary data
collected from websites of SEBI, NSDL and CDSL, publications and brochures of
depository and depository participants, research paperd/articles published in various
journa Y/magazines/newspapers and annual reportsof SEBI, NSDL and CDSL.

Meaning of Depository

In simple terms, a depository means a place were something is deposited for
safekeeping. Thedepository isan organization which holds securitiesof ashareholder in
an electronic form and facilitatesthetransfer of ownership of securities on the settlement
dates. InIndiadepositoriesarerequired to beregistered with SEBI and are governed by
the provisionsof the DepositoriesAct, 1996 and regul ations and byelawsframed for the
depositoriesby the SEBI.

As per the Depository Act, 1996, “Depository means a company formed and
registered under the companiesAct, 1956 and which has been granted the certificate of
registration under sub- section 1(A) of section 12 of the Securitiesand Exchange Board of
IndiaAct, 1992.”

The Depository Act defines‘ Depository’ as “an organi sation where securities of

shareholdersare held in theform of electronic accountsin the sameway as bankshold

Depository system in India

In Indiathe concept of multiple depositories has been adopted, given thefact that
Indiahasthelargest number of shareholdersintheworld. Itisreasonableto assumethat
dematerialization can take place at afaster paceif therearemultipledepositories. Itaso
creates a competitive environment which will be responsiveto the user’sinterest and
demands. At present thefollowing two depositoriesareworkinginIndia. They are;

1) Nationd SecuritiesDepository Limited (NSDL)
2) Centrd Depository Services(Indid)Limited (CDSL)
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The National Securities Depository Limited (NSDL)

Pioneering the concept of depositoriesand ushering in an eraof paperl ess settlement
of securities, NSDL wasregistered with SEBI on June7, 1996 asthefirst depository in
India, asapubliclimited company under the CompaniesAct, 1956 with thepaid up capital
of Rs.300 crore. The present ownership of NSDL isstructured asUTI (41.9%), IDBI
(39.10%), NSE (14.3%) and SBI (4.7%). The other shareholders of NSDL are City
Bank, Standard Chartered Bank, HDFC Bank Ltd, HSBC, Dena Bank, Canara Bank
and Deutsche Bank.

Objectives
The objectivesfor setting upthe NSDL areasfollows:
1.  Tospeedupthetrend of shiftingthe scriplesstrading
2. Touseinnovativeandflexibletechnology systemto promotedepository system

3. Toensurethesafety and soundness of Indian capital market by developing
settle-ment solutionsthat increase efficiency and minimizerisks, and reduce
costsand

4.  Tosupport theinvestorsand brokersin the capital market of the country.

Depository system at NSDL

Thedepository system of NSDL consists of variousactivities carried out through
variousfunctionariescalled business partnerswho include Depository Participants, issuing
companiesand their Registrarsand Sharetransfer agents, clearing corporations, clearing
houses of the exchanges. The NSDL iselectronically linked to each of these business
partnersviaasatelitelink through Very Small Aperture Terminals (V SATS) or through
leased lines. Theentireintegrated systemiscalled NEST (National Electronic Settlement
and Transfer System). Thefunctionsof variousbusiness partnersaregiven below:

1.  Depository Participant

An Investor hasto open hisdemat account with the DPwho may bea
bank, financial institution, a broker or any entity eligible as per SEBI
(Depositoriesand Participants) Regulations, 1996.

2. Issuing Companies/ Registrarsand Transfer agents

Securitiesissued by issuer who have entered into an agreement with NSDL
areadmittedintotheNSDL depository. NSDL iselectronically linked to each
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issuer company and itsR& T agent which facilitates demateriaization, daily
reconciliation and corporate actions.

3. Clearing corporations/Clearing house

All themagjor clearing corporationsand clearing houses of various stock
exchanges of the country are electronically linked to the NSDL in order to
facilitate settlement of trade done on the stock exchangesfor dematerialized
shares.

Central Depository Services (India) Limited (CDSL)

Centra Depogitory Services(India) Limited commenced itsoperation during February
1999. Itispromotedjointly by the BSE (65%), Bank of India(10%), State Bank of India
(10%), Bank of Baroda (10%) and HDFC (5%). Itisrequired to haveaminimum capital
of Rs.100 crore out of which Rs65 crore has been contributed by the BSE.

Objectives
Theobjectivesfor setting up CDSL areasfollows
1. Toacceeratethe paceof shifttoscriplesstrading

2.  Tomakeamgor thrugtintheindividud investor’sparticipationin thedepository
sysemand

3.  Tocreateacompstitiveenvironment whichwill beresponsiveto user’sinterest
and would give the investing public afair deal in terms of quality, choice
and valueof money.

Depository system at CDSL

Asfar asdepository systemisconcerned, CDSL carriesout itsactivitiesthrough
variousfunctionarieslikeas DPs, issuing companiesandtheir R& T agents, clearing houses
that areelectronically connected to CDSL assameinthecaseof NSDL. TheCDSL has
introduced two options viz. easi and easiest based on the internet which empowersa
demat account holder to manage his securities“any timeany where' in an efficient and
convenient manner with dl ina“ State-of -the-art secure environment”.

Benefits

In the depository system, the ownership and transfer of securities takes place by
means of electronic book entries. At the outset, thissystem ridsthe capital market of the
dangersrelated to handling of paper. The benefits associated with the depository system
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vary from the perspectivesof various parties participated in the stock market. Thebenefits
tovariouspartiesare:

a) Benefits to Investors
Thebenefitstotheinvesting publicare:

>

>

YV V.V V V V V

Reduction of risks associated with loss, mutilation, theft and forgery of
physica scrip

Greater liquidity from speedier settlement and reduction in delays in
regigtration

No bad deliveries& Nominationfacility

No stamp duty on transfer of securities

Reduced transaction costs

Electronic credit of 1PO’s, rightsand bonus

Fungibility of dematerialised holdings

Reductioninrateof interest onloansgranted against dematerialised securities

Holding investmentsin equity, debt and Government securitiesinasingle
account.

b) Benefits to Issuers

Themain benefitstotheissuersare;

vV V.V V V V

Improved efficiency of regisirar and transfer agent functions
Upto date knowledge of share holder’snamesand addresses
Better facilitiesfor communication with shareholders
Savingsinissuecosts

Improved ability to attract internationa investors

Better corporateimage and awareness

c) Benefits to Intermediaries
Themain benefitsto thestock market intermediariesare:

>
>
>

Grester profitsfrom increased trading volumes
Improved cash flowsfrom not having fundstied up for long periods
Opportunity for development of retail brokerage business
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»  Reduced transaction coststhrough greater efficiency
Elimination of forgery and counterfeit & Lessrisky settlement

»  Ability to arrange pledges without movement of physical scrip and further
increaseoveral level of trading activity, liquidity and profits

A\

d) Benefits to the Economy/Country

Thedepository system offersmany benefitsto the economy/country asawhole. The
main benefitsto the economy are;

Greater transparency inthe stock markets

Incresse confidenceof investors

Eliminatesvoluminousand cumbersome paper work inthe stock market
I ntegration of domestic stock market to world capital market

Reduction of settlement risksand frauds

Improved prospects for privatisation of public sector units by creating a
conduciveenvironment

YV V V V V VY

»  Moreliquid capital marketsto promote economic growth

Comparative Study of NSDL and CDSL

The conclusionsdrawn regarding the performance of NSDL and CDSL intermsof
various parametersare presented in thefollowing sections:

Companies available for demat

Every company wantsto reach itsinvestorsthrough adepository. More number of
companiesavailablefor demat showstheexponentia growth of the depository. Therefore,
every depository triesto add alarge number of securitiesto thelist of securitiesto be
settled only in demat form by all categories of investors. Table-1 showsthe number of
companiesavailablefor providing demateridizationfacilitiesto their shareholdersby signing
agreement with thedepositories.

Asitisevident fromthetable, the number of companiesavailablefor demat showsan
exponential growthin both NSDL and CDSL during the period of study. It isobserved
that there has been a positive growth in the number of companies available for
demateridizationat NSDL since 2011-12. But therewasanegativegrowth inthe case of
CDSL in2012-13 and they moved into positive growthinthe next year.
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TABLE: 1
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No. of CompaniesLivein NSDL and CDSL from 2004-05to 2013-14

NSDL CDSL
Year Companies Live | Annual Growth Companies Live Annual Growth
Rate (%) Rate (%)
2004-05 5,536 - 5,068 -
2005-06 6,022 8.78 5,479 8.11
2006-07 6,483 7.66 5,589 2.01
2007-08 7,354 13.44 5,943 6.33
2008-09 7,801 6.08 6,123 3.03
2009-10 8,124 4.14 6,801 11.07
2010-11 8,842 8.84 8,030 18.07
2011-12 9,741 10.17 9,928 23.64
2012-13 10,844 11.32 8,062 -18.80
2013-14 12,211 12.61 8,630 7.05
Average Annual Growth Rate (%) 9.23 6.72

Sour ce: Calculated from the dataavailablefrom SEBI, NSDL and CDSL

Number of Depository Participants

A depository participant isan agent of thedepository. If aninvestor wantsto avail the
servicesoffered by the depository, hehasto open an account with the depository participant.
Thedepository participant functions asabridge between the depository and the beneficia
owner. Thenumber of participantshel psto increasethe business of depository. Therefore,
every depository triesto increase the depository servicesacrossthe country. Thetable-2
showsthe number of depository participantsregistered under NSDL/CDSL.

TABLE: 2
No. of DPsLivein NSDL and CDSL from 2004-05to 2013-14
NSDL CDSL
Year DPs Live Annual Growth DPs Live Annual Growth
Rate (%) Rate (%)
2004-05 216 - 254 -
2005-06 223 3.24 304 19.69
2006-07 240 7.62 358 17.76
2007-08 251 4.58 410 14.53
2008-09 275 9.56 461 12.44
2009-10 286 4.0 490 6.29
2010-11 293 2.45 544 11.02
2011-12 282 -3.75 566 4.04
2012-13 282 0 577 1.94
2013-14 278 -1.42 578 0.17
Average Annual Growth Rate (%) 2.92 9.76

Sour ce: Calculated from the dataavailablefrom SEBI, NSDL and CDSL
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As the table -2 shows, the average number of depository participants has also
increased during the period 2005-2014 in case of both NSDL and CDSL. Itisobserved
that both ups and downs occur in the number of depository participantsin NSDL and
CDSL. Therewasnegativegrowth (-3.75&-1.42) in the number of depository participants
inthe case of NSDL during the periods 2011-12 and 2013-14 respectively.

Number of locations served

Depository offersthe uniquefacility for the depository participantsto extend the
servicesdirectly through their branch network, in order to reach theinvestorsevenin
remoteareas. Thetable-3 showsthenumber of locationsserved by depository participants
registered under NSDL/CDSL.

TABLE: 3
No. of DPsL ocationsin NSDL and CDSL from 2004-05to 2013-14
NSDL CDSL
Year DPs Locations Annual Growth DPs Locations Annual Growth
Rate (%) Rate (%)

2004-05 2,819 - 1,530 -
2005-06 3,017 7.02 2,577 68.43
2006-07 5,599 85.58 4,178 62.13
2007-08 7,204 28.67 6,372 52.51
2008-09 8,777 21.84 6,934 8.82
2009-10 11,170 27.26 8,590 23.88
2010-11 12,767 14.30 10,052 17.02
2011-12 14,033 9.92 10,644 5.89
2012-13 14,641 4.33 12,601 18.39
2013-14 14,444 -1.35 11,381 -9.68
Average Annual Growth Rate (%) 21.95 27.49

Sour ce: Calculated from the dataavailablefrom SEBI, NSDL and CDSL

Asitisevident from table-3, thereisan increase in number of locations covered
during the period 2005-14 in both NSDL and CDSL, except in 2013-14. Therewasa
huge hikeinthe number of DPlocations (85.58%) in 2006-07 at NSDL and (68.43%) at
CDSL in2005-06. Therewasnegative growth inthenumber of DPlocationsat NSDL
and CDSL in 2013-14 with -1.35 and -9.68 respectively.

Demat custody

Thisisalso oneof theimportant criteriato measurethe performance of adepository.
A depository canincreasetheir demat custody by increasing its clients and number of
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TABLE: 4

Quantity of Securitiesin Demat form at NSDL and CDSL
from 2004-05 to 2013-14

NSDL CDSL
Year Demat Quantity Annual Growth Demat Quantity Annual Growth
(securities in crore) Rate (%) (securities in Rate (%)
crore)
2004-05 12,866 - 1,908 -
2005-06 17,472 35.80 2,722 42.66
2006-07 20,270 16.01 3,125 14.81
2007-08 23,690 16.87 4,982 59.42
2008-09 28,287 19.40 7,082 42.15
2009-10 35,114 24.13 7,795 10.07
2010-11 47,130 34.22 10,531 35.10
2011-12 57,980 23.02 13,357 26.84
2012-13 68,648 18.40 15,179 13.64
2013-14 79,550 15.88 17,731 16.81
Average Annual Growth Rate (%) 22.64 29.06

Sour ce; Calculated from the dataavailablefrom SEBI, NSDL and CDSL

securitiesdemateriaized. Thetable-4 showsthe quantity of securitiesin demat form at
NSDL and CDSL.

Table-4 shows that the demat custody held in both the depositories witnessed a
tremendousgrowth during the period of study. Therewasapositive growthin quantity of
dematerialized securitiesin both the depositories from the period 2004-05 to 2013-14.
There was more than half percentage (59.42%) growth in quantity of dematerialized
securitiesat CDSL during the period 2007-08.

Value of dematerialized stock

Thehigher vaue of demat stock showsthe higher growth of thedepository. Therefore,
every depository wantstoincreaseitsva ueof demateridised stock with thehep of increase
inthe number of participants and the number of accounts of theinvestors. Thetable-5
showsthevalue of dematerialized stock of NSDL and CDSL.

Thevaueof dematerialized stock hasincreasedinbothNSDL and CDSL duringthe
period of sudy, asitisshownintable-5. Therewasahugehikeinthevaueof demateridized
stock during 2005-06 and 2009-10 at NSDL and more than hundred percentage growth
at CDSL during 2007-08. But there was negative growth at NSDL in 2008-09. Inthe
caseof CDSL, it wasin 2008-09, 2011-12 and 2012-13.
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TABLE: 5

Value of Securitiesin Demat form at NSDL and CDSL
from 2004-05to 2013-14

NSDL CDSL
Year Demat Value Annual Growth | Demat Value (in | Annual Growth
(in crore) Rate (%) crore) Rate (%)
2004-05 16,38,316 - 1,20,959 -
2005-06 30,05,100 83.43 2,35,829 94.97
2006-07 35,98,800 19.76 2,83,136 20.06
2007-08 52,19,700 45.04 5,90,039 108.39
2008-09 31,10,300 -40.41 4,39,703 -25.48
2009-10 56,17,842 80.62 8,38,928 90.79
2010-11 66,07,900 17.62 10,81,417 28.90
2011-12 71,32,300 7.94 10,20,569 -5.63
2012-13 76,79,027 7.67 9,85,038 -3.48
2013-14 89,39,900 16.42 10,87,603 10.41
Average Annual Growth Rate (%) 26.45 35.44

Sour ce: Calculated from the dataavailablefrom SEBI, NSDL and CDSL

Number of clients

Income of the depository isdependent on the number of clients. Therefore, every
depository triesto increaseits number of clientsin al the ssgments of the market. The
table-6 showsthe number of beneficial owner accounts opened with both the depositories.

TABLE: 6
No. of Client Accountsat NSDL and CDSL from 2004-05 to 2013-14
NSDL CDSL
Year No. of Client Annual Growth No. of Client Annual Growth
Accounts (in Lakh) Rate (%) Accounts (in Lakh) Rate (%)
2004-05 63.01 - 10.11 -
2005-06 75.60 19.98 15.51 53.41
2006-07 79.03 4.54 23.68 52.68
2007-08 93.72 18.59 47.98 102.62
2008-09 97.0 3.50 55.27 15.19
2009-10 105.8 9.07 65.86 19.16
2010-11 115.4 9.07 74.79 13.56
2011-12 120.5 442 79.17 5.86
2012-13 126.9 5.31 83.27 5.18
2013-14 130.6 2.92 87.77 5.40
Average Annual Growth Rate (%) 8.6 30.34

Sour ce: Caculated from the dataavailablefrom SEBI, NSDL and CDSL
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From table-6, we can understand that like other parameters, the number of clients
has also increased at both NSDL and CDSL during the period of study. In the case of
CDSL, therewashigh positive growth in 2005-06(53.41%), 2006-07(52.68%) and 2007-
08(102.62%). Duringthelast threeyears, thegrowth ratein both the depositoriesisiow
ascompared to theearlier periods.

Comparative analysis of NSDL AND CDSL

Intable 7, acomparative andysi son the performance of NSDL and CDSL hasbeen
made. It hasbeen doneby analyzing the Annua Average Growth Rate of parameterslike
number of companies available for demat, number of clients, number of depository
participants, number of locationsserved, value of dematerialized stock and demat custodly.

TABLE: 7
Comparative Analysis of NSDL and CDSL from 2004-05 to 2013-14
SI.No. Parameters Average Annual Growth Rate (%)
NSDL CDSL
1. Companies Live 9.23 6.72
2. DPs Live 2.92 9.76
3. DPs Locations 21.95 27.49
4. Demat Quantity 22.64 29.06
5. Demat Value 26.45 35.44
6. No.of Client Accounts 8.6 30.34

Sour ce: Calculated from the dataavailablefrom SEBI, NSDL and CDSL

Thetableshowsthat CDSL performwe| inall respectsexcept inthe case of companies
availablefor demat. Inthe case of companiesavailablefor demat, the AverageAnnual
Growth Rateishigher at NSDL (9.23%) thanat CDSL (6.72). Thetable showsthat even
though CDSL started its operations on July 1999 as against NSDL which started its
operations on November 1996, it trails back NSDL in al the major operations of
depositories.

Conclusion

Asapart of capitd market reformsinlinewith globa practice, the Depository System
wasintroduced in Indiawith the promul gation of the Depositories Ordinance on September
1995. Inorder to bring acompetitive environment for the benefit of stake holders, India
has chosen the concept of multi —depositories and as such there may be morethan one
depository inoperation. Presently, two depositories, Nationa Securities Depository Ltd.
(NSDL) and Central Depository ServicelLtd. (CDSL), have beenregistered with SEBI.
Thecomparativeanadysisof the performance of NSDL and CDSL showsthat eventhough
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CDSL started itsoperations|ater than NSDL, it trailsback NSDL inall major operations.
Thisismainly duetothefact that CDSL hasintroduced various changesonitsdepository
systemin order to face stiff competitionfrom NSDL. Another reasonisthat NSDL started
todivert itsconcentration on other areasof operation like PAN Card Service, New Pension
Schemefund management, UID service provider etc.
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ENTREPRENEURSHIPDEVELOPMENT IN KERALA:
SCHEME FOR SUSTAINABLE GROWTH

*Rakesh S., **Harikumar V.

Abstract

Entrepreneurship being an intangible factor is the moving force and development
is the consequence. It has an important role in the context of a developing nation like
India which is confronted with major socio- economic problems. India is being attacked
by baffling problems of over population, unemployment, poverty and the like.
Entrepreneurship is consistently equated with the establishment and management of
small business enterprises and setting up these units is the solution to these baffling
problems. This study mainly aims at identifying the problems of entrepreneurship in
Kerala and to frame a scheme for tackling those problems.

Introduction

Anentrepreneur isaperson who has possession of anew enterprise, ventureor idea
and assumessignificant accountability for theinherent risksand outcomes. Entrepreneurship
can be described as a process of action an entrepreneur undertakes to establish his
enterprise. It is the ability to create and build something from practically nothing.
Entrepreneurshipisnot acombination of somestray incidents. It isan outcomeof complex
socio economic, psychological, technological, legal and other factors. Entrepreneurship
rangesin scalefrom sol o projectsto mag or undertakings creating many job opportunities.

* Research Scholar- University of Keraa.
**  Associate Professor, Department of Commerce, M.G.College, Kesavadasapuram.
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Economic devel opment essentialy meansaprocess of upward change whereby thereal
per capitaincome of acountry increasesover aperiod of timeand entrepreneurship hasan
important roleto play intheeconomic devel opment of acountry. Itisnow awidely accepted
fact that activeand enthus astic entrepreneurscan only explorethe potentia sof thecountry’s
availability of resourcessuch aslabour, capital and technology. Entrepreneursare called
creetivedestroyersof tradition becauseentrepreneurshipisinextricably linked toinnovation
and growth and entrepreneursare agents of change and they useinnovation asatool. They
areawayslooking for an opportunity to offer abetter product, abetter service, abetter
processand abetter programme. Oncethey accomplish thisexisting product or serviceor
processor programme becomesobsolete. Thusthey act ascresative destroyersof tradition.
Throughthisthe resourceswhich werelying unutilized will be brought into efficient usage
there by contributing to theflow of cash, by opening new marketsor increasing the demand
intheexisting markets. Thisdriveto beinnovative contributesto theweal th generation.

Need for Entrepreneurship Development

Most economistsagreethat entrepreneurshipisessentid tothevitality of any economy,
developed or developing. Entrepreneurs create new businesses, generating jobs for
themselves and those they employ. In many cases, entrepreneurial activity increases
competition and, with technological or operational changes, it canincreaseproductivity as
well. Entrepreneursgive security to other people; they arethe generatorsof socia welfare.
Entrepreneursareresponsiblefor the commercial introduction of many new productsand
services, and for opening up new markets. A look at recent history showsthat entrepreneurs
were essential to many of the most significant innovations Entrepreneurshipisbasically
concerned with creating weal th through production of goodsand services. Thisresultsina
processof upward changewhereby thereal per capitaincome of acountry risesovertime
or in other words economic devel opment takes place. Thusentrepreneuria devel opment
isthe key to economic development. In fact it isone of the most critical inputsin the
economic development of aregion. It speeds up the process of activating factors of
production leading to ahigher rate of economic growth, dispersal of economic activities
and development of backward regions. If aregion isunableto throw up asufficient number
of entrepreneursthen aien entrepreneursusually stepinto provide goodsand services
needed by the people. However the profits earned by these entrepreneursare usually not
ploughed back but repatriated to their place of origin. Asaresult development in that
region cannot take place. Entrepreneurship begetsand a soinjectsentrepreneurship bystarting
achainreaction when theentrepreneur continuoudy triestoimprovethequaity of existing
goods and services and adds new ones. E.g. when computers cameinto the market there
was continuous improvement in the models, their functions etc. like first generation
computers, personal computers, laptops, palmtops etc. Not only had this fostered the
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development of the softwareindustry, computer educationingtitutes, computer maintenance
and stationery unitsetc. but also other industrieslike banking, railways, education, travel,
films, medical and legal transcriptions, business process outsourcing [BPOg| etc. Inthis
manner by harnessing the entrepreneurial talent asociety comesout of traditiona |ethargy
tomodernindustrid culture. Populaionisoneof themgor reesonscommontodl developing
countriesthat lead to growing unemployment. Through self employment we can reducethe
unemployment rate. Monopoly intrade, industry and business activitiesisthe commonest
evil inmost of the devel oping countries. Planned effortsfor encouraging and supporting
salf employment among theyouth go along way in weakening thetendency of monopoly
holdings since many self employed people start manufacturing goodsand serviceswhich
otherwise remain prerogatives of aselected few. Self employment offers an excellent
opportunity to harnessyouth vigor. Therecent phenomenon of increasing unemploymentis
largely duetotheir extensve dependence onwage/salary, employment resulting in decline
and wastage of youth vigor. Inthelong run self employment also helpsin devel oping self
confidenceamong theyouth, whichisusualy lackingin developing countries. HenceIndia
needs entrepreneursto capitalize on new opportunitiesand to create wealth and new jobs.

By recognizing all these merits of entrepreneurship governmentsall over theworld
haveredized thesgnificanceof small entrepreneuria firmintheeconomicand socid welfare
of thenation. In Indiaanumber of indtitutionslike Entrepreneurship Devel opment Inditute
of India(EDII) have beenformulated which involvesinrolling out anumber of long term
and short term courses focused on entrepreneurial skills. Government simplifies the
administrative burden for setting up of new enterprisesand al so providestax incentives
and subsidiesfor technologica up gradationinsmall ventures.

Problems that Hinders Entrepreneurship Growth in Kerala

Keraaisanindugtridly backward state. The State government i staking various steps
to promote active participation in this sector. But entrepreneurial successisnot visible.
There are many reasonsfor this condition. One of the important reasonsislack of an
entrepreneuria class. Thetrade and the commerce of thestatewere originaly inthehands
of outsiderswho migrated to Kerdafor businesspurposes. Later on Chrigtiansand Mudims
entered thefield of business. Mg ority of the people of Keralashowsnointerestintrade
and commerce. Further adequate funds are not being channelized into
entrepreneuridactivities. A consderableportion of cgpita isbeing utilized for non-productive
purposes. For example, people spend much of their savingsin constructing houses. This
tendency isvery prominent in Ma abar. Peopleworking intheMiddle East areinterested
inacquiring landed property and gold with their savings. Another causefor the state' spoor
entrepreneurshipisthelargeamount of capital flowing out of state. Apart fromthisthereis
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basically a mismatch between entrepreneurs and the organization they mooted. The
entrepreneurs are lacking interest and their cultural barriers also hinder the growth of
entrepreneursinour country. Entrepreneurid failuremay bea so because, abusinesscustom
isnot prevailingin Kerdlaaongwith lack of experienced management, lack of experienced
manpower, poor financia management, lack of businesslinkages, weak marketing efforts,
lack of information and short term outlook of entrepreneurs. Hence most of the people
prefer saaried jobsbecause of al these problems. Thiswill not lead to economic growth.

Hencewe haveto sow the seeds of self employment from the school/collegelevel
itself. They havetoinform about various self employment opportunitiesavail ableand how
to establish their own enterprise . There are asignificant number of studentswho have
va uableentrepreneurid ideaswhich do not germinateand grow to frution, for want of the
necessary environment and support. | ncubators have to be designed to accelerate the
successful devel opment of technological innovation and job creation through an array of
business support resources and services. For encouraging student entrepreneurship
Government has put forward Student Entrepreneurship Schemewhich providesgrace
marks, attendance, setting up of businessincubators, providing assistancefor equity to
newly started business, provide different kinds of tax benefits and subsidiesand other
valuable servicesfor improving the attitude of studentstowardsentrepreneurship. Thisis
becausethe Government of Keralarecognizesthat it isimperativefor growth of Keraato
support homegrown companiesthrough aspecificincentivefor sudent start up companies.

Objectives of the study
Thestudy hasbeen donewith thefollowing specific objectives:
1. Toidentify theproblemsthat hinder entrepreneurship growthin Kerala.

2. Toframeaschemefor remedying the problemsof entrepreneurship development
to attain asustained growth.

M ethodology

The study isdescriptive and analytical in nature. Both primary and secondary datais
used for the study. Primary datawere collected by administering an interview schedule
among 50 entrepreneurs. Simple random sampling method was used for selecting the
respondents.

Major Observations

Mg ority of therespondentsdivert their working capital financefor other purposes. It
will lead to shortage of fund. It makesthem to borrow fundsfrom outside sources. It will
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take the unit on the path of sickness. Another problem faced by the mgjority of the
respondentsisthat of marketing. They depend upon the middleman becausethey want to
avoid packaging, trangportation, advertisement and salespromotion. They remain reticent
and complacent evenif the middleman sell their product in their own brand name and
generate higher profitsthan the producer. Manageria incompetenceisanother problem
faced by therespondents. Young entrepreneurs start their enterprisewith romanticideas.
They keep high overhead cost, do not mind borrowing at prohibitively highrate of interest
especidly duringtheinitia years. Thereisbas caly amismatch between entrepreneursand
the organi zation they mooted. Another mgjor hindrancefaced by therespondentsisproblems
withfinancia ingtitutionsregarding apply of loansand availing of funds. Unreasonableand
unredigtic conditionsrel ated to security, guarantee and provisionsof recordsimposed by
theingtitutionsfurther tendto aggravatethe problem. Sometimesthedday inthe sanctioning
of loan goesbeyond apoint of repair which resultsin sickness. Labour problemisanother
problemwhichisfaced by the mgority of respondents. In the present situation most of the
laborersarefrom other states. Eventhough their wages are comparatively low, thereisno
security regarding their availability. Thiswill hinder thework and will lead to heavy loss.
Another problem faced by majority of respondentsisrecoveriesfrom sales. They do not
haveawel| established system to collect thereceivables. It will lead to bad debtsand to
the path of sickness. Lack of proper wastage disposal systemisanother mainissuefacing
by mgority of therespondents.

Scheme for Tackling the Issue

Sicknessisagradual processwhich may take5to 7 yearsto erodethe capital and
deterioratethe businessfinancidly beyond cure. Thegovernment and financia ingtitutions
should make arrangementsfor monitoring and detecting sicknessat an early stage. Better
would betoidentify those promoterswho show unredlistic projectionsat thetimeof initial
set up stages. Thosewho show lack of initiative, lack of innovation, greedinessto take
advantage of liberal concessionsand subsidiesshould not beallowed to set up aunit. An
integrated approach should be adopted for avoiding the mismatch between entrepreneurs
and the oragani sation they mooted. The government should set up ascreening committee
whichwill make recommendationsfrom timeto timeregarding taking over theunit from
management, merger of Sick unitinto aheathy unit and constituting new board of directors.
Proper encouragement and assi stance should be provided to rura entrepreneursfor setting
up marketing co-operatives. Theseco-operativesshdl he pin getting theinputsat reasonable
rateandthey arehdpful in salling their productsat remunerative prices. Hence, middiemen
can be avoided and rural entrepreneurs derive the benefits of enterprise. Common
production-cum-marketing centers should be set up with modern infrastructurefacilities.
Thus, proper education, comprehendvetraining, setting up of separatefinancia inditutions,
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devel opment of marketing co-operativesto alarge extent hel p the entrepreneursto flourish
inlndia

Conclusion

Entrepreneur isakey figurein economic progress of India. Entrepreneurshipisthe
way of converting devel oping country into devel oped nation. Entrepreneurshipisthekey
toremoval of rura poverty in India. Therefore, there should be more stresson integrated
rural development programs. The problem is that most of the youth do not think of
entrepreneurship asthe career option. Therefore, the youth need to be motivated to take
up entrepreneurship asacareer, with training and sustaining support systemsproviding l
necessary assistance. There should be efficient regulated market and government should
alsolenditshelping hand inthis context.
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ROLE OFADVERTISEMENTSIN THE BUYING
BEHAVIOUR OF TEENAGERS

*Ruby S.

Abstract

Advertising has developed itself into a modern format to meet the changing needs
of the market and the society. To be more precise, advertising provided the ready answer
helping to raise the consumption pattern of products and thereby bring down the per
unit cost of the product. Different media started emerging as mutual competitors for
advertising and its revenue. Had there been no advertising, the consumers would have
to rely on any information for the process of decision making for purchase and
judiciously choosing products from competitive brands. |Is advertising deceptive? Does
it create stereo types? Does it cause people to buy things that really don’t need? Whether
people get satisfaction from this compelling and buying? To what extent the teaser ads
influence in buying? These several questions have to be answered.

Key Wor ds: Advertising, Teenage Shopping, Buying Behaviour

I ntroduction

Advertising, basically atool for dissemination of information and persuasion has
attracted much attention today. Inthisage of mediaboom, itispractically impossibleto
underratetheimpact and significance of advertisng ininforming, guiding, and persuading
every single person exposed toit. Advertising coversalmost every are of thought, process
and action. Advertisngisconsdered to beahighly sophisticated communicationforceand
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apowerful marketing tool. Related to behaviord scienceand marketing discipline, advertisng
has devel oped itself into acreative scienceincluding knowledge about the psyche of the
peopleand of thetechnol ogiesinvolved inthe crestive production and mediautilization. To
make best useof thisvital force one hasto appreciate the nature, utility and techniques
involvedinitsvariousoperational stages.

The concept of advertising hasunder goneaseachangein tunewith thedevel opment
of theareasitisbasically related to. The changing socid, political and economic orders
have also contributed to the appreciation and utilization of advertising as a vita
communication tool . Advertising can be defined asthe means by which we make known
what we haveto sell or what wewant to buy.

Advertisng by virtueof itspersuasivequditiesand by itsattempt toinform and motivate,
no doubt, isin aposition to create definite Impact on the consumersin particular and
society ingenera. Asthemarketsgrow larger and the number of customersincreased the
importance of attracting them grew. Thelack of personaly attracting customersbecomes
enormous and more expensive. Advertisementsare more economical in reaching large
number of consumersand informing them of the productsavailability . Thesemethodsare
useful for informing and reminding.

Satement of the Problem

Advertising has both forward and backward linkagesin the process of satisfaction
acrosstheentire needs. Thefunction of advertisngisto makethepotentia audienceaware
of theexistenceof the product, serviceor ideawhich would hel p them fulfillstheir needsa
differential benefitsin competitive situations. Competition in the consumer marketshas
increased by legpsand boundsin view of theglobalization, liberdization and privatization
of the Indian economy. Growth of transportation facilities, advent of radio followed by
television and improvement in printing technol ogy had combined to completely re-orient
the advertising scene. Product medium not only became more sophisticated to reproduce
attractive advertisements, it so found aninitial partner in radio and subsequently infilm
andtelevison for communicating message. Thiscompetitivemotive brought rapid changes
and innovationsin advertising. Thiswas added the growth of modern advertising agency
systemwhichgradudly emerged asaninditution and started professondizing theadvertisng
busness.

Now-a-days, teenagers are considered by many marketers asthe most vulnerable
group asthey often patroni ze products with novelty and creativity. Most of the brands
today aretargeted at youth market and linked to itsemotions, feglings, and behavior. Since
theadvent of TV, it hasbecomethe mg or mediafor advertisementsand many firmsprefer
to advertisetheir productsthrough TV asit haswider viewers. On an average; teenagers

Vol. XVI No. Il ¢ July - December 2015



Ruby S. 59

spend two to three hoursaday for watching tel evision. With theemergence of worldwide
web, teenagers have started using theinternet and browse through various websites of
their own choice. Many questions arise about advertisements, such as, Is advertising
deceptive?Doesit create conformity? Doesit createinsecurity in order to sell goods?
Doesit cause peopleto buy thingsthat they really don’t need? There are several waysto
research consumer’sbehavior, likesand didlikes. It isnot by accident that teenagersand
young adults are targeted by advertisers, especialy sincetheir purchasing power asa
group exceedsthat of any other consumer group. Not only have advertiserslearned to
identify specific productsthat apped to teens, but they have d so found that the“want” of
thecustomer beturnedintoa® need” which ultimately gpoped sto avast mgority of teenagers.
In one of the advertisement in Vogue magazine, It isadvertised that * Future Perfect anti-
WrinkleradianceMoigturizer SPF’. Thisadvertisement isgppeding to the consumer because
it stressestheimportance of remaining young by the use of thisproduct. Thisadvertisement
then goesfurther to stressthat, “ The Past isforgiven, the present isimproved and the
futurewill beperfect.” Thusadvertiserstried to trap themindsof teenagersby using different
suitable strategiesto attract them.

Objectives of the study

The primary objective of thestudy isto study the effectiveness of advertisement on
buying behavior of teenagersand the specific objectivesare:
+  Tostudy theattitude towards advertisement and most preferred mediaby teenagers

+  Toexaminetheinfluenceof different advertisementsontheir buying behavior incuding
teaser ads.

+  To measure the effectiveness by measuring their awareness, liking, preference,
conviction and purchasedecisions.

+  Toassessthemotivesand factorsaffecting buying decisions

Methodology of the study

Thestudy hasbeen carried out through asampl e of 120 teenagersof Kollam Didtrict
by using purposi ve sampling method. For collecting the primary data, aquestionnaire has
been designed and administered among the sel ected teenagers. Reports, official records,
books, journals, news papers and unpublished workswere extensively used as secondary
datafor enriching the studly.

Results and Discussions

Teenagers are conscious towards certain factors while buying. 93 percent of the
sel ected teenagers are more conscious about price and quality while buying, but at the
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Table 1

Influence of Advertisement in Buying

Influence Frequencies Percentage
Yes 120 100

No - ---

Total 120 100

Source: Primary Data

sametimethey are conscioustowards advertising and status .Even though majority are
conscioustowards price and quality, al are having the same opinion that advertisement
influencether buying.(Table 1)

About 55 Percent are more influenced by product advertisement and 45 percent
teenagersliketoenjoy cd ebrity advertisement. Nobody ishaving muchinterest ininditutiona
advertisements. Sharukh khan, Amitabh Bachan ,Sachin tendulkar, Manju Warrier And
AiswvaryaRal arethe celebritieswho are having much influence on them. Teenagersget
product related information from various media sources as can be seen fromtable 2 as
many as 70 percent teenagersget their information through teevison commercids, around16
percent from newspapers and magazi nes and another 6 percent from radio, billboardsand
through internet advertisement. Nobody reliesondirect mail. TV advertisementsaretheir
main sourceof information. It istruethat television asan audio visud mediaprovidesmore
information to teenagersand | eaves permanent impact. It can also be seen fromthetable
that only 2 percent of the sample seek information frominternet advertisement. Teenagers
watchandligento TV programmesduring their leisuretimewith someintermittent intervals.
Table 3 showsthat 88 percent of teenagerswatch TV programmesregularly. Thereis,
however only 5 percent of the teenagers who watch roadside hoardings or displays at
shopsand only 35 percent of therespondentswho areregularly radio listeners.

Table 2
Spread of different media among teenagers (In Percentages)
Media Regular Occasional Never Total
Newspapers/Magazines 80 20 - 100
Television 88 12 - 100
Radio 35 53 15 100
Billboards/hoardings 5 60 35 100
Direct Mail - 35 65 100
Internet advertisement 8 38 54 100

Source: Primary Data
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Teenagersenjoy variouscommercia sasper their choiceand preference. They evince
keeninterestin someof the product asadvertisementswhilethey didikethe advertisements
on certain other products. They remember certain products dueto their advertisement
immediately after viewing the product. 55 percent of theteenagerslikethe advertisements
ontextileswhilethey find very attractive. 10 percent likethecommercia son food products.
They aretheimportant decision makerswhen it comesto purchasing food itemslikeice
creams, soft drinks, snacksetc. About 35 percent areinterested to view advertisements
on cosmeticsand ornaments. The study reveal ed that nobody ishaving muchinterestin
advertisements on home appliances and magazines. Advertisement on mobile phones,
cellular service etc hasattracted 4 percent of the respondents.

Table 3
Advertisement Liked by Teenagers

Ads Frequencies Percentage
Basic accessories & Home appliances - -

Food Items 12 10

Textiles 66 55
Ornaments 18 15
Magazines - -
Cosmetics 20 16

Others 4 4

Total 120 100

Source: Primary Data

Theextent of influence of advertisement on the buying behavior of teenagersshows
that 60 percent of the respondents are of the opinion that advertisements did sometimes
evokethelr desiresin buying aproduct. For buying an advertised brand, Teenagersoften
ask their parentsto buy for them. Only 8 percent said that they desired to buy aproduct
immediately after they saw the ad, another 20 percent opined that advertisementsrarely
influencethemto buy aproduct and 12 percent of the respondents stated that advertisements
never influencethemwhilebuying aproduct.

Teaser adsdo not reveal full information about the product or company, consisting
of unfinished ad profile. In order to position the product, most companies prefer to use
teaser ads. 60 % of the respondentsfelt that product sel ection based on teaser adsisdue
to attractivenessand interesting factors. Thirty respondents seemed to believethat teaser
ads are highly memorable and so product selection become easy, but 15 % of the
respondents opined that innovativeness cause teaser ad products much influenceamong
buyers.
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Table4
Reasons for using Teaser Ads for Product Selection

Reasons for influence of Teaser Ads Frequencies Percentage
Attractive and Interesting 72 60
Highly memorable 30 25
Innovation 18 15
Total 120 100
Source: Primary Data
Table5
Influence of Advertisements on Buying Behavior of Teenagers
Particulars of Influence Frequencies Percentage
Often 9 8
Sometimes 72 60
Rarely 24 20
Never 15 12
Total 120 100

Source: Primary Data

45 percent of teenagers pressurizetheir parentsto purchase some branded products,
5 percent never pester their parentsto have the advertised product. Around 50 percent
responded that slogans, trade mark, reputation, appearance everything will influence
effectivenessof advertisement. 22 percent are of the opinion that only company reputation
will influence and 18 percent isfavorablefor appearance, 8 percent prefer dogansto 15
percent of trade marks. About 73 percent opined that they will buy more due to the
influence of strong advertisement. While 27 percent have the opinion that buying behavior
remainsmoreor lessthe sameasbefore, and not much impact on buying habits. Dueto the
impact of advertisement, people often neglects price and 55 percent of the teenagers
opined that therewill betoo much prefer on the cel ebrity than thequality and price. Most
of the respondents are remembering the company name, product and wordingsin the
advertisement. They responded that if the advertisement isinnovative and interesting, they
will prefer to learn more and try to have the product, but they are not concerned about
information, humour, or attention seeking. The buying decisionisbased ontherepeated
exposureof the*ad’ and its content which will lead to storage of memory and itsrecall.
They prefer tolearn about product, style of presentation, message content, celebrity, brand
ambassador, music, d ogan etc before purchasing aproduct. An attempt hasbeen madein
the study to find out the different variables related to theimpact of advertisementson
buying behavior of teenagers.
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Conclusion

The study highlightsthe diffusion of different mediaamong teens, their knowledge,
liking, preference, purchasing decisonsetc. It isrevea ed that most of theteenagersliketo
watch TV. Among the channels, music channel, star plus, star gold etc are more popul ar.
Themarketing manager should kegpthisinmind whilepreparing and rel easing advertisement
copy in TV. Radio has least approach to this age group. Most of the teens recall
advertisementsof textiles, ornamentsand cosmetics. Celebrity advertisement should be
designedin suchaway to attract theteenagers. It should be kept in mind that they liketo
enjoy advertisementswhich givesmuch novelty aswell asinformation. Sloganscan also
play avery goodinfluence onthe mindsof teenagers. Astheteenagersplay akey rolein
their househol d buying decisions, they should be given proper attention whilereleasing an
advertisement copy. The marketersshould kegpinmind al theseissueswhiledesigning an
advertisement copy for their products.

Before launching an advertisement plan the media planner should know the
advertisement efforts of competitors, it gives proper ideaabout competitor’sadvertising
strategy and helpsto understand thel oophol eswhich can be exploited to the advantage of
advertiser. Thebasic character of advertising message, itstone, style of presentation etc
should be considered properly by the advertiser while planning an advertisement copy
whichisespecialy designedfor thetarget group of teenagers. Then only the expectations
will befully achieved inthiscompetitive pressure arena.
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CONFLICT BETWEEN MARTHANDAVARMA
AND THEDUTCH

*Santhosh Kumar L.

The Dutch East India Company commenced its activeinvol vement in Travancore
during the early yearsof thereign of MarthandaVarma (1729-58A.D.), thearchitect of
modern Travancore.! Atthetime of hisaccession, the kingdom wasamost in astate of
anarchy. Thepower of thekingwasvery nomind. Thered power of thestatewasinthe
hands of eight powerful Nair houses called Ettuvittil Pillamars.? In1729A.D. Anizham
Tirund MarthandaVarmabecametheking of Travancore after the death of hisuncleRama
Varma, Assoon asRamaVarmadied, hissons, popularly known asthe Kunju Thampi and
Pappu Thampi claimed the throne as his lawful heirs, and appealed to the Nayak of
Trichinopoly for hisass stance.?

At that timethe Dutch were ableto maintain their political domination practically
unchallenged inthe central region but they encountered stiff opposition from Travancore.
Thelessonslearnt by the Portuguese werefollowed by the Dutch.* Holland waseager to
advanceitstrade on the coasts of Indiaat the expense of the English.> The Dutch madea
lot of complaintsat onetime against Jesuit missionaries and Portuguese adventuresfor
enligting thesupport of locd rulersthroughintrigues® But after the decline of the Portuguese
power the Dutch excelled their rival sin adopting questionabl e tactics at the expense of
every power except themselves.” They till hadimmenseinfluenceinthe Far East, and
Ceylon offered them great facilitiesasanaval base. The Dutch Company had aregular
establishment to bring all influential personswithin theambit of their intricate diplomacy.
The Rani of Attingal had entered into transactionswith European powerslikethe Dutch
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English and Daneswithout consulting therulersof Travancore:® MarthandaVarmabelieved
that these independent arrangements were prejudice to the interests of Travancore.
Therefore he decided to assumethedirect control over theadminigtration of theprincipaity
of Attingd.

The Dutchfound themsalvesin the position of Portuguese after their expulsion.® They
held the coastal townsand controlled most of the pepper producing regions. Theofficias
of the Dutch East IndiaCompany held the view that their expens ve establishment could be
maintained only by monopoly of contractsof tradewithlocal rulers.*

OnApril 14,1729 A.D. aletter from the viceroy of Goa, Yoan De Saldan HaDe
Gama, complaining of the Company having issued passesto native vessalsnot subject to
the Company, maintaining that theking of Portugal had theright todo so.™* It wasresolved
not to answer thisletter snceit only contained bombastic compliments but neverthel essto
senditto Bataviaand to obtain acopy of treatiesbetween Holland and Portugal concerning
these matters.’?

The Dutch did al within their power to disturb thetrade of the English East India
Company.® On September 23, 1729A.D. the servant of the English East IndiaCompany
at Tellicherry complained to the Court of Directorsof the Company that the Dutch used
threats, bribesand promisesto persudethe prince Regent to trouble the English East India
Company.** The Dutch protested in public against the Company’ slinguistic interpreter
who sent hisson to the Prince Regent in the service of the English East IndiaCompany.™
TheDutch d so threatened to destroy thelinguist and hiswholefamily if the English East
IndiaCompany’s peoplewere not withdrawn from the place.*®

Thehousebuilt for theentertainment of the English men at thelinguist’ sexpensewas
pulled downimmediately.'” The harassment by the Dutch affected thetrade of the English
East IndiaCompany. The English factorscomplained that their settlement had become
prey to the encroachment of the Dutch East India Company.®® They urged that their
superiorsin Bombay had to take effective measuresto put down animmediate step to the
progress of these lawless and encroaching peopl e to make themsel ves sole masters of
pepper trade of this coast.”® When Marthanda Varmabecame ruler of Travancorethe
country wasplungedinto confusion. It waswiththehelp of English East IndiaCompany
that hewas ableto establish law and order in the country.®

MarthandaVarmainitiated vigorousaction againgt the pretenders, dl therebe leaders
likeEttuvittil PillamarsNair Madambimars, Yogakkarsand Madural Nayakswere captured
and sternly dealt with.? Thepropertiesof the Pillamarswere confiscated and thewomen
and children of both the Thampi’swere sold as slavesto the fisherman on the coast in
1730A.D. The Dutch East India Company was al so di sappointed to seethe bad state of
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affairsinthekingdom of Cochin.?? Therulerswho occupied thethronewereindifferent
and incapable. The suppression of the subordinate principalities necessitated Dutch
interferencewhich strained their relationswith the rulers of Cochin.z The Dutch keenly
watched these devel opmentswith great causation. The Dutch Commander Jacob de Jong
sent aletter to the King MarthandaVarmaasking him to keep away frominterferenceand
remedy of the disputewasover the question of adopting aheir to thethrone of Desinganadu
or Quilon.?* Envious of thegrowth of Travancore, the prince of Desinganadu adopted a
princefrom thefamily of Kayamkulamin 1731 A.D. Theunusual adoption of amale
member from adifferent dynasty wasviewed by MarthandaVarmaasachallengeto his
authority.® The prince of Desinganadu further provoked MarthandaVarmaby occupying
East Kdlada, apieceof territory of Travancorelying near Quilon. Theforcesof Travancore
marched against Quilon.?® The prince of Quilon was defeated and he sued for peace.
According to thetermsof thetreaty the prince of Quilon cancelled adoption of theprince
from Kayamkulam.?” Thefort of the prince of Quilonwasraced to the ground and East
Kaladawasreturned to Travancore. Prince of Quilonwas sent to Trivandrum and was
forced to stay there.?® The Dutch commander Adrianmaten directed the Dutch Resident at
Kayamkulam to watch the proceedings of Travancore.® The Resident replied that he
would examinecarefully thedesignsof theKing of Travancoreagainst the princeof Quilon
and other rulersand report promptly whatever might happen between them.* On October
26, 1730 A.D the commander Ja Cob De Jong is deposed from his office owing to his
imprudent and tyrannical conduct especially towardsthe native kingsand princes.!

TheYoyakkars, Ettuvittil Fillamar, Nair Madambimar and Madural Nayaksquestioned
the authority of Travancorewho remained the supreme authorities of the Padmanabha
temple refused to handover to the Thampis the accumulated treasures of the Lord.*
MarthandaVarmasent hisableand trusted servant, Ramayyan Da awa, to Azhagappanto
present his case.*® Ramayyan Dalawa accomplished his mission so successfully that
Azhagappan declared infavour of MarthandaVarma, and after advising the Thampisto be
loyal to their king returned to Trichinopoly. But the Thampiscontinued their intrigues,
MarthandaVarmasei zed and executed them.* Hebelieved that independent arrangements
wereprgudicia totheinterests of Travancore. He decided to assumethedirect control of
theadministration of the princely state of Attingal. MarthandaVarmanext entered into
conflict with Unni KeralaVarma, the prince of Desinganadu.® The main cause of the
dispute was over the question of adopting an heir to thethrone of Desinganadu. Envious
at the growth of Travancore, the prince of Desinganadu adopted aprince by forming an
adliancewiththeKing of Kayamkulamin 1731 A.D.* Thetyrannized conduct of Malabar
Command and policy of interferencein theinternal affairs of the native states madeit
unpopular and theenemy of local rulers. The Supreme Government at Bataviaobserved
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the confusion, restlessness and resentment Jacob de Jong through hisimpolitic actions
especially inhisrelationswith the princely rulers, did not servethe best interests of the
Company. The Protestant Church Council disapproved some of the novetiesintroduced
inthe Church services® The Syrian Bishop, who had complained about theinterference
of the Jesuitsand Carmelitesamong his Christians, obtained protection of Government
againg thoseinvasons.®

Accordingto Diary Recordsof 1731 A.D concerning the cessation of differences
between the second prince of Mangatty and Cartadawil and settlement of affairsof Paroor,
wherethe new successionwasobjected.* Thecommander JDe Jong moved to Cranganore
to settlethe quarrel between the Rgaof Cartadawil and hisadopted nephew, the second
prince of Mangatty.”> An agreement was made and the second prince on the condition of
being that the sister of the prince should be the Queen of Mangatty.*

In1732A.D. Marthanda Varmaimprisoned the Elayadam princes and princesses at
Trivandrum and occupied their lands. Theacquisition of Elayadathu swarupam and Peritally
doubled the dominionsof Travancore.* TheMal abar kingsand princeshad to settlethe
question of adoptionin Mangatty and Paroor toforce of the Cochinto giveup Inamakato
the Company and forced thefirst Aynicutty, Nambeddu to makeregtitution to the Zamorin.
Robert W. Hendrix was sent from Bataviato report on the management, trade, fortifications
and Company ontheMalabar Coast.*® Thisisalsoanarrative of troublesin Magnatty and
Paroor arising from the system of adoption and of the unfounded claim of Cochinto the
possessi on of Inamakawhich bel onged to the Company.

MarthandaVVarmadecided to make s multaneous attacks on Quilon and Kayamkulam
in1733A.D.* Hisattention wasturned to thekingdom of Maruthukulangara, adisputed
succession to thethronerocked thestock. TheKing of Kayamkulam claimed that hewas
thelawful heir of Maruthukulangaraand he was adopted in aproper way. Marthanda
Varmaintervened and sent alargeforce to Maruthukulangaraand appointed princesas
the Queen of Marthukulangara.®® The King of Kayamkulam viewed the proceedings of
Marthanda Varmawith grave concern. Hetook initiativeto form an alliance with the
object of freeing theKing of Quilon and reingtate him onthethrone. TheKing of Travancore
launched a counter move against Kayamkulam.*® He sent Narayanakutty Annavy to
Purakkad and Tekkumkur to seek assistance against Kaymkulam. Theserulersdid not
giveadefiniteanswer to the proposal of MarthandaVarma. The messenger wasdirected
to apprisethe Dutch Commander of theinsolence and hospitality of theKing of Travancore
and thedesignshe cherished againgt hiskingdom. The King of Kayamkulam sent another
messenger to the Dutch Commander again to give an account of fresh hostile moves of
Travancore.
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OnApril 28,1733A.D. lettersfrom the second prince of Mangatty informing that the
Rajaof Cartadawil on theadvice of theKing of Cochin, and in order to takerevenge, had
collected hismen and ordered to shoot at the men of the second prince, at the sametime
during theaffray, using insulting language againgt the Prince and the Company.*® Resol ved
to send some personswith the principal interpreter to Mangatty to cause acessation of
hodtilities; however if they refuse, to leavethem alone, not ceasing meanwhileto assist the
party of the princewith advice. On June 16, 1733 A.D. considering that all thetroubles
between Cartadawil and the second prince arosefrom thefact therewasno proper person
adopted inthat country. It wasresolved toinsst onthe King of Cochinto push the matter
andthusput anendto al differences.* OnJune28, 1733A.D. Rgjaof Cartadawil and
the second prince at ameeting agreed to comply with the decision of arbitration to be
Issued by the King of Cochin and the Company. On July 7, 1733A.D. thereport of the
Commissionersnominated to carry out thetermsof thetreaty of peace made betweenthe
king and second prince of Mangatty in the presence of the Commander and the King of
Cochin.® OnJuly 8, 1733 A.D. the articles drawn from pacification of the affairs of
Mangetty weresigned by Cartadawil, but the prince objected to hissster not being appointed
sovereigntoo. However after much difficulty, hewasinducedtosign articles. OnAugust
17,1733A.D. the Calastrian Prince Regent of Chirakkal, wasbusy building fortresson
Mount Cartan. Theservantsobjected it asitsbulletsmight fall near their fort inthe Bay.*
Hereplied that it wasall owing to the Canareseresolved to protest against the prince as
well asagainst the Canara Sel eader Regenade.

TheKing of Travancoredecided to attack Kayamkulam in October 1733A.D, the
ruler sent amessenger Eswar Pattar by nameto Cochin.® Themessenger wasdirectedto
apprisethe Dutch Commander of theinsolenceand hogtility of the King of Travancoreand
the designs he cherished against hiskingdom.® TheKing of Kayamkulam sent another
messenger to the Dutch Commander against the account of fresh hostile movestowards
Travancore. The messenger informed Commander Adriaan Maten that the king of
Travancore brought ahost of enemiesagainst this chief who wasready to take up arms
againgt him.>* When many marched against Kayamkulamit would not be possiblefor the
ruler towithstand the attack. Thereforethe messenger requested the Dutch Commander
to contact the king of Cochin and inform the nature of assistance he could offer inthe
situation. The Dutch commander Adriaan Matenrefused tointerfereinthisaffair stating
that it wasthe creation of theking.> Therefore Travancore was directed to tackle the
Stuation himsdf. Thecommander asked himto seek the help of the prince of Nedumangad.
Thusthe Dutch were unableto seethe danger and their position and power intheexpansion
of Travancore.® They let off agolden opportunity to intervenein the dispute between
Kayamkulam and Travancore. While confronting the king of Kayamkulam, Marthanda
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Varma sattention wasdiverted towards Nedummangad and Elayadathu Swarupam.> The
land produced great quantitiesof pepper, ginger, cardamom, cotton and variouskinds of
valuablewood. The Dutch East IndiaCompany made monopoly withtherulersof these
kingdoms.

In1734A.D. MarthandaVarmaeffectively prevented the combination of their forces
by seeing Nedumangad and K ottarakkarawhich were both under therule of the Elayadathu
swarupam branch.® A largearmy wasput intothefield. TheEnglishat Anjengoandthe
French at M ahe supplied the M ahargjawith the necessary armsand ammunitions. The
Mahargamarched against Kayamkulam and severa battleswerefought, but without any
decisiveresult.® Atlast the Rgaof Kayamkulam, who commanded hisarmy in person,
waskilled. The Dutch Commander Adriaan Maten of Cochin wroteto theking to make
restitution of all the cargo of alarge Dutch ship from Persiawhich because of araging
storm was driven ashore near Mangal ore and had on board the Chief of Dutch factory
| spaham and hisfamily al of whom perished.®

The statesand principalitieson the Coast viewed the expansion of Travancorewith
apprehension.® TheKingof Kayamkulamfortified hisfrontiersand put hiskingdomina
good state of defence. The Malabar Command al so consegquent on the movement of the
Travancoreforcesresolved to send theforcestotheir fort at Quilon. Theaarmed rulersof
Cochin, Purakkad, Vadakkumkur and Kayamkulam formed an aliance to confront
Travancore.® They secretly informed the prince of Quilontheir support if hecould escape
from hiscapture. The prince managed to escapefrom Trivandrum and reached Quilon.%
TheKing of Kayamkulam aided the prince of Quilonto organizethe defenceof hiskingdom.
TheTravancoreforcescommanded by DaawaArumukam Pillai marched against Quilon.
Theattack wasrepulsed. Reinforcementsfrom Trivandrum strengthened the striking power
of the forces of Travancore.® But the forces of Travancore could not overpower the
combined armies of Quilon and Kayamkulam. Marthanda Varma was compelled to
withdraw hisforcesfromthere. The successful resstance against theforcesof Travancore
encouraged the King of Quilonto attack and conquer Eastern Kalladaand Mavelikkara,
theterritoriesbelonging to theking of Travancore. Hea so invested Nedumpuram, the
residence of Attingal Princess. Shetook asylumin asanketam.

Marthanda Varma strengthened and reorgani zed hisforcesand on April 18,1734
A.D. he marched against Quilon and Kayamkulam and reached Kunnattur.® Theforces
of Kayamkulam arrested hisprogressand fought on 239 and 26" of April twowell contested
battles. The Travancoreforces suffered heavy lossand they retreated. OnMay 3, 1734
A.D. the Rgaof Travancore and the Rgja of Kayamkulam have attacked each other.%
OnMay 4, 1734 A.D. theforces of Travancore and Kayamkulam entered the contests
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causing heavy losseson each side. Travancoretried to brokethrough theline of Raja
of Kayamkulam to proceed from Kunnathur to Poybally, but he was beaten back by
theRgaand Signaty. OnMay 13, 1734 A.D. Callaray istaken by Travancore and the
forcesoccupied Kalladafrom Quilon.®” A well contested battle wasfought between the
forcesof Travancoreand Kayamkulam. TheKing of Kayamkulamwasdaininthefierce
battle of on June 1, 1734 A.D. OnJune5, 1734 A.D. the King of Signatly refused to
cometo any agreement with Travancore, aleging that, according to Ma abar custom, heis
to avengethedeath of hisuncle, thelate King of Kayamkulam, by driving Travancore
back into his country, or elseto die himself with hisissue and leave Kayamkulam to
Travancore.®
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SYSTEMATICLOGISTICSOUTSOURCING FOR
MSMESIN KERALA

*Sreerag R.S,, **Regi Kumar V.

Abstract

Micro Small and Medium Enterprise’'s (MSME) in India are developing themselves
to compete in the global market. A lot of social problems are faced by these organizations
in terms of end product cost and its responsiveness to the end customer request. One of
the major concerns is that MSME's do not have a proper logistics network. Outsourcing
of Logistics in MSME'’s gives a hew and innovative ways to improve supply chain
management, reduce overall cost and to improve the social outlook of the whole business
process. This paper highlights the use of logistics outsourcing for MSME's and the
benefits it can provide for the companies. Also this paper provides a systematic approach
in logistics process which adds to the development of these organizations towards
societal expectations and global competitions.

Keywords: MSME; Logistics process, Systematic logistics outsourcing.

I ntroduction

Economic devel opment of acountry isdirectly related totheleve ofindustrid growth.
Indiahasa so been striving to devel op the country’ sindustrial base sinceindependence.
Theexpansion of industrial sector aso leadstoimprovement inthe genera standard of
living. Micro Smal and Medium Enterprises (M SME) haveplayed akey rolein planned
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development with its advantages of low investment and high potential for employment
generation. Thedevel opment of M SMEsisbeing given dueimportance by the government.
Thereare somemajor problemsfaced by M SM Es, among which the non existence of a
proper logisticssystemisacrucial factor.

A proper logigticsmanagement sysemsamsat achieving globa optimizationwithina
defined supply chain network. Supply Chain consists of different functions: logistics,
inventory, purchasing, and procurement, production, planning, intra-and inter-
organizationd rdationshipsand performancemeasures. Anefficient supply chaineffectively
Integratessuppliers, manufacturers, warehouses, and stores, o that merchandiseisproduced
and distributed at theright quantities, to theright locations, and at theright time, in order to
minimize systemwide cost while satisfying service requirements(Simchi-Levi et.a 2000).

Inthe current economic context, logistics management isemerging asanew opportunity
for improving supply chain performance by emphasizing on key activities such as
warehousing, transportation, and distribution. Thisisdriven by heightened competitive
pressure on aglobal scale, increased environmental concernsand new businessmodels
implementation. Collaboration between partnersisavery popular subject inlogistics*
research. The essence of |ogisticsmanagement liesin the process of resource sharing and
collaborative decision making. Theaim of thispaper isto e aboratethe existing conditions
prevailinginMSMEsin Keraaandto highlight theimportance of outsourcing of logigticsin
thissector. The paper a so attemptsto study the possibility of creating alogistics network
system especialy for MSMES.

MSMEs in Kerala: Current Scenario

Kerdaisasmdl statehaving 1.2 per cent of thetota geographica areaof the country
and accommodates 3.1 per cent of its population. Kerala possess 10.5 per cent of the
total MSME unitsinthe country and ranksthird next to Uttar Pradesh (12 per cent) and
Gujarat (11.3 per cent) (Susmitha2014).

According to Micro, Small and M edium Enterprises Devel opment(MSMED) Act
2006, themicro, small and medium enterprises (M SMES) are classified into two classes,
namely, manufacturing enterprisesthat are engaged in the manufacture or productionof
goodspertaining to any industry specifiedinthefirst scheduleto the Industries(Deve opment
and Regulation) Act, 1951 and service enterprises. As per statistics (2012) there are about
11,079 registered MSMESsin Kerala.

Anandyssof theindustriesof Kerdaindicatesthat someimportant structura changes
haveresulted in stagnancy inthe M SME sector. A part from thisthe service sector and
organized manufacturing had somegains. Theanalys's, however, showsthat, inter sectoral
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linkagesthat are characteristic of devel oped capitalism, are not relevant in the context of
Kerala Theserviceisrdatively of poor quality.

Therefore, the manufacturing opportunitiesfor the micro and small units, emerging
from the growth of the services sector, so arelimited.

Table: 1
Registered MSMEs in Kerala from 2005 to 2012

YEAR-WISE DETAILS OF MSME UNITS REGISTERED IN KERALA DURING THE PERIOD
2005-06 TO 2011-12
NUMBER OF TOTAL INVESTMENT |  /ALUE OF GOODS AND
YEAR VMSMES (MILLION RUPEE) SERVICES PRODUCED
( MILLION RUPEE)
2005-06 5626 2117 10,076.8
2006-07 1849 2449.4 7157.5
2007-08 11,186 18,976.031 58,810.013
2008-09 8451 5659.483 13,215.538
2009-10 9322 7304.634 25,589.46
2010-11 10,882 14,536.553 47,866.981
2011-12 11,079 19,064.275 58,498.535

(Source: Economic Survey of India)

In areaswherethe service sector hasrelatively low -value addition and where the
manufacturing sector ispracticaly very weak, the conventiona devel opmentd gpproaches
lead to relatively poor results. When the compani es operate in thelocal market with a
smdl szeof employment, andlower leve of technology, the M SM E entrepreneur’ soperate
ontheverge of wagelabour. Inmost casesthe entrepreneur himsaf performsmany of the
functionsof thefirm, thereby limiting the opportunitiesfor specidization, innovation and
growth. Duethese reasonsthe growth and devel opment in the M SME sector isalmost
stalled and it requires adopting drastic changesto gain economic and financia growthin
the sector.

L ogistics Management in MSMEs

L ogi sticsmanagement isespecially challenging for M SMEs. However, most of the
studiesand discussionshave been on large Enterprises (LES). Only afew articlesinthe
SME bus nessliterature addressthe supply chainand | ogisticsmanagement (SCLM) issues
and, moreover, their findings have beenincons stent and especidly overlooked which have
been the unique characteristicsof MSMEs (Brau et a. 2006).
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Themainreasonsfor theseare

o Fewer financia resources, longer cash-to-cash cycles, no ability toimplement
drategicinitiatives
. Demongtration of short-term profit and lossimpact isdifficult for many SCM
initigives.
. Lack of timefor management to implement changes
Despitethe substantial benefitsof SCM implementationinlargeEnterprises(LE), itis
also clear that SCLM implementation has costs, hazards and challenges regardless of
company size. Arend and Wisner (2005) stated that SMEs are not able to achieve the
benefitsand often faceirresolvablechalengeswhenimplementing SCLM practices. Further,
their study indicated that SCL M implementation negatively affectsM SME performance
because M SM Esdo not implement SCM with the samefocus on physical proximity to
partners, onimproving thechain’s performance, and on extending the chain, MSMEsdo
not gppear toimplement SCM asdeeply asL Esdo. Without such degpinvolvement inthe
supply chain, M SMEsreceivefewer benefitsfrom the partnership. Moreover, MSMEs
must often follow normsfixed by the buyer. Wagner et . (2003) found that L Eshavethe
resources and technical budgetsto implement e-businessand e-supply strategies, while
M SMEs continued to be challenged by resourcelimitations.

Toyli etd. (2008) brought insghtson the suitability of SCLM for MSMEsby studying
the links between SCLM performance and financial performance in over 400
Finnish M SMEs; they were unableto find gatistically significant differencesin termsof
profitability and growth between firms performing well with respect to SCM and other
firmsinthe sameindustry. According them, thiswas because M SMEsmight still befar
from the productivefrontier, which should thus potentially allow them to s multaneoudy
reduce costsand increase servicelevels. Furthermore, their findings suggest that SCLM
may just be starting to gain more attention among SMEsin Finland, and thusit might be
relatively easy for M SMESto gain acompetitive advantage by focusing moreon SCLM
performance.

Thus, MSMEsand SCLM areapoor fit when SMEshaveatruly independent choice,
but a better fit when the choice isforced by akey partner (Arend and Wisner, 2005).
Henceit seemsevident that M SMEs need assistancein implementing SCLM practices.
Thechalengeisthat MSMEsare not interesting customersfor global logisticsproviders
and thus seemingly lack the required business potential (Hemil&, 2007). The author aso
statesthat | ogi stics-service model s are needed to attempt to bridge the gap between the
customer and thelogistics service providerscalled for new logistics servicesfor Finnish
SMEsinthemanufacturing industry.
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Logistics Outsourcing and its Importance

L ogisticsisone of the common functionsthat companiesusually outsource. From
different literatureit isfound thet logigticsoutsourcing involvesthe use of externa specidized
companies—third party logistics (3PL) companies—to perform entirelogisticsfunction or
selected part within that function, which have been performed by the company internally. It
can betraditiond logisticsfunctions such asin and outbound transportation, warehousing
aswell asother servicessuch asreverselogisticsand information systems. But still, 3PL
typicaly specidizeinintegrated trangportation and warehous ng servicesthat can bescaed
and modified according to customer’ srequirementsin much efficient manner with higher
quality (Hilletofth and Hilmola, 2010). Inliterature different termsare used for logistics
outsourcing such aslogisticsaliance, logistics partnership, contract services, 3PL buying
etc and different scholarsdefinel ogistics outsourcing in different ways. Andersson (1997)
providesavery basc definition of logisticsoutsourcing: “agenerictermfor buyinglogistics
services(e.g. transportation and warehousing services), inany kind of relationshipwitha
producer of logisticsservices’. Accordingto Lieb (1992) logisticsoutsourcingis*‘ theuse
of externa companiesto performlogisticsfunctionsthat havetraditionaly been performed
within an organization. Thefunctions performed by thethird party can encompassthe
entirelogisticsprocessor selected activitieswithinthat process.” Ingenerd al definitions
convey thesamei.e. use of external speciaized logistics servicesproviding companiesto
makelogisticsfunction morebeneficia and competitivefor the company.

Benefits of Logistics Outsourcing

Major benefits of logistics outsourcing can be categorized into three, as corporate
benefits, operationa benefits, and informational benefits.
Corporate Benefits

. Ability to divest non-core activitieswithout divesting control.

. Improves cash flow and return on assets.

. Release of Capital and Senior Management resourcesto concentrate on core
activities

o A distribution system that adds value to the manufacturing and
marketing operations.

. A gtrategic partnership with acompany whose core activity islogistics.

. A platform to enabledlianceswith retailersto be built through POS data back
toclient.
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o Theflexibility to respond quickly to changing market trends without major
disruptionsto distribution operations.

Operational Benefits
. Flexibility toincrease output throughput for peak periods.
o Defined servicelevelsthrough Key Performance Indicators (KPIs).
. Reduces|abour risks.

. Complex picking tasks managed more efficiently through the application of
technology.

o Productivity gainsthrough application of technology.

. Freight Management servicesincluding scan packing can be managed better
by aspecidist.

. Economiesof scalethrough sharing resourceswith others.

o Local presencefor international companies.

Information Benefits

. Red timeintegration of didribution sysemsinto‘ host’ sysemleadingtoaccurate
andtimely datareporting.

. Operationd Key PerformanceIndicators(KPIs) easily captured and reported.
. Activity based benchmarking.
. Total logisticscostsare clearly identifie (Wwww.supply-ling.com.au).

Logistics Outsourcing in MSMEs in Kerala — Present Practice

From agenera survey conducted among few MSMEsin Keraait isfound that they
do not have any proper strategy or policy for outsourcing but they do understand the
concept of logistics outsourcing and are using third party logistics (3PL’s) providersto
fulfill their requirement. However, regarding | ogistics outsourcing as a process, these
MSMEshaveno or very limited knowledge and understanding, and none of theseMSMEs
are performing logistics outsourcing as a process. These MSMES do consider some
suggested aspects of |ogistics outsourcing process but these aspectsare not performedin
a systematic manner. In MSMES these aspects are separately performed by different
departmentsand are not integrated with each other asit should be, to develop alogistics
outsourcing process. For exampl e upper management decideswhat to outsource and to
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whom outsource, accounts and finance department evaluate and control the cost of
outsourcing and sal es peopl e check the performance of 3PLs.The process of logistics
outsourcing isto be donein asystematic way so asto improve the performance of the
MSMEs.

Systematic Process Developed for
Implementation of Logistic Outsourcing

In a developing state like Kerala where there are more than 10,000 registered
MSME's, there need to be a systematic procedure for logistics process which would
enhance and increasethe efficiency of MSME's. Various studiesand literatures suggest
that logistics outsourcing isaprocess and it should beimplemented and evaluated asa
process. By conddering it asaprocesscompanieswill beableto manageit in abetter way
S0 asto get better outcome from logistics outsourcing by increasing the efficiency of this
process. Literatured sorefersit asavery important strategic decis on and advice companies
to make an outsourcing strategy, develop a policy and implement it step by step
sysematicdly. Fromtheanaysisof different sudiesand survey conducteditisfound that
following arethemost important epsor agpectscompaniesshould consder intherlogitics
outsourcing process.

< ldentify Need of Logistics Outsourcing
< Objectivesof LogisticsOutsourcing

< Evaluationand Selection of 3PL

< Outsourcing Contract

< Performance Measurement

< RdaionshipBuildingwith 3PL

% Ongoing Review and Continuous | mprovement

1. Identify Need of Logistics Outsourcing

Inamogt all registered MSMEsinKeralaisusinglogisticsoutsourcing to solvetheir
problems. It wasidentified that there are two main problemsthat make M SMESsto use
outsourcing: limited resourcesand lack of expertiseinlogisticsfunctions. Both areclassica
reason for logiticsoutsourcing. TheseM SMEsarefully awareabout their need of logigtics
outsourcing but for themitisnot classica “ makeor buy” decision becausetheir financial
limitation usually doesnot alow themto consider keeping outsourced functionin-houseas
anoption.
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2. Objectives of Logistics Outsourcing

Most MSMEsinKeradahavetwo very traditional objectivesof |ogisticsoutsourcing:
reduction of logisticscost and avail best services. According to literature companiesshould
definetheir subjective purpose of outsourcing into clear and measurable objectivesbut in
Kerdaall M SVIEshave subjective purpose/god sof outsourcing such asminimizethe cost
or avail best services and because of these subjective goalsthese M SMEs have aweak
criteriato evaluatethe performance of their service providers.

3. Evaluation and Selection of 3PL

In most MSMEs this aspect is considered when the company goesfirst time for
outsourcing or renews the contract with their 3PL. MSMEs should develop a cross-
functiona team to make selection criteriaand the eval uation of 3PL should bedoneonthe
bassof thesecriteria Interestingly, thisistheleast considered aspect of logisticsoutsourcing
because of long termworking relationship of MSMEswiththeir 3PLs.Inthesurvey itwas
found that most MSMEs are till working with their first time selected 3PLs. In most
M SM Esthisdecision were made by top management directly and they just used general
evaluation and selection criteriasuch ascost, quality of services, reputation etc. without
formal eval uation and selection process.

4. Outsourcing Contract

It was found that majority of MSMES in Kerala does not involve in long-term
contract with their 3PLs. Some of them have no contract with its 3PL whereas some
othersjust have oneyear genera contract that they renew each year. A very few companies
usesomedetailed contract including all generd clauseslikedate of vaidity, responsibilities
of both parties, termination before end date etc. They a so renew it each year after have
aninternal departmental meeting. But they also consider it aformality not amode of
Security.

5. Reationship Building with 3PL

All MSMEsthat use 3PL s have very good working relationship with their 3PLs.
They have confidence and trust on each other and regularly communicateat different level
and jointly work to improvethe performance of logisticsfunction and solvethe problems
if they haveany. But their needsand objective of outsourcing; and the duration and nature
of contract clearly show theleve of their relationshipismoretactical rather than strategic
partnership. Inthisrelationship M SM Esarethedominating party and try to maximizethe
benefitsinthisre ationship.
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6. Performance Measurement

Themain objectivesof all MSEMsarelow cost logisticsfunction and high service
level; therefore all MSMEs use amost similar performance measure to evaluate the
performance of their 3PLs: price of their services and on-time delivery. However for
some companies quick response and safe delivery of goods are also important
performance measures. But these compani es should also devel op standardsto evaluate
actua performance of 3PLs. Unfortunately, most of the M SMEsdo not have standardsto
evauate performance of 3PLs. Usudly pricedifferencefrom past invoicesand complaints
from customers are used to check the performance of 3PLs.The future of outsourcing
depends upon the outcome of thisaspect , whether the company need to seek an alternate
solution, replacethe 3PL provider, bring the servicesback in-house, or renew thelogistics
outsourcing contract but in some M SMEs performance measurement is only use for
controlling purpose.

7. Ongoing Review and Continuous | mprovement

Theongoing review providesneeded changesand improvement in outsourcing strategy
andintheoverall processof outsourcing. But inthe studiesdone most of the MSMEsdo
not conduct review with theintention of needed changesor improvement. If they faceany
problemintheir current operation then changesare brought in current system. It isshould
bedoneasavery important strategic decis on and the companies can adopt anoutsourcing
strategy, develop apolicy and implement it step by step systematicaly.

Conclusion

Logisticsoutsourcing isaprocessand it should beimplemented and evaluated asa
processfor achieving better social outlook and benefit. By considering it asaprocess
companieswill be ableto managethelogisticsprocessin a better way and asaresult, it
wouldyield better outcomefrom logisticsoutsourcing thereby increasing theefficiency of
companies. Lack of understanding about |ogi stics outsourcing asaprocess, limitation of
resources and lack of interest of top management are found to be the main reasonsfor
differencesin the practices of MSMEs regarding logistics outsourcing process. Asa
possibility for future research astudy of rel ation between logisticsoutsourcing processand
partnershipi.e. isit beneficial for companies aswell as society to develop alogistics
outsourcing network for M SM Esd onewhichwoul d enablethem for better and economica
logidticsactivities.
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BEACH TOURISM AND COASTAL
CONSERVATION INKERALA

Syamnath R.S.*

Abstract

Kerala is one of the most visited tourist destination in India for both Indians and
non-Indians. Its unique culture and tradition, coupled with its varied demography, has
made Kerala one of the most popular tourist destinations in the world. Travelling for
pleasure is tourism, and based on the pleasure derived and also on objects of the
tourists, tourism can be of different forms. Beaches constitute the leading tourist
destinations in Kerala. Beach tourism embraces the full range of tourism leisure and
recreational activities taking place in the coastal zone and offshore coastal waters.
Clean water, healthy coastal habitats and a safe, secure and enjoyable environment
are clearly fundamental to successful beach tourism. But Kerala’'s beaches and coasts
are facing a great threat of uncontrollable pollution and degradation due to population
growth, urbanization, and improper waste disposal. A proper conservatory measure
for safeguarding the beaches is necessary for further development of tourism industry
as well as future generation. This paper aims to examine how far the Kerala beach
tourism is enjoying a healthy coastal environment. The present paper covers the major
coastal tourist destinations in Kerala. All stakeholders including public and tourists
together have to handlethe conservation of the beaches and coasts for a better and
healthy future for tourism industry.

Key words : Keralatourism, Beach tourism, Coastal issues, Coastal conservation, Public awareness.

Introduction

Kerda—God' sown country inthe parlance of tourism—isone of thesmallest Sates
inIndia, covering merdly 1.3 percent of thetotal areaof the country. Flanked by Karnataka
on the north and Tamil Nadu to the east, Keralais sandwiched between the Western
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Ghatson the east and Arabian Seaon thewest. Based on the physical feature, the state
canbedividedintothreenaturd divisonsnamey —thesandy coagtd regionwithitsextensive
coconut groves, paddy field, backwaters and sea, the middle region made up of fertile
reddish hills and the valley that grow most of the Kerala agricultural crops, and the
mountai nousregion of peaks, extensiveridgesand ravines of thewestern Ghats, where
sandal wood, tea, coffee, rubber and most of Kerala sexotic spicesare grown.

Keralaisoneof the most visited tourism destinationsin Indiafor both Indiansand
non-Indians. Itsunique culture and traditions, coupled withitsvaried demography, has
made K eralaone of themost popular tourist destinationsintheworld. Theforests, rivers,
streams, lakes, seg, hills, mountains, valleysand awidearray of natura assetsmakeKerda
more beautiful and attract touristsfrom every corner of the globe. Growing at arate of
13.31%, thetourismindustry isamagjor contributor to the state’ seconomy. Tourismindustry
offersaninteresting opportunity to investors, human resources, government and public
directly and indirectly. Keralaisregarded as one of the destinationswith highest brand
recall and became aglobal super brand.

Objectives

Thebroad objectiveof thestudy istoidentify how far Kerdabeachtourismisenjoying
ahealthy and sustainable coastal environment.

The specific objectivesinclude:

1. Toidentify themajor coastal problems, threatsand pollutionsin beach tourism that
Keralacoastsface

2. Tosuggest various remedial measuresto preserve Kerala coasts to enrich beach
tourism

M ethodology

Thisstudy isexploratory innature. Thestudy coversthemain beach tourist destinetions
inKeralasuch as Thiruvananthapuram, Algppuzha, Ernakulum and Trissur. Thebasic data
needed for the study include primary and secondary data. Primary datais collected by
way of observation of and conversationswith thetourist Sakehol dersinc uding managemernt,
staffs, beach merchants, touristsand public. Secondary dataiscollected fromtheexisting
studies, organi zation records, journals, brochures and websites.

Beach Tourism

Travelingfor apleasureistourism, and based on the pleasure derived and the objects
of tourigts, tourismisfurther categorised as Health Tourism, Sports Tourism, Adventure
Tourism, Heritage Tourism, Business Tourism, Beach Tourism, Eco-Tourism, Socia and
Cultural Tourism, Rurd Tourism, Farm Tourism, Monsoon Tourism, etc.
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Beachesaretheleading tourist destinations. Indiaisone nation with vast and beautiful
beachesand isall set to promote beach tourisminlarge scale. The sandy beachesin Goa
and Keralaare acclaimed asthe best tourist destinationsal over theworld. Mgority of the
foreigntouriststo Kerala prefer beachside accommodation. Beach tourism concept is
mainly to develop the vast coastal area owned by some nations and to promote it as
separate area of tourism. Beach tourism and recreation comprisethelargest and fastest
growing sector. Beach tourism embracesthefull rangeof tourism, leisureand recregtionaly
oriented activitiesthat take placein the coastal zoneand the offshore coastd waters(Chawla
2004). Clean water, healthy coastal habitats and a safe and secure and enjoyable
environment are clearly fundamental to successful beach tourism.

Beachesin Keralaare spread a ong the 550-km Arabian Seacoastline. Most popular
tourist beachesin Keralacoast are Alappuzha, Chavakkad, Cherai, Fort Kochi beach,
Kappad beach, Kollam beach, Kovalam beach, Marari beach, Meenkunnu beach,
Muzhappilangad beach, Nattikabeach, Payyambaam beach, Poovar beach, Snehatheeram
beach, Shangumughom beach, Thekkumbhagam-K appil beach, Thirumullavaram beach,
Varkalabeach, etc.

Even though the growth of beach tourism is high, Kerala beaches are facing an
uncontrollablethreat of pollution and degradation, which may affect tourismaswell as
marinediversity and coastal ecosystem. Thedegradation of coastal areahindersthegrowth
rate of tourism industry. Sustainable tourism depends on clean, hygienic and healthy
environment. A clean, hygienic, unpolluted and hedthy environment will act asacatayst to
promotethe growth of tourism.

Coastal Pollution and Eco-Problems

Main reason for coastal degradation israpid population growth and unscientific
urbanisation. Coastal pollutionisamajor problem. Coastal pollution affectsnot only the
seasand beaches, but also therest of the earth. The coastal sandy beach systemishome
to hundreds of speciesof plantsand animalsthat are dependent upon the beaches, dunes
and near shorewatersfor al or part of their lives. Whilemarine plantsand animasarethe
most immediate victims of seapollution, animals higher up thefood chain that feed on
marinelife (including humans) are not spared. Thetoxic substanceseventudly get to these
higher order animals asthey consume poisoned seafood. I n addition, toxic substances
washed up shoresalso destroy beaches.

The dumping of untreated or under-treated sewageinto the seasand oceansis till
taking place. Sewage rel eased into seaisuntreated. Thisisbecausethereare still many
citiesthat haveineffective, little or no sewage treatment. Asthe popul ation continuesto
grow beyond the capacity of available sewagetreatment facilities, the problemwill only
worsen. Citiesare not the only source of sewage pollution affecting the seas. Sewage

Review of Social Sciences



86 Beach Tourism and Coastal Conservationin Kerala....

discharged from ships and other large vessel s sailing the seas al so contribute. Human
sawagelargely cong stsof excrement from toilet-flushing, wastewater from bathing, laundry,
dishwashing and kitchen garbage disposal. The discharge of sewage dudgeinto the sea
has devastating effects on the coastal environment.

Most of theriversultimately jointhe ocean. The pollutantswhich theseriverscarry
fromther drainage basinsarefinally pouredinto the sea. Theseinclude sewage dudge,
industrid effluents, synthetic detergents, agrochemicads, solid wagtes, plastics, heavy metdls,
etc. Thismay adversely affect thelife of marine ecosystem and these substanceswashed
up shoresdestroy beachesand shores.

Driving vehicles, motor cycles and bicycles on the beach and shore for fun and
adventureislikely to harm beaches. Beachesarefragile, and theshdlls, grassesand animals
that inhabit beaches can be crushed and destroyed under theweight of vehicles.

Theunscientific way of fishing by throwing crushed poisonous seedsand by theuse
of explogvedevicescausng heavy soundsmay thresten and degradethe marineecosystem.
Thewater will be contaminated and poi soned which may lead to the death of fishes, dgae
and other marineorganisms. The dead creatureswill bewashed up the shoresand pollute
the sandy beaches.

Theaccumulation of plastic bagsand bottlesand thermocol onthebeachesor inthe
water causesamajor threat to coastal sustenance and development. The use of plastics
day by day israpidly increasing and these are not biodegradable. The presence of plastics
inthe coastal areamay degrade the soil fertility aswell asmay badly impact upon the
biological characteristics. The birds, marine animalsand fish can die by swallowing or
getting entangledin plastics.

Sand mining has become an anti-environmental practice. Sand hasbecome avery
important minera for theexpans on of society. Not only isit used for manufacturing glass
but more so for making concrete, filling roads and for constructionindustry in general.
Sand mining isadirect causeof erosion, and alsoimpactstheloca wildlife. For example,
seaturtlesdepend on sandy beachesfor their nesting. Asaresult of erosonthebeacheswill be
engulfed by the sea, thus beaches become shorter and adversely affect thetourismindustry.

Theoil spillsinseawater asaresult of oil leaksfrom vessalsand thefishing boatsis
amagjor pollution. Theoil that floatson the surface of thewater al so blocksout sunlight and
preventsoxygen fromdissolving inthewater. Marine plantsin thewater, in the absence of
sunlight, areunableto photosynthesizeand produce oxygen. Marinelifeinthewater beneeth
theoll pool losesaccessto oxygen and suffocatesto degth. Thewater will be contaminated
and the wastes will be washed off to the beaches and also make the beaches oily and

greasy.
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Infestivalsand celebrationsthereisapractice of conducting fireworksand crackers
on beaches. Fireworks are being organised to attract the tourists. The animals, creatures,
and plants of the beach soil loselife and such practicesarelikely to degrade the beach.
Thiswill also causenoiseand air pollution.

Organising functions, eventsand festival son beacheswith campfireinthe seashores
may maketheoccas onjoyful and memorable. At thesametimeit will causegrest threst to
the coastal ecosystem. Certain animalsand plantsthat the soil containsmay burn out and
looselife because of the extreme hest.

L eaving unusablefishing nets, linesand hooks on the beachesisan unfair practice.
Thefishing netsand lines are non-biodegradabl e plasticsand can strangle marineanimals.
Hookscam injure other mammal saswell ashumanswalking on the shore.

Burying of dead pet and domestic animal sinthe sandy beachesisacommon practice
foundin Kerala. Burying of the dead animal s on the beach iseasy compared with dry or
wet land. Itisamajor problem which hinderscostal conservation. The buried animalswill
comeout with thewavesand tidesand will lead to contamination of water, soil and air.

Dumping the poultry and butchery wastesin the seawater or inthe coastisfoundin
severd coadtal aress. Itisasevereissuewhich makestheland, water and air polluted. The
wastesin the sea are washed back onto the beaches and make a severe problem to the
tourigts.

Eventhoughtheliteracy rate of Keralaishigh, urinating and excreting human waste
ontheshore, beachesand coastal land constitute amajor issueto the beach tourism. This
practicewill degradethedignity of human being, society and thereputation of the sovereign
Nation.

Unscientific construction of building and infrastructure on coastal areaviolating the
Coagta Regulatory ZoneAct (CRZ) isamgor challengeto the sustainability of the coastal
area. This may affect the coastal ecosystem as well as the natural environment.
Certain coastal animals, plantsor biodiversity may be reduced and got extinct by such
congtruction.

Coastal Conservation for Sustainable Beach Tourism

Healthy and sustainable beach tourism requires attractive, safe, functional and
recreational beaches, clean coastal water, and healthy coastal ecosystems producing
abundant fishandwildlife (Chawla2004). Providing asafe, secureand hedlthy environment
tothetouristisone of thefundamental obligationsof the state. To fulfil and achievethose
obligations al stakeholdersincluding the public and tourists have to handle the issue
jointly.
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To conserveand preservethewater, beaches, coasts and the marine environment for
ahealthy future, cooperation of every individua isnecessary. By dleviating and nullifying
thethreatsand problemsfaced by K erdacoasts, ahed thy environment leading tosustainable
tourism can be devel oped. To preserve beachesand coastsfreefrom trashesand plastics,
trash boxes hasto be installed with proper awareness and indications to motivate the
public and touriststo useit. Thetrashesand plasticsthat beach contained can be picked
up and deposited in the trash boxes, and later disposed of. Dumbing of sewagebeing a
major threat to beach tourism, proper machinery or mechanism hasto be devel oped and
followed to treat the sewage before beingrel eased in ocean. Avoid dumping and throwing
sewages, plastics, solid wastes, etc. torivers, streams, pondsand drains, whichfindly join
the ocean. These pollutants present inrivers, pondsand drainsthat finally reach the sea
cause pollution and degradation.

Regulaionshaveto belegidated toimposerestrictions agai nst conducting fireworks
andtheuse of crackerson the beach for cel ébrationsand festivals. Prior permission hasto
be obtai ned from the pollution control authority to organisefunctions, eventsand festivals
in coagtd areaand on beach. Unscientific waysof fishing by poisoning and using explosives
should be prevented. Thewater will be contaminated and poi soned which may take poison
into thefood chain and also lead to the destruction of immense weal th of seafood.

Regulate and restrict the unscientific constructions of buildingsand infrastructureon
coastal area, to preserve the coasts, coastal animals and coastal ecosystem. Construct
publictoiletsand comfort stationsfor the public and touristsand encouragethemto useit,
to preserve the beaches unpolluted. Prevent the beachesand coastal areafrom dumping
poultry and butchery waste and burying dead animalson the shore and beaches

The tourism department or the government can appoint tourism volunteers or
tourism police to monitor coastal areas and beaches from pollution and degradation.
Thiswill createafear inthemind of the pollutersand public to create nuisance. Thiswill
safeguard thetourists, and create asense of security inthemind of tourists. Closed circuit
televisons(CCTV) haveto beinstalled in heavy tourist traffic areasfor the security of the
travelers

Public awarenessabout environment isat astage of infancy. Of late, some awareness
hastaken placerel ated to environmental degradation, pollution, conservation, etc., but
incompl ete knowledge or ignorance about many aspects has often led to misconceptions.
Thereisimmenseneed for environmental awareness. It isto be created through formal and
informal educationto all sectionsof the society. Everyone needsto understand it because
‘environment belongstodl’ and* every individual matters whenit comesto conservation
and protection of environment. Thefollowing measures and steps can beuseful for raising
environmenta awarenessamong different sectionsof the society through: (1) Educetion of
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students: such education should beimparted to the students, right from childhood. These
environment studiesare now being incorporated at all stagesin school, college asper the
directives of the Supreme Court. (2) Mass media: mediacan play animportant rolein
educating the massthrough articles, rallies, campaigns, street plays, TV serials, etc. This
will apped al age groupsat the sametime. (3) Awakening planners, decision makersand
leaders: itisvery important to givethese classes of peoplenecessary orientation and training
through specially organised workshopsand training programmes.

Jointly working with various initiatives, movements and schemes enacted by
international, national and statelevel authoritiesto preserve environment may al so be of
help. Variousinitiatives such as* Go-Green'’, * Green Earth’,  Swachh Bharat’, * Clean
Kerdd, ‘ Shuchitvakeralam’, etc. will enrich the natureto preserve harmony.

Conclusion

Maintaining ahedthy coastd area, having dleanwater, unpolluted beaches, and hedthy
marine and coastal ecosystem will strengthen Kerala's tourism. A healthy, safe and
comfortable environment may recall thetouristsand create Keralamemorable. Presently
Keraaisfacingagreat threat of competition with other statesand other countries. The
uniqueculturd tradition, heritage, climate, and varied demography a ong with hedthy coastd
areaand unpolluted environment will hel p nourish Keralato competewith itscompetitors.
Creating and preserving ahealthy environment will ad toincreasethedemand of Kerala
tourisminthegloba world.
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IMPACT OF SWITCHING COST ON CONSUMERSIN
INDIAN CELLULARMOBILE SERVICES

*Unnikrishnan B.

Abstract

Indian cellular mobile network is the second largest in the world with a customer
base of 924mn with a wireless teledensity of 74.2. After the introduction of mobile
number portability on 20th January 2011, till August 2014, over 14% of the customers
(130 million) switched their service providers. There are various factors which affect
consumer switching decisions. This article provides a conceptual analysis of the impact
of switching cost on consumer switching decisions in cellular mobile services in India.
Keywords: Cellular Mobile Service, Mobile Number Portability (MNP), Switching costs, Customer
retention, Consumer switching

Introduction

In 1992 Telecommuni cation sector in Indiawasliberalized to bridge the gap through
government spending & to provideadditiona resourcesfor the nation’stelecomtarget. In
1994, Licensefor providing cellular mobile servicesgranted by the government of India
for the Metropolitan citesof Delhi, Mumbai, Kolkata& Chennai. Cellular mobileservices
were started in India during August 1995. Indian cellular mobile service has shown
phenomenal growth over the past 12 years. The number of subscribers went up from
13mn at the end of 2002 to 924mn in August 2014 (fig. 1). Today Indiaisthe second
largest mobile network in theworld with customer base of 873mn and awirel essteledensity
of 74%.

* Research Scholar, Institute of Management in Kerala, University of Kerala




Unnikrihsnan B.

i

Connections Inmn
¥ 8 & 8§ B & B 8

91

Fig1

_“s_r.ﬂl

—

‘m-—f—"—““'_'_, T T
2000 21 0@ 2000 M 20 706 AW 20 260 AN BN AT M1 A
Year

India smobile service sector ishyper competitive with the presence of 13 operators

withthelowest cdll tariffsintheworld. It isnearly saturated accounting for gpproximately
75% of Indid spopulation. Theintroduction of Mobile Number Portability (MNP) in January
2011, afacility that allowsthe customersto switch their service provider without changing
their numbers, madethissector even more competitive. After theintroduction of MNR till
August 2014, over 140 million (14%) customersswitched their service provider dl over
India. Pan-1ndiaoperator wise cumulative net MNP statusisshown in fig2. which shows
that most of the operators are net losers in customer base. So MNP has triggered the
customer’spropensity for rapidly switching service providerswhich placessignificant
challengeson customer retention for themobile service providersinIndia
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Indian mobile service market is continued to be dominated by prepaid subscribers
which accounted for morethan 95% of thetotal mobile subscriber base. Prepaid customers
are price sensitive, low spend and enjoying freedom of no commitmentsor contracts
which presentsagreater challengeto Service providers. Further, dueto intense competition,
theAverage Revenue per user (ARPU) hascomedown fromRs.434in2005t0 Rs.119in
2014. With theincreasein operationa expenses, licensefeesetc, and reductioninARPU,
operatorsfindit difficult to beprofitable.

Empirical studiesrevealsthat it costs moreto acquire new customersthantoretain
exisingones. Further, customer churnlowersfuturerevenuestreamsand reducesprofitability
of mobileoperators. Soitisvery important for firmsto arrest customer churn. Thereare
variousfactorswhich affect customer switching decisions. Switching cost isone of the
major factors affecting consumer switching decisions. Thisstudy isaimed at building a
conceptua model ontheimpact of ‘ switching cost’ on consumer switching decisions.

Objectives of the study

1. Toandysevariousfactorscontributingto switching cost in cellular mobileservicesin
India
2. Toandysetheimpact of switching cost in Indian mobileconsumer switching decisons

3. Toproposeatheoretica mode ontheimpact of switching cost on consumer switching
decisions.

Literature review

Switching cogt isdefined asthe onetime coststhat customersassociate with the process
of switching from one provider to another (Porter, 1980). According to Jackson (1985), it
isthe sum of economic, psychologica and physical costs. Switching costsincludenot only
thosethat can bemeasured in monetary termsbut a so the psychol ogicd effect of becoming
acustomer of anew firm, and thetimeand effort involved in buying new brand (Klemperer,
1995; Kimet d., 2003).

Severa empirica studiesprovide evidencefor the presence of switching costsina
range of industries, such asbanking loans, credit cards, electricity, airlines, computer
software, television and others (Farrell and Klemperer 2004, 2006). But it varies across
firms(Chen and Hitt 2002).Switching costsaffect competition intengity, attractiveness of
entry and market structure. (Klemperer,1987). M ost studiesindicatethat sufficiently high
switching costscreaste market power (Knittel 1997). Switching costshaveacritical impact
on choicesof consumersand strategiesof firmsin many industries. Mobiletel ephony isan
exampleof industry, inwhich consumersare believed to have high switching costs.

Vol. XVI No. Il ¢ July - December 2015



Unnikrihsnan B. 93

In mobile service sector there areanumber of critical coststhat must be considered
when switching. Theseindudesthe costsof informing othersof thechange (friends, colleagues
and business associates), the cost of acquiring new lines, cost associated with breaking
long standing rel ationshi pswith aservice provider, cost of learning any new proceduresin
dedingwiththenew serviceprovider, cost of finding new service provider with comparable
or higher valuethan the existing firm, timeand psychologica effort of facing uncertainty
with thenew service provider etc (Oyeniyi et.al, 2009; Dick and Basu, 1994)

Literature review supportsthree basic types of switching costsviz (1) Procedura
switching costs (2) Financia or economic costsand (3) Psychological costs

(1) Procedural switching costs. Procedural switching cost stemsfrom the process of
buyer decision-making and the customer’ simplementation of thedecision. Thefive-stage
processentailsneed recognition, information search, eval uation of aternatives, purchase
decision and post-purchase behaviour. For example, acustomer contemplating switching
should ideally evaluate alternative operators with regard to different criteria, such as
technol ogy, features, coverage area, billing procedures, customer support service, value
added servicesetc. (Aydinet.a, 2005). For proper decision making or to reduce uncertainty
while switching the service provider, consumershaveto gather information about various
other available networkswhichistermed as* search cost’ (Fornell 1992, Kimet.al, 2004).
Generally customersconsider it asahasdeasit involvesalot of timeand effort (Jones et
al. 2007, Burnham et.al, 2003). But it can be reduced by providing consumers with
comprehensiveinformation about all services, which areavailableonthe market. TRAI
(Telecom Regulatory Authority of India) setsguideinesfor informing customers about
products and servicetariffs. Another procedural switching cost isthe‘learning costs .
Learning costsarethe effort and time spent to reach an operating level of knowledge of
specia characteristicsof anew product that allows consumer to usethisproduct with the
sameeaseastheold one (Languset.al, 2008). So learning costsinvolveslearning about
products, services, procedures, transactions, proprietary sysemsetc (DeWulf et d., 2001).

(2) Financial switchingcosts: Itinvolvesthelossof financialy quantifiable resources
(Burnhamet.al, 2003). It isalso called aseconomic costs (Jackson,1985; Heide & Seiss
1995). Kimet.al,2004, refer it asthe move-in cost” which isthe economic cost involved
inswitching toanew serviceprovider, such ascost of replacing mobiledevice, Subscription
feefor new membership such ascost of new SIM, security deposit, activation charges,
initial rechargesetc. According to Klemperer (1995), thereisaneed for compatibility with
the exi sting equipment before switching to anew service provider, whichistermed as
‘compatibility cost’. For eg. if acustomer wantsto switch from GSM (Global Systemfor
M obile communication) based mobile serviceto CDMA (Code Divison MultipleAccess)
based mobile service or vice versa, the customer hasto change the handset type. Some

Review of Social Sciences



94 Impact of Switching Cost on Sonsumers.....

operators tend to lock handsets to be used exclusively within own network thereby
preventing consumersfrom switching to another network after getting asubsidized handset
(Klemperer, 1995). Further, themoney aready paid to the previousservice provider, such
astheingdlatior/ ectivation charges, SIM cog, connectionfeeetcwill belost whileswitching
serviceproviders. Thisistermed as‘ sunk cost’ (Guiltinan, 1989, Aydin et.al, 2005). In
additiontothisswitching may involveloosing accumulated reward points, credits, discounts
or other unique benefitswhichistermed as* benefit losscosts (Burnhamet.al, 2003).

(3) Psychological cost: AccordingtoAydinet.a, 2005, psychologica costisaperceived
cost stemming from social bondsthat forminthe course of time and the uncertainty and
risk associated with switching to anunfamiliar brand (for eg. uncertainty of billing, uncertainty
of qudlity etc). Joneset d., 2007, termed the potentia lossof persond relationshipswhich
the consumer devel oped over aperiod of timewith thefirmanditsemployeesas’‘ socid
switching costs . Burnham et.al, 2003 termed the psychol ogical or emotional discomfort
duetothelossof identity and the breaking of bondsas* relationa switching costs . While
cancelling service contract with an existing service provider, customer percelveslossin
social statustermed as'‘ social cost’ and performancetermed as* performanceloss cost’
(Kimet.al, 2004).

Customer switching costs have received recognition ashaving apotentia influence
on customer loyalty, retention, and commitment (Burnham et.al, 2003, Jones et.al,
2007).These costswerefound to be negatively correlated to consumers’ intentionto switch
serviceproviders(Burnham et.al, 2003) asincreasein switching cost would resultin higher
risk and burden on the customer (M organ and Hunt, 1994). Switching costs can be used
to complement customer retention strategiesasit helpsto overcomefluctuationsin service
qudity (Joneset.a, 2000). Switching costsevendirectly influencescustomers' sensitivity
topricelevel (Joneset a., 2002, Burnham et al., 2003). So the switching costsactsasa
constraint, preventing customersfrom freely switching to other service providers. (Ahn
et.a 2006)

Hypotheses and Structural Model

Literature review reveals that there are three basic types of switching costs viz
Procedural, Financial and Psychological switching costsand that these actsasabarrier in
switching from one service provider to the other. Accordingly, thefollowing hypotheses
are proposed

H1: Procedural switching costsnegetively influencesconsumer switching decisons
incdlular mobileservices

H2: Financial switching costsnegatively influencesconsumer switching decisons
incdlular mobileservices
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H3: Psychological costsnegetively influencesconsumer switching decisonsincdlular
mobileservices
Based on the above hypotheses, thefollowing theoretical model isproposed

/[ Procedural switching costs L H1

) Consumer
Financial switching costs - 5W|tCh|ng )
. decision
H3

Psychological costs 1

Conclusions & future research

Thisconceptual study focuseson building theory ontheimpact of switching cost on
consumer switching decisions. Fromtheliteraturereview, itisfound that therearethree
distinct types of switching costsviz Procedural, Financial and Psychological switching
costs. Though switching costsispresent in most of theindustries, itisprominentin cellular
mobile services. Introduction of MNP hel ped in reducing switching costs (especially
procedural switching costs) whichleadsto churnin customer basefor most of theoperators
inIndian cellular mobileservice sector. But operatorscanincrease other formsof switching
costssuch asfinancia and psychologica switching coststhere by arresting the churn of the
customers. The proposed theoretical model can betested empirically. Findingsfromthe
empirical study can be used by managersin devel oping customer retention strategies.
Though the study proposed in cellular mobile services, it can be extended to other service
sectorstoo.
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NATUREASSOURCEAND PROTECTOR
OF CULTURE -ASTUDY BASED ON
‘LUKASSANFTMUTIGERKNECHT’

OF SIEGFRIED LENZ

*Sreekumar K.N.

Abstract:

Siegfried Lenz, the famous post war German writer reveals Mother Nature as
foundation for theformation and protection of human culture. The use of imagesinhis
short story ‘ L ukas Sanftmiitiger Knecht' (‘ Luka, gentle Servant’)illuminatestheclarity of
Lenz' sunderstanding of human greedinessand the ond aught of modern recklessness, like
invasions,on our planet. The background isthe Britishinvasion of Kenyawhere modern
culturetyrannisestheslent externd natureof Kenyaanditstriba culture. The consegquences
follow.

Natureisan elusveword. It hasmanifold meaningsin different contexts. Theword
‘Nature’ representsall kind of organic and inorganic formswhich areavailableinthe
universe. Though Nature hasbeen widely employed intheliterary world, the study onthe
relationship between nature and the contents of literature has been studied systematically
onlysincethe e ghteenth century. According to C.SLewis, thenovelist, poet and literary
critic, thee ghteenth century producesan* enormous shrinkage” intheterm* naturel.

Theelementsin Nature are always employed by creativewritersto emphasisethe
central theme of their literary works. Siegfried Lenz, one of the most popular post-war

*  Asst. Professor (Senior), School of Social Sciences and Languages, VIT University, Vellore, Tamil Nadu.
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Germanwriters, successfully gppliesthenatura e ementsasamethod to exemplify human
feelingswhich cannot be disclosed concretely. Thismethod hasalso made an aesthetic
effect which attractsitsreaders. The present paper attemptsto highlight thisideawith an
investigation of hisshort story ‘L ukas Sanftmitiger Knecht’ (* Luka, gentle Servant’ )and
explains how natural elementsare engaged in it to project human feelings on externa
nature and to regain the essence of existenceinthecaseof theinner nature of aparticular
tribal community.

Lenz alludesthe natural e ementsasaprotective sourceof thetribal culturein Kenya
inthisshort story. Healwaysuses natural el ementsasdominant aspectsin hisstoriesand
novelsto explain hisintricate thoughtsabout the characters. Thereader ispresented with
avivid picturewith al thedetailslikein aphotograph.

L ukas SanftmUtiger Knecht waswritten during Lenz' svisit to Kenyaat thetimeof the
Mou? agitation against the British in Kenya. Inthisshort story Lenz3depictsthe story of
Kikuyusin Kenya. The Kikuyuswere silent and obedient as silent as nature when the
British cameto Kenyato conquer it. Thecolonia imperiadism destroyed thewholeexterna
nature of Kenyan hillstogether with theinterna nature of the primitive Kikuyustribes.

Lukas, ‘ Sanftmittiger Knecht’ thesmple obedient Kikuyus, wasaservant of aBritish
farmer more than fourteen years. He was extremely silent and obedient regarding the
political issuesrel ated to the emancipation of Kikuyusfromtheir own very old ritualsand
so-called cultura transformation of Kikuyusinto modern civilization.

Icherinnertemich der Zeit,die ichmit Lukasverlebt hatte, er war erst vor zwei Tagen
verschwunden; | ch dachte anseinen schweigenden Stolz und an seineNeigung, das L eben
zukomplizieren. Ichblickteauf dieManner und dachteanihrerituellen Hinrichtungen, und
mir fid ein, dassseengihre Diebe mit trockenen Bléttern umwicketund (...) : enKikuju
hat mehr Phantasiea salleWei3enin Kenia, aber seine Phantasieist grausam. Wir haben
versucht, sevonihrer natlrlichen Grausamkeit abzubringen, aber dadurch habenwir sie
armer gemacht. (...) Ichbrauchtenur inihre Gesichter zu sehen,um daszu verstehen; in
ihrenGesichternlag der Durst nach ihrem Land und dasHeimweh nachihrer elten Seele.

(I thought back over thetime | had spent with L ucas— he had disappeared only-two
daysbefore. | contemplated hissilent prideand hisinclinationto complicatelife. A Kikuyu
has moreimagination than al thewhitesin Kenya, but hisimaginationiscruel. Wetried to
wean them from their natural cruelty, but in the processwe made them poorer. | needed
only tolook into their facesto understand that. Their thirst for their land and thelonging for
their former soulsshoneintheir faces, inal their faces, illumined by theflickering light of
thefire)
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TheKikuyustribeshad assmilated their very oldritual sfromthenatureitself. Cruelty
wastheir hall mark, exemplified inthe short story by the case of anotoriousthief intheir
community. Hemay be burnt with dried leavesand kept to die. Their magic, incantations
and orgieshad traditiona cultura rootswhich they got fromtheir soil, the Mother Nature.

Naturewasared sourcefor theformulation of theprimitive, rich-in-rituadsand unheard
manifold customsof Kikuyus. All these, they got it from the external nature. Now they
havelost it together with their externa nature dueto theinvas on of the so—called modern
civilization. It suffocated them - this keeping away from their own rituals and getting
accustomed to theimparted modern cultured. The British completely transformed Kikuyus,
just theway they changed the beauty and purity of externa nature of Kenyathroughfireto
further modern cultivation.

Atlast, Kikuyuswere unableto exist dueto the alienation imposed on them from
their ownritualsand cultureby the British. Under theleadership of Luka, Kikuyusannihilated
theimperidistsand set tofreethetribes. Lukagavetheultimatumto hisold British bossto
return hisfarm house beforethe sundown next day, whoistheonly sub sster intheinvader’s
group, inorder to rescue hisfamily. L ukaintimates hisbossthat he should rescuehiswife
and daughter before he setsfireto thefarm. All otherswerekilled by the Panga—M esser
(knife) of Kikuyuswhich wasused to cut the grassfor their cowsand tokill their own
disobedient peopleof their customs. All theritualsof Kikuyuswere un-civilized for the
British. Intheface of twenty gaunt Kikuyusreflectsonly asort of condescension and pity
toward the British. He (L uka) isableto understand how the colonidistshave madethem
tointolerableto hisculture. Lukaunderstandshow the colonidisshavemadethemintolerable
totheir culture.

Sesetzten sich auf dieErde, sehielten dasMesser im Schlolf3, sie schwiegen, undihr
Schweigen waralt wie das Schweigen dieses Landes, ich kannte es, ich hatte es seit
sechsundvierzig Jahren ausgeha ten: dswir ausEngland gekommen waren, hatteunsdieses
Land mit Schwei gen empfangen, es hatte geschwiegen, alswir Hauser bauten und den
Boden absteckten, es hatte geschwiegen, alswir séten und alswir ernteten, eshatte zu
alem geschwiegen.Wirhéttenwissenmuissen, dal3esei nmal sprechenwiirde

(They sat down ontheground, holding their knivesintheir laps, and weresilent —
their slencewasasancient astheslenceof thisland. | wasfamiliar withit, | had endured
it for forty-six years. When we arrived from England thisland received uswith silence, it
had remained silent when we built houses and staked out the land, silent when we sowed
and harvested — it had responded to everything with silence. We should have known that
oneday it would speak)
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Theabovelinesshow theauthor’saffinity towardstheland of Kenya He (theBritish
farmer) lived hereand had entrenched himsalf so much into the system that, heredlisesthat
forty six yearshad passed by sncehisarriva to Kenya Theland received himwith silence.
It remained sillent whenthey cultivated theland and constructed houseson theland. Every
act of hiswasreceived by slence. TheKikuyusprotested against the British col onization.
They sat down withtheir kniveson their [ap silently ontheland. Thissilenceiscompared
to thesamesilence hefelt when hefirst visited Kenya. He sumsit up by saying that he
should haverealised that the land woul d speak. So aesthetically compared!

TheBritish farmer started to moveto hisfarm house, which ismorethan 20 miles
away. Ontheway hefacesdifficultieswhich were brought by thereal external nature of
Kenya, asif it usesthismoment to punish theimperiaist. Lenz portraysthe natureasa
vibrant source of impedimentsfor delay of hisarrival at hisfarm house. Lenz narrates. ..

Ich hortefernen Donner und sah zum Horizont, sah auf, dsobim Donner Rettung fr
mich l&ge, der Donner wiederholte sich nicht, ich sah nur dasFeuer im Gras, dasgegen
dieBergelief. Der Mond kam hervor, sein Bild zerlief auf dem trégen Wasser des Flusses,
der FluR gluckste am anderen Ufer, esdrang biszu unshertiber.

(I heard thunder inthe distance and looked up at the horizon asthough the thunder
might rescue me, but the thunder did not recur, | saw only thefirein the grassmoving
toward themountains. The moon cameout, itsreflection spreading inthelanguid waters of
theriver, and we could hear theriver gurgling onthe other sde. Everythingwasquietinthe
bamboo)

“Der Bambus stand dicht, ich konnte kaum vorwérts kommen, ich mufde mich
zwischen den einzel nen Rohren hindurchzwangen, es war hoffnungdos. Ich blieb stehenund
sah zurtick; die M anner waren verschwunden, dasFeuer branntenicht mehr, ichwar dlein.”

(The bamboo was so densethat | could hardly get through, | had to squeeze past
each stalk, it was hopel ess. The ground, too, was dangerous, covered with leaves and
branchesright up tothe stalks, and | couldn’t seewhere |l was stepping. Over and over |
sank inupto my hipsand fell forward, | wasn’t getting anywhere. | stopped and looked
back. Themenweregone, thefirewasout, | wasalone.)

Ohne Waffen und ohne Feuer war die Nacht gefahrlich, ich spirtees, dieNacht war
einwenig zu still, ein wenig zu sanft, daswar nicht gut, und ich kdmpfte mich durch
Bambusstauden und Schlingpflanzen wieder zum FHul3 zuriick

(Without aweapon and without fire, night wasdangerous, | couldfed it— thenight
wasalittletoo cam, alittletoo gentle, and that was not good, so | struggled through the
bamboo stalks and the creeping plants back downtotheriver.)
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| ch sah leuchtende Blumen am Ufer, ihre Schonheit branntesich zu Tode, ichsah sie
mitunter mannshoch in der Dunkel heit brennen, auf e nem Baum oder mittenin einem
Strauch, flammende Todesblumen, unter denen der L eopard wartete.

(“1 saw shimmering flowersaong the shore, their beauty consuming itself in death,
sometimes| saw them six feet high, glowing inthedarkness, onatreeor inthemiddleof a
bush, flaming flowersof death under which theleopard waswaiting.)

Thenature showsitsred violent res stance when hemovesto hisfarm house. Hewas
unableto walk inthedarknessof the nature, cloudy atmosphere preventsthemoon light,
andwavesintheriver areso strong to wade acrosstheriver. Theturbulent river (Schwarze
Fluss) istherein front of him. And fluttering sounds of the bamboosforest frightened him.
Natural e ementswork asawall around himin order to hinder hisjourney. Here, Lenzis
successful inexpressing therea valueof natures- protectingitsessence of survival from
theexternal forces perpetualy disturbing the equilibrium of the universe. Lenz saysthat
nature hasamechanism6 to protect itself whenthereisaninvasion by an externa force. It
will retainitsequilibrium by unleashing vibrant actionsagainst theseforces.

Kenyawasabsolutely anew land for the British. Whereas, for Lukaand Kikuyusit
istheir ownland and itsexternal natureisvery well known to them. Rather their inner
beauty hasevolved fromthisvery externa environment. When Luka sbossarrived at his
farm house, he could smell the ashes of the catastrophe. He knew that thiswas conspired
by hisown servant ‘ Luka . Hisfarm nolonger existed asit wasdestroyed by fire. Hefelt
the cold ashes, pressed hishandsagainst hischest, raised hishead unableto bear thesight
of hisfarm—infact, Luka sfarm. Hewas completely distressed. Finally, Kikuyuswere
emancipated from the colonial imperialism and tried to regain their ownold ritualsand
culture. Theexterna nature of Kenyawassilent when the British conqueredit, but itslong
enmity hasan edgewhenit tried to comeback toitsoriginal form.

Findly, wefindinthestory how Lenz depictstheroleof * Nature' helping Kikuyusto
evicttheinvadersfromitsterritory, retainingit cultureand ritua sby protectingit.

Fanny, thewife of the boss, could assimilate the essence of thisland. She had the
wisdomtolead acamlifeinthemiddleof these degp frightening silent natures. Theauthor
stressesthat wewill be ableto lead atranquil and peaceful lifeonly if weenjoy theniceties
of natureand bein harmony withit. Or elsg, life can turn out to beaplacefor hatred and
turbulence.

Thisproblemisvery relevant in thismodern eraand many writersirrespective of
place, language and genretend to addressthisissue. \We can connect thisstory withthe
human ondaught of thetwenty first century on nature using lethal human technologiesand
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itsimpacts. Inthismodern era, welivewith the proud of tyranny and destruction towards
the silence of ‘Nature’ by means of the product of impeccable and precise lethal
technologies7. Aswe see, the British destroyed the purity of the nature of Kenyaalong
withthesmplicity and virtue of tribal culture. For, the modern product of greedy human
brain- thelethal technol ogy- has unleashed the gush of masslethal gases8 and theadverse
by-product of heavy industriesagainst the existence of themother of al beings.

Asthetriba findly started to annihilatetheinvadersof their cultureand existence, the
mother of al beingsof al times—the Mother Nature9 - startedtoresist by maintainingits
eco- equilibriumand protecting al sortsof organismsby unleashing T-sunamies, Kathrian,
Globa warming and various sortsof natural calamitiesand diseases10.

Throughthisshort story, Lenz has made an attempt to remind us of theimpact of the
destruction of nature and itsaftermath. It may lead to crucial adverseimpactson human
beingswho want to survive on the earth. L ooking into the bitter experiencesof thefarmer
from the tribes and the external nature of Kenya, the humanity knowsthat it ison the
threshold of athreat toitsexistenceand infutureit hasto facewrath of the naturelikethe
BritishinKenya

Notes and References:
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6) Marlene Piskorik, Nature and Landscape in The “Danzig Trilogy” of Guenter Grass:
1979, Cornel University, Michigan, USA.

7) Aswe have seen in the short story of Lenz, the famous Maayalam writer O.V Vijayan
inhisshort story, “ Renuka’ givesthe warning of the nuclear wegponswhich can annihilate
the humanity. The glittering chemical particles of ghosts, approaching the hut of
Purendran, are attracted by hiswifewho is standing outside the hut. Finally, the chemical
particles of ghosts swallow her. Later, Purendran reminds his daughter about the loss

Review of Social Sciences



104

8)
9

10)

Nature as source and Protector.....

of her mother when she triesto tell him about the attraction of the glittering chemicals
of ghosts on the sky.In this story, Vijayan tries to tell the destructive nature of nuclear
weapons which once swallowed Hiroshima and Nagasaki in the Second World War.
The trees are capabl e to withstand more than human being against the chemicals. The
writer emphasises the need to protect the nature and environment in order to protect
the mother planet.

OV Vijayante Kadhakal: 2000, Edited by AshaMenon, D C books, Kottayam.

In this context, we are compelled to compare the writings of Lenz to the modern world
scenario where nature is viewed with a different facet. We can compare James
Cameron’smovie Avatar. Avatar iswithout doubt the most epic piece of environmental
advocacy ever captured on celluloid. After depleting the natural resources on the planet
of the Earth, the human beings try to move to Pandora in search of energy source
‘Unobtanium’. Pandorais inhibited by Navi, sapient humanoids that live in harmony
with nature and worship a goddess called Eywa. A giant arboreal called ‘Home tree
which stands above the richest deposit of ‘Unobtanium’ in Pandora. In spite of the
knowledge that destroying the Hometree, Navi sacred site, could damage the biol ogical
neural network, the invaderstry to attack on it. This attempt |eads to clash with native
Navi and the attack on the Tree of Souls leads to awake the Pandoran wild life to
support the native tribal in the fight against the external invaders. Toruk, dragon like
bird predator could damage all human war-planes and destroys it completely. Finaly,
the Ewya, Tree Souls defeats the invaders by unleashing its forces of wild animalsand
birds. In this story, as we have seen in the short story of Lenz, the director of the film
shows the interconnected life of Pandoran Navi to their external environment whichis
deeply influenced in theformation of their cultureand life. Avatar exemplifiesamessage
of warning to the humanity how to handle the nature and its natural resources with
tenderness and passion.

Krebs Angelika, Ethics of Nature: 1961, Walter de Gruyter, Berlin. )
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APANORAMA OFPUBLICDISTRIBUTION
SYSTEM AND FOOD SECURITY IN KERALA

*Santhi Jose

Abstract

The sustainable agricultural practice has a social responsibility to achieve the
main goals of food security and supply safe food, thus helping the people in the society
as a whole to lead a healthy life. Unfortunately, the agriculture sector in Kerala is
lacking this power to do so. Kerala now has become a food dependent state. This
paper is an attempt to analyse the current agricultural practices in Kerala that lead to
the deplorable plight of depending on other states for her food.

Introduction

The concept of food security hasevolved, developed, multiplied and diversified since
the First World Food Conference of 1974*. Thereare closeto 200 different definitions of
theterm, but theessenceof al thedefinitionsissmilar. Accordingtothe Food and Agriculture
Organisation, food security exisgsswhenal people, at dl times, have physica and economic
accessto sufficient, safeand nutritiousfood to meet their dietary needsand food preferences
for anactiveand hedlthy life2. M. S. Swaminathan has defined Sustainablefood security as
physical, economic, socid and ecological accessto baanced dietsand safedrinking water,
to enableevery individua tolead aproductive and healthy lifein perpetuity?.

Food availability isanecessary condition for food security. Ensuring food avail ability
ought to be anissue of great importance and challenge for a state like Keralabecause

* Research Scholar in History, University of Kerala.
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Keraahasawaysbeen afood deficit state. Food security for the people hasremained,
therefore, amatter of immense concernfor all successive governments. Attemptswere
meadeto increasethe production of ricethroughinvestment inirrigation, supply of subsidised
inputsand diffuson of high-yidding varieties. However, these attemptsto augment domestic
rice production did not succeed. L arge-scal e conversion of paddy landsinto cash crop
fieldshas been taking place and consequently, the production of paddy hasbeen declining
unprecedentedly. Tapioca, whichisthemgor cered substitute, hasa so shownadeclinein
areaand production. Thus, thefood and agricultural scenariointhe State clearly indicates
that the region has been increasingly resorting to production of cash cropsfor thelndian
andinternationa markets, whileimporting riceand other essentid sfor interna consumptiont.

During the past three decades, the agricultural sector of Keralahasundergonewide-
ranging changesin termsof ownership of land, cropping pattern, cultivation practices,
productivity and intensity of cultivation. In earlier periods, the choice of cropping pattern
was guided by agronomic considerations and consumption needs of farmers, but now it
seemsthat market forces mainly determine the emerging trend®. One of theimportant
featuresof theagricultural sector of Keralain recent years has been the shift, taking place
inthe cropping patternin favour of commercia cropsfar away fromthefood crops. The
proportion of areaunder rice and tapioca, the two staplefood crops of the stateand all
other food grainshasfallen and that under cash cropssuch asrubber, coffee, and cardamom
has been registering substantia increase®.

Kerdanow produces|essthan 15% of itsfood grain requirements, down from over
50% just before K eralalaunched itsremarkableland reforms’. Consequently, dependence
of Keralaon other Statesfor rice increased tremendously. More than 80% of therice
required in Keralaisbeing imported from her neighbouring states®.

Engulfed withinavortex of population growth, economicingaility and dimatechange,
food security presentsaformidable challengefor Kerda

Rice-based farming system and cattle rearing areinter-dependent activities. Sharp
declineintheareaunder ricereduced theavailability of straw, which, inturnledtoreduction
inthe number of draught animal sand working bullocksin thefarm sector. Thisdevel opment
led to declineinthe availability of farmyard manure and breakdown of the traditional
farming sector®. Total milk production in the State, which was 24.20 |akh tonnesin 2003
declined to 21.11 |akh tonnesin 2004 though registered marginal increasein the subsequent
years (It rose to 24.51 lakh tonesin 2008 and to 25.37 lakh tonnes in 2009), the gap
between requirement and production continuesto remain unfavourable. The gap between
the production and requirement of eggisasoincreasing at anaarmingrate.

Concerted efforts of the State to increase the egg production have begun to show
sgnsof improvement. Egg production, whichwas 1379 Million numbersin 2007 increased
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to 1510 M. Nosin 2008 and to 1633 M. Nos. in 2009; an increase of 8 percent over
2008.Though meat productionisincreasing over theyears, it cannot cater to thedemand
fully. A wide gap exists between the requirement and production of animal productsand
we are greatly dependent on our neighbouring states for supply. It shows that a
comprehensive strategy needsto be put in place to augment production of magjor livestock
productsinthe state™.

Kerdaishighly deficient initsrequirement of vegetables. Out of thetotal requirement
of vegetablesof 8.18 lakh tones, it hardly produces 3.47 lakh tonesor 42 % only. Fifty
Eight percent of thetotal availability isaccounted for by the neighbouring states. If the
requirement isworked based on ICMR norms, the state requiresas much as 24.11 lakh
tones. Inthat case, itsproductionishardly 14 percent of thetotal requirement, excluding
importsfrom neighbouring states and exportsto Gulf.

Inthe caseof fruits, the state produces 69.22 percent of thetotal requirement with
30.78 percent flowing from neighbouring states. Asper ICMR norms, thetotal requirement
of the state works out to 13 lakh tonswhile the state produces hardly around 6.07 lakh
tonesor 46.69 percent only. Thedecline of vegetabl e cultivation and agrowing import bill
isonly asymbol of Kerala sfood dependency. K eralais considered asaconsumer state
asitimportsamost al fruitsand vegetablesfrom the neighbouring states™.

If itsneighbouring states sneeze, Kerdacatchesacold. That ishow when bad weather
or blight damage crops in Tamil Nadu, Karnataka and Andhra Pradesh, Kerala
becomes hard pressed to the source of food*2. Thisfood dependency isnot only creating
gresat threat to theavailability of food, but also to thefood security of our stateasawhole.

With the gap between production and requirement of food widening every year,
Keraa sfood sceneisturning gloomy. The steeping increasein food pricesistheresult of
the state' slarge dependence on other states. With theincrease of transportation cost, the
people of Keralaare forced to pay higher pricesto food commodities. It isdueto this
dependency that there hasbeen an unprecedented hikein the price of food commoditiesin
Keraa Thefollowing Tableisillugtrativeof theclear pictureof thistrendintheriseof price
during the past four decadesinKerda

Food price play an important rolein the well-being of the poor. Poor consumers
spend alargebudget shareonfood. Thus, theleve of food priceisanimportant determinant
of their purchasing power. Evenrelatively smdl| pricechangesfor food staplesmay serioudy
influencetheability of thepoor to meet their basic needs, including nutritiona requirements'“.
Whilethe better-off sectionsinthe sate are ableto take care of their food grain requirements
through the open market, alarge section of the population, both absolutely poor and
nearly poor, have come to depend on the PDS for a mgjor part of their food grain
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AverageRetail Priceof Essential Commoditiesin Keraladuring

1980 - 2011
SI.No Commodities Unit 1980 1990 2000 2011
1 Rice (Red) Kg 2.58 9.78 13.34 | 26.52
2 Green gram Kg 5.42 21.54 | 26.11 | 71.80
3 Black gram Kg 3.95 27.30 | 42.57 | 75.27
4 Red gram Kg 4.04 15.06 | 19.88 | 44.43
5 Dhal (Tur) Kg 6.11 33.03 | 29.35 | 72.48
6 Milk (Cow’s) Lr Lr. 2.79 9.75 12.93 | 23.86
7 Egg(Hen'sNadan) | Dozen 5.80 14.21 29.14 | 52.30
8 Sugar Kg 7.30 12.60 | 15.19 | 30.36
9 Tapioca Kg 0.66 3.52 5.68 14.78
10 Banana Kg 2.62 8.29 13.21 | 25.72

Source: Department of Economics and Statistics

requirements’®. Theprovision of food at subsdised pricethroughthe PDSamsat providing
food security to the poor'®. The PDSin thiscontext hasemerged asanimportant ingtitutiona
intervention for maintaining food security.

Kerdad spublic digtribution system hasbehind it aunique history of people sstruggle,
which began during the Second World War. During thewar, following theimposition of
Japaneseruleinthecountriesfromwhich Indiawasthenimportingrice, acrissaroseinal
partsof Kerala, |eading to mass action by peasant organi sations, trade unions and other
people smovements®. In Malabar, eveninthe 1940s, only about 45 per cent of thefood
grainsweredomestically produced, and importsfrom Burmaconstituted asignificant part
of consumption. Between 1911-14 and 1923-26, importsof grain, pulsesand flour at the
Calicut port increased by 165 per cent; during the same period, exportsof coconut, coir,
spices, teaand rubber also increased considerably®®. With the advent of World War 11,
food import from Burmawas stopped completely. Overall, thericeimportsat the Calicut
port fell from an annual average of 32,000 tonnesin 1938-40 to just 13,000 tonnesin
1941.There was a huge increase in the hoarding of grains and price of riceincreased
manifold'®. In British Malabar, during the famine of 1942 almost one percent of the
population died from hunger and epidemic disease®. The food movement in Mal abar
demanded thedistribution of paddy stored inthe godownsof landlordsto hungry peasants
and labourers, who were suffering from severefood shortage. The activists of the peasant
movement forcibly entered the godownsof thelandl ords, confiscated paddy and distributed
it to the poor through the Producers and Consumers Co-operatives (PCCs), which were
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essentially ration shops. Finally, in October 1944, the government in Malabar officially
introduced rationing.

In Travancore and Cochin too, food shortage was acute during the War and famine
conditionshad developed inmany regions. The coir beltin Ampalapuzhaand Sherthala
talukswasmost severely affected dueto the disruption of coir exportsand limited food
cultivationinthesandy tracts. Thepriceof amed inAlleppy townincreased four-fold from
0.09 paisato 0.38 paisa during the War. The severe labour unrest resulted in massive
agitationsinAugust 1942. The Travancore government wasforced to respond by issuing
subsidized riceto 14 hotelsin Alleppy and Sherthallal to provide subsidized mealsto
workers. The coupons for the meals were distributed from the trade union offices.
Interestingly, theworkersvoluntarily set gpart aportion of the couponsfor the starving
labour householdsinthe countryside. Ultimately, in 1943, askeletd rationing systemwas
introduced inboth Travancoreand Cochin, possibly thefirg of itskindin Indig?. Significantly,
after thewar andinthe early yearsof independence, whilethe public distribution system
wasdismantledin most of the M adras presidency, continuing massaction ensured that the
system was not abolished in Kerala.

After Independence, following the establishment of thefirst communist governmentin
Kerda, the central Government congtituted asingle southern food zone of thefour states
of Kerala, Madras, Andhraand Mysore aspart of itseffortsto streamlinefood supplies.
Andhra had surplus production, and this was expected to cater to the needs of Kerala,
wheredeficit wasextreme, aswell as Tamil Nadu and Mysore. Freetradewas allowed
within the zone, exportsfrom it were banned and the Centrefixed ceilingsontheratesat
which the stocks could be sold. However, without an arrangement to ensure adequate
suppliesat celling rates, the system was doomed tofail. Stockholdersin surplusAndhra
refused to sell at ratesfixed by the Centre. Therefore, despite setting up asystem of about
6,000 fair price shopsto distributericeto people below aparticular level of incomeand
locality-based committeesto monitor the system, the State Government could not ensure
uninterrupted supply. With profitsrising, privatetrade flourished and the public distribution
system struggled for supplies®. In 1964, during an extended period of President'srule,
when food stopped coming to the State and food price shot up, the Congress party found
itself at thereceiving end of astatewide peopl€e's protest movement. The southernfood
zonewas abolished by then and the Chief Ministers meetingin New Delhi on October
26, 1964 decided tointroduceasystem of "informal rationing” in Keralafrom November
1,1964. Thiswasto “ensure an equitabl e distribution of the avail able suppliesat aspecified
price." The Centre undertook to supply graintothe PDSinKerala, and it was agreed "it
would not be generally necessary for the State Government to procure any quotadirectly
from other States'#.
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PDSisoperated under thejoint responsbility of the central and State Governments.
The central Government bearstheresponsibility of procurement, storage, transportation
and bulk alocation of food grainsat subsidised prices, whiletheresponsbility of distribution
to consumersthrough FPS, restswith the state Government. Thus, the public distribution
sysemensuresavailability of essentid commoditieslikewhesat, sugar, rice, edibleoils, and
keroseneto the consumers, through anetwork of outletsof fair price shops.

ThePDSasit operated earlier had been criticised for itsfailureto servethe popul ation
below the poverty line. Therefore, based on the recommendations of the chief minister’s
conference held in July 1996, an effort was made to streamline the PDS, through the
introduction of the Targeted Public Digtribution System (TPDS), in June 1997. Thissystem
followsatwo-tier subsidised pricing structurefor familiesbelow poverty line(BPL) and
for those above poverty line (APL). BPL population get riceand wheat at amuch lower
price, whereasAPL populationissupplied at aprice, whichismuch higher and closer to
the economic cost?*. Themain flaw isthat in the approved list of BPL families(targeted
beneficiaries) certain‘ non eigible beneficiaries arefound placewhereasthe‘red’ digible
beneficiarieshave beenleft out. Thereare complaintsthat personshaving politica patronage
havefound aplacein BPL list. A large number of thevery poor areinthe APL category
and arethusdenied‘ physica’ accessesto their right for subsidized food grainsfrom PDS.
Two more schemeswereintroduced in PDSlater on, onein 2000, the AntyodayaAnna
YoganaScheme (AAY), which providesriceand wheet at very nomind priceto the poorest
of the poor, and the other Annapurna Scheme, introduced in 2001 that provides monthly
freericefor those abovethe age of 65 yearswho are not getting any pension®.

Kerala, of course, does better than most other Indian statesin providing food through
oneof thebest PDSin Indiaandintheworld. The PDSinthiscontext hasemerged asan
Important institutional intervention for maintai ning food security. However, doubtshave
been expressed about the effectiveness and sustainability of PDSdueto reductionsinfood
subsidy and enhancement of theissue priceof food grainsas part of the ongoing reform
processin the country?. Add to these, the not-so-easily predictable dynamicsof India’s
centre-state and interregional politicsand Kerda sposition asasmall statewith relatively
weak bargaining power (often ruled by political partiesdifferent fromthoseat the centre)
mountsKerala svulnerability in regard to itsfood security. Indeed, thisvulnerability was
made clearly visiblein 2008 when therice alocation from the central pool was cut by
as much as 80%, a harbinger of what can happen in the future?”. The concern now in
Keraaiswhether the current centra policieswill lead to the dismantling of India’ smost
successful public distribution system and itsreplacement by onethat threatensthefood
security of its people®.
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Thedrastic shiftinthepolicy of public distribution systemisattributed to thenegeative

impacts of the neoliberal policy of LPG, which isbeyond the scope of this paper that
warrantsmoremeticulousanadyss.
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